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HNW&R Continues 

to Serve these 
NATIONAL YOUTH AND 
CHURCH ORGANIZATIONS 


American Baptist Convention 
American Youth Hostels 

Boy and Girl Scouts 

Boys Clubs of America 

Camp Fire Girls 

Church of God — Youth Fellowship 
Congregational Christian Churches 


Cumberland Presbyterian Board 
of Publication and Christian 
Education 


Disciples of Christ 

Evangelical and Reformed Churches 
4-H Clubs 

Future Farmers of America 


General Conference of 
Seventh-Day Adventists 


International Church of the 
4 Square Gospel 


International Order of 
Job's Daughters 


Methodist Church 


National Catholic Welfare 
Conference (C.Y.O.) 


National Council of the Churches of 
Christ in the United States 
of America 


National Council of Y.M.C.A. 
National Jewish Welfare Board 
National Recreation Association 

Presbyterian Church, U.S.A. 
Salvation Army 


United Presbyterian Church 
of North America 


Woodcraft Rangers of America 
Young Life Campaign 
Y.W.C.A. 




















Over 450.000 persons 
in 2,602 Camps Protected 
by HNW&R in 1951 


These figures indicate dramatic GROWTH in 
HNW&R MEDICAL REIMBURSEMENT and 
TUITION REFUND Plans. 
The list of national youth and church organizations we 
proudly continue to serve indicates the CHARACTER of our service. 
Together, this growth and character of service add up to 
RESPONSIBILITY OF LEADERSHIP in meeting a vital need 
of camps, campers and their families. Parents are reimbursed for 
medical bills incurred through ACCIDENTS & SICKNESS 
. .. Including a liberal provision for POLIO ... and you are 
protected against loss of income resulting from withdrawal of 
campers for the same reason . . . or because of an existing epidemic 


or fear of an epidemic within 50 miles of your camp. 


All Other Forms of Camp Insurance Available 
Write for complete information ... or telephone our nearest 
office... on MEDICAL REIMBURSEMENT, TUITION REFUND 


or any other form of camp insurance. No obligation. 


Higham, Neilson, Whitridge & Reid, Inc. 


Members of American Camping Association 


PHILADELPHIA BOSTON 
400 North Broad Street 50 Congress Street 


NASHVILLE LOS ANGELES 
12] 17th Ave. So. 3259 Wilshire Blvd. 


Leading the Nation in Camp and School Insurance 
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American Streamlined Heavy Duty Picnic Table An American De Luxe Slide Combination Unit 











eooil Design, 
Performance and Safety 
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It’s the plus factor that makes American the most respected name in 
Playground Equipment. First, plus in design. Never content to copy, 
American engineers have pioneered scores of design improvements and 
innovations. Next, plus in performance. Employing superior materials, 
master craftsmanship and improved production methods, American 
Approved Equipment is built to endure. Finally, plus in safety. Amer- 
ican craftsmen are aware of their responsibility for the safety of your 
children. Thus, with American you receive a combination of far 
superior design, unexcelled performance, and unmatched safety. 
The plus factor extends to our dealings with 
customers. You will find AMERICAN pleas- 
ant to do business with, prompt and equi- 
table in adjustments, eager to protect an en- 





viable reputation nearly half a century old. 
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AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA 





Above--New All-American Picnic Grill 





Below—An American Official 
Regulation One-Meter Diving Unit ‘ 










World’s Largest Manufacturers of Fine 
Playground & Swimming Pool Equipment | 





W ‘ 7 / d. FOR CATALOGS AND SPECIAL LITERATURE 
NACELE 6) aY FEATURING AMERICAN APPROVED 


PLAYGROUND EQUIPMENT «+ «© «+ SWIMMING POOL EQUIPMENT - 









¢ ALL-AMERICAN PICNIC GRILLS 





ALL-AMERICAN UNIFORM HANGERS « « » AMERICAN HEAVY DUTY CHECKING AND GYMNASIUM BASKETS 
STEEL BASKET RACKS - 











* AMERICAN REPAIR EQUIPMENT - 





- AMERICAN HOME PLAY EQUIPMENT 


Internationally Specified............Tatemationally Approved 
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NO OTHER CAMP FOOD SERVICE LIKE THIS! 


Breakfast time is easy when each youngster can pick his 
favorite Kellogg’s cereal in the morning. And for hikes, the 
exclusive Kel-Bowl-Pac becomes a convenient cereal bowl! 

OF BATTLE CREEK, MICHIGAN ; Again this year Kellogg’s is at your service. Kellogg’s has 
OFFERS YOU 10 DIFFERENT CEREALS! a library of booklets and menu material to help make next 


plus Kellogg's quick-cooking season’s camp life more enjoyable, more healthful, more 
Gold Medal Macaroni & Spaghetti practical! 
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“Summer Camp , a ee ee 
Manual.” This handy C D K TT Cc 
40-page manual con- I amp Vept., " ogg ns : 
tains food-buying sug- | Battle Creek, Michigan j 
gestions — menus — } Please send me details on how I may secure Kellogg’s camping } 
recipes to feed up to material, especially prepared for summer camps. j 
100. Available from your | 
Kellogg representative. { Ra iiiihtissatintinaiesvenodteinuisenitiicnindnetactdnainginnnianionenenasieinaeinemainitetientatanstiniisieisedidiilibainnaaiiiiaiash } 
P.S. Be sure to ask your § ADDRESS........... enobenes i 
Kellogg salesman | i 
about the wonderful ae ecerssnissihicninseincinagnaleiitvsativiniainicin labial eealaiaiinnntainhinmvasioatia OE icccccose Dee stiwssccescescecanse: j 
“My Vacation at I 
Camp” booklet. 9: II ss csiseninsrrssnnniniiesacenantisinnntinsonuonsonnnuasuentensieenseianemneninneneneionenieccttie j 
ee a ee cena nee seas aac dtit tail 
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WHITE RIVER PAPER COMPANY 


Serving Vermont and New Hampshire Camps 


PAPER SUPPLIES 


Art Paper Flashlights & Batteries Sanitary Napkins 
Bags Light Globes Straws & Stationery 
Brooms Mops Toilet Tissue 
Candles Mimeo Supplies Towels 

Drinking Cups Napkins Twine 

Envelopes & Tablets Plates Wrapping Paper 


Roofing Paper Wax Paper 
Office and School Supplies 


WHITE RIVER JUNCTION, VT. 


Facial Tissue 


TEL. 142 




















NOW sareway TOILETS 
GIVE MODERN SANITATION TO 
ANY CAMP 






Gleaming white vit- See 
reous flush toilets — . 
simple to clean — 
eliminate odors, rats, 
disease germs and 


poison chemicals. 





One Quart Flush Toilet 


BRING HOME SANITATION TO THE CAMP 


SAFEWAY requires limited drainage fields—saves water—often enough 
in limited time to pay for installation. Flush, pressure or gravity types. 
Free from mechanical difficulties. 


“Your 1 qt. SAFEWAY Flush Toilets have been a perfect solution 
to our sanitary problem.’’—Director of ‘Y’’ Camp. 


“It wasn't until we installed your SAFEWAY have we been out 
of trouble.’"—Tourist Camp Operator 


“SAFEWAY has completely solved our drainage trouble. Every- 
body admires beautiful toilets.’"—Village Park Director 


SAFEWAY SANITATION CAMP SPECIALISTS 
Lewis Shafer, Sanitation Engineer 


Mail coupon today for descriptive literature 


A —ensws eee eee Oe oe eee See eee eee eee | cee ———> qu 


SAFEWAY SANITATION, 
75 Argyle Road 


Please send descriptive literature to: 
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LETTERS 


Canoe Trailer Article Wanted 


As a member of the Chicago Camp- 
ing Association, I receive CAMPING 
Macazine. I find it most valuable in 
its help with my position as director 
of the Girl Scout Camp _ located ‘at 
Three Rivers, Mich. 

In one of the copies of the magazine 
of 1950-51 there were directions for 
building a trailer to carry six canoes. 
[ have mislaid my copy. As I am very 
anxious to have such a piece of equip- 
ment constructed for use at our camp 
next summer, I would appreciate it, 
if you have an extra copy of that par- 
ticular magazine, you would mail it 
to me. I will be only too glad to pay 
for the magazine and any other 
expense. 

—Evelyn Gent 
Oak Park, Il. 


The article in question appeared on 
page 23 of the April 1951 issue—Ed. 


Interesting Activity 


In response to your article in the 
November issue, I am inquiring wheth- 
er you would like a brief article around 
a project accomplished last summer at 
our camp. As a result of the influence 
of “Kon-tiki,’ we developed a craft 
christened “Po-tiki.” [This] provided 
complete travel equipment and sleep- 
ing shelter for six... . There was just 
as keen an interest among all ages at 
our camp—six to sixteen. 


Chauncey G. Paxson 
Camp Pocono 
Penns Park, Pa. 


Yes indeed, Mr. P. Camptnc Maca- 
ZINE is always interested in unusual 
and creative activities which can be 
passed on for the enrichment of pro- 
gram in. other camps. We have 
scheduled the article and pictures for 
publication in the May issue—Ed. 
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Reprinting from Magazine 

During the past few months you 
have had several articles in your maga- 
zine which would make excellent ma- 
terial for pre-camp training. 

Is it necessary to obtain permission 
to reprint articles which have appeared 
in the Campinc Macazine? If so, 
whom do we contact? 

—Barbara Brumbach 
Turkey Creek Camp 
Wichita, Kansas 


We are always glad to have brief 
excerpts of articles used in any way 
you wish, provided credit 1s given to 
the author and the publication. 

If reprinting an entire article 1s 
desired, it 1s better to check with us 
first, so we can contact the author for 
his permission. Occasionally an author 
may have some other commitment 
which would prevent reprinting, but 
not very often.—Ed. 


Anti-Defamation Advertisement 

I received a copy of the Decem- 
ber, 1951 issue of CamMpinG MaGazine. 

I note that on the inside back cover 
you carry a reproduction of our “Free- 
dom-Stalin Style” poster. 

I wish to thank you tor the cour- 
tesies extended and your cooperation 
in this matter. 

—Frederick M. Kraut 
Anti-Defamation League of 
B’Nai B'rith 
New York City 


Suggests Camp Cookbook 

Would readers like to join in a sure- 
fre effort to make money for the 
ACA, money which would roll in year 
after year? 

Here is a way: 
for use in families, camps, 
institutions which cater to 
and families, hotels, and eating places. 

Think of it; camps from the Texas 
plains with their famed Mexican- 
Spanish-Texan foods. California's 
varied and fabled cooking—Chinese, 
Spanish, Italian and local. Southern 
Creole, Pennsylvania Dutch, Western 
Ranch cooking. New York State, with 
representatives of every country within 
its borders—Viennese, French, Scan- 
dinavian, etc., Yankee-land cooking, 
and Canadian recipes. All offer limit- 
less ideas for marvelous cooking. 

There are over 5,000,000 adults and 
children who are potential buyers ot 
the cookbook — just in the camping 
family! The camp children themselves 
are a large market for they could 


A camp cookbook 
schools, 
children 
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For Clean, Healthtul 
DUSTLESS PLAY AREAS 


... use clean - Odorless - Low Cost 


Want your play fields, tennis courts, camping 
grounds and roadways kept free of annoying, 
germ-bearing dust? It’s easy with SOLVAY CAL- 
CIUM CHLORIDE. This clean, colorless, odorless 
material completely eliminates dust on practi- 
cally all types of unpaved surfaces. It’s inexpen- 
sive and is easily applied, even by inexperienced 
help. Requires no expensive equipment. Used 
successfully for over thirty years. Solve your dust 
problem with SOLVAY CALCIUM CHLORIDE. 
Send for free booklet, “END DUST.” 


SOLVAY SALES DIVISION 


Allied Chemical & Dye Corporation 
Dept. 43, 40 Rector Sireet New York 6, N. Y. 








SOLVAY 


*rode-Mark Reg. U.S. Pat. OF 


Calcium 
Chloride 



























4 ( __ PARDNER! 

NG 2p ) GET MORE CAMPERS | > 
if) WITH THISNEW | 2 

CAMP ACTIVITY! } 3 


— Red — | 


Costs Almost Nothing 
to Start and Operate! 


This inexpensive, new camp activity idea was made 
possible by the recent extension of the National 
Rifle Association Junior Program to include spring- 
type (like a Daisy) air rifles. Now your camp can 
offer a complete, exciting, adult-supervised Air 
Rifle Shooting Program for children nine to fifteen 
years old . . . and how they like to shoot BB guns! 
They’ll bring and use their own Daisys shooting 
inexpensive ammunition (about 128 shots for 5c). 
They’ll shoot through the NRA Junior Qualifica- 
tion Courses for Air Rifles (spring-type) at the 
new NRA 15 foot “‘short’’ range using the special 
new NRA target for junior air riflemen. 

No expensive range building or upkeep! Corru- 
BECAUSE: A Daisy is gated card-board boxes stuffed with crumpled paper 
not a pneumatic or Provide adequate backstops! 
cannot be air a 2 7 Be first to reap the increased enrollment benefits 
a” ae ello ron a this ern NRA-accepted program offers your 
A Daisy is a low “‘factory-limited” camp! Parents will be delighted to have their chil- 
power short-range spring-type air dren trained in safe, proper gun handling and 
rifle—safely used by millions every marksmanship with a short range low “‘factory- 
year! It is the best and safest gun of |imited” power Daisy. Young prospective campers 


its kind f arni 
rt — etiey n and for learning safe will love the idea! Send coupon for FREE details 


THE NATIONAL RIFLE ASSOCIATION plus ideas for using this new camp activity in your 


is a non-profit, non-sectarian organiza- current selling program. 


tion of over half a million shooters. It is 
Write or Mak Coupou 


the oldest national sportsmen’s associ- 
SR SS SS A A oe; me ce me eR ot 


ation in the U.S.A. For 81 years NRA 

has conducted America’s civilian pro- 
gDAISY MANUFACTURING COMPANY 
iDept. 3042 PLYMOUTH, MICHIGAN, U.S.A. 


gram of instruction in the safe, proper 

handling of fire-arms. It has trained 21% 
‘Please send me FREE INFORMATION on 
gthe NRA- Accepted Air Rifle Program For Camps 
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PROGRAM FEATURES 


NO RIFLE RANGE NEEDED! Any 
space 15 to 20 feet—indoors on 











rainy days — or outdoors! 


NO AIR RIFLES TO BUY! Most 
campers havea Daisy or can borrow 
one to bring along! 


128 SHOTS FOR 5c! Campers can 
bring Daisy Bulls Eye Shot—only 5c 
per pack of approximately 128 BBs! 


OLS a1Gr Vm, | © -weler- VaGlaler-@sle), 
COURSES FOR AIR RIFLES! Daisy 
shooters can earn official NRA 
medals, brassards, etc. 


BIG SALES APPEAL! Hitch your 
camp's sales appeal now to America's 
65-year-old FAVORITE CHILDHOOD 





million teen agers in marksmanship. 
Now, since its Junior Program has been 
extended, air rifle owners can participate. 





i 

ft 

DAISY MANUFACTURING COMPANY ~~“ 5.--------- 00-200 ccecceeeeecees eicmocne _— 
Dept. 3042 + Plymouth, Michigan, U. S. A. 1 
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SHIRTS 

_ SWEAT SHIRTS | 
JACKETS 
PENNAN 
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WRITE NOW 
for full information, prices, and 
free sample emblem. 
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PANCAKE POPULARITY INSURANCE 


Pancakes are a big item on the camp menu. And—provided they are 
thoroughly good pancakes—they can add a great deal to the camp's 
reputation for setting a good table. 


When you use Pillsbury’s De Luxe Griddle Mix, you get 
top-quality pancakes in the easiest possible way. No need 
to enrich the batter by adding ingredients—for the 
mix itself contains extra-generous quantities of eggs and 
shortening. 


Compare these light, tender, rich-flavored pancakes with 
any others. You'll see why this extra-quality mix has 
won such high favor in camps that are particular 
about the foods they serve. 





otdecee 
Sd * * 
Ask your jobber...or write us on 
e * 
about a trial order under our oo F 
Se Pillsbury's 8 Bart 
money-back guarantee. @S Dotted Circle 3 
Yr ...Symbol of \ Ss 
Ys Reliability \ 
PILLSBURY MILLS, Inc. “ee, = 
. . , * ee" 
General Offices: Minneapolis 2, Minn. "*8e0 eoeccss” 
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—Kill- 
WEEDS 


BRUSH 


AQUATIC 
VEGETATION 








with 


CHIPMAN 
CHEMICALS 


CHLORAX Spray Powder: 


Ideal for athletic fields, tennis courts, 











paths and wherever weed, brush and 
grass-free areas are desired. Kills prac- 
tically all types of vegetation . . . steril- 
izes soil to prevent regrowth. Safe to 
use — non-poisonous and non-inflam- 
mable. Easy to apply as water-mixed 


spray or in original dry form. 


ATLAS "A": Sodium arsenite lig- 
uid — similar to that recommended by 
the Fish and Wildlife Service (US. 
Dept. of Interior) for controlling sub- 
mersed vegetation in ponds and lakes. 


Harmless to fish when used as directed. 


Also 


2, 4-D Amine & 2, 4-D Ester 
Weed Killers 








Write for 


Complete Information 


CHIPMAN CHEMICAL €0. 
Dept. 15, Bound Brook, N. J. 


Manufacturers of Weed Killers Since 1912 
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proudly give the cookbook to their 
parents and say, “See, this recipe is 
ours, from our camp!” 

Now here’s what I'd like: recipes 
of your camp—family size of group 
proportion—large or small quanities. 
Devices to get children to eat—how 
your camp children became hearty, 
big eaters—cartoons, pictures, jokes, 
stories—“go with” combinations—ideas 
and suggested compositions of meals 
—menus for a day, week or season— 
and ideas for cook-outs, camping trips, 
etc. 

Just send the above to me, care of 
Camp Zakelo, Harrison, Maine. Many 
thanks. 

—Lillian Zarakov 
Camp Zakelo 


Harrison, Maine 


Waterfront Weeds 

Will the fellow members of the 
ACA tell me how they handle the 
problem of fresh-water weeds and 
other obnoxious growth — along the 
outside of the “swimming crib”—and 
between raft and crib, etc. 

Also is there any way a camp owner 
can chlorinate or otherwise purify 
swimming water on a lake that is 
State controlled and into which are 
place about 2,000 to 3,000 trout for 
fishing, etc. 

(Name withheld by request) 
Massachusetts 


We referred this question to a direc- 
tor experienced in this matter. He sug- 
gests the reader secure Fishery Leaflets 
Nos. 10 and 344, from U. S. Depart- 
ment of Interior, Fish and Wildlife 
Service, 
regards chlorination, if state-stocked 
waters are being polluted, contact with 
appropriate state officials should result 
in immediate help in stopping the pol- 
lution.—kEd. 


Wants Article Reprints 
I would appreciate it if you would 
send me 25 copies of “Pre-camp Prim- 
ing of Staff,” 25 copies of “Campers 
Offer Valuable Program Guidance” 
from the January Camprnc Macazine. 
Also 25 reprints of David Aptekar’s 
article on “How Good a Job Did You 
Really Do Last Summer?” which ap- 
peared in the November, 1951 issue. 
—A. David Biatch 
—Executive Director 
Jewish Community Center 
Portland, Oregon 
Sorry, we have no reprints available 
of these articles, except on special 


_ order for 100 or more.—Ed. 


Washington 25, D. C. As - 





More Riding Data Wanted 

In the January issue of CAMPING 
MacazinE there is an article by 
Dorothy G. Baldwin, “A Helpful Solu- 
tion to a Common Riding Problem” 
which interests me very much. Will 
you please tell me how I may secure 
more information on this subject? 

—Wylanta R. Mason, Director 
Camp Iroquois, 
Linesville, Pa. 

For more information on riding 
standards please contact Miss Beatrice 
Tyler, Southern Seminary and Junior 
College, Buena Vista, Va—Ed. 


Compliment Recent Issues 

Acting on the suggestion of the 
members of the Excutive Board of the 
Michigan Camping Association, we 
wish to express our compliments for 
the extremely high caliber of recent 
issues of CaMPING MaGaZINE. 

We congratulate the editor and con- 
tributors for the many timely and prac- 
tical articles that have dealt with so 
many of the camping problems com- 
mon to us all. 

We are confident those responsible 
for the many’-fine issues of CamMPING 
Macazin_E will continue the high stand- 
ards of camp journalism with which 
we have become familiar. Best wishes 
for your continued success. 

—Douglas Salisbury, Secretary 
Michigan Camping Association 
Ann Arbor, Mich. 


| want to congratulate you on the 
February issue of CaMpiING MaGaAzINE. 
| thought it was the best issue in many- 


-a-moon. It had some real interest in 


make-up and articles and even the ad- 
vertising seemed more interesting. 

[ know you can't please all of the 
people all of the time, but several of 
the past issues have not clicked with 
me and seemed dull and uninteresting. 
Maybe I was just in the right mood, 
but the February issue was enjoyable. 

—J. A. Cheley 
Cheley Camps 


Denver, Colorado 


Congratulations on the wonderful 
work you are doing in publishing the 
CAMPING MAGAZINE. 

As a camp director I find it most 
valuable in program planning, staff 
organization, and maintenance and 
supplies. “~~” 

Keep up the good work. 

—Basilla E. Neilan 
Cambridge (Mass.) 
Youth Project 
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You can relax and enjoy the summer if your camp lies 
snug under the magic blanket of one of our CAMPERS 
MEDICAL REIMBURSEMENT and TUITION REFUND 
INSURANCE POLICIES. 


> 


PARENTS are protected from THE SIGN OF GOOD SERVICE 


hospital, doctor, surgeon, nurse 





and X-ray bills at no cost to you. 
YOU are protected against loss 
due to epidemic, fear of epidemic, 
contagious or infectious disease, 
and quarantine. Buy from the 
PIONEERS of campers’ coverage 
and forget your worries. 





Members 
American Camping Association 


Dear Camp Director: oe 
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@® MEDICAL REIMBURSEMENT 
® POLIO PROTECTION 
@ EPIDEMIC 





® ACCIDENTAL DEATH 





® DISMEMBERMENT 
@® TUITION REFUND 
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+ We have great trust in our, 


iAR we 


a 
Says Miss Barkara Ellen dep = == 
Director of The Joy Camps for Girls, 
Hazelhurst, Wisconsin 


Read what Miss Joy says about INDIAN — 
FIRE PUMPS and how they use them: —— 
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This is better advertising 
for INDIAN FIRE PUMPS 
than anything we could 
say, Are you prepared? 
Do you have an ample 
supply of these great fire 
fighters? Lives are en- 
trusted to your 
care — protect 
them from the JOY CAMPERS, PROTECTED 
BY INDIANS, 
LIGHT THEIR CAMP FIRE. 


HUGHES PHOTO, CHICAGO 


ravages of fire 
with INDIAN FIRE 
PUMPS. 


INDIAN FIRE PUMPS are strongly 
built for long usage. They re- 
quire only clear water. The cost 
_ | is low. They are used by forest 
_— rangers, fire depts., lumbermen 
and many others who know the 
best fire prevention equipment. 
Send for catalog describing the 
full line. 


D. B. SMITH & CO. 


PACIFIC COAST BRANCHES: 





4i7 MAIN ST. 
UTICA 2, N. Y. 


CANADIAN 
AGENTS: 
Fleck Brothers, Limited 
110 Alexander Street 
Canada 


Titan Chain Saws, Ine. 
2700 Fourth Avenue South 
Seattie, Washington 


Fred E. Barnett Company 
2005 S. E. Bth Ave. 
Portiand, Oregon 


Hercules Equipment & 
Rubber Company inc. 
435 Brannan Street 
San Francisco 7, California 


Roy G. Davis Company 
6!7 East Third Street 
Los Angeles. California 


Vancouver, B. C., 
L. N. Curtis & Sons 

426 W. Third Street South C. E. Hickey & Sons. 
Salt Lake City, Utah Hamilton, Canada 


Fred E. Barnett Company 
600 Spring Street 


Ltd. 


Kiamath Falls, Oregon 













OUR AUTHORS 


... in this issue 


JOHN FRIEDRICH authors the lead 
article in this issue, on the subject of 
better understanding of the individual 
needs and differences of campers. A 





faculty member at Michigan State Col- 
lege at East Lansing, he has a history 
of more than 10 years in camping, as 
a counselor, assistant director, and 
director. Most recently, he has served 
for the past two years as Director of 
Clear Lake Camp, Oxford, Mich. 

At the college, Mr. Friedrich is head 
tennis coach, instructor in _ physical 
education and recreation, and director 
of visual aids for the department. 


BARBARA ELLEN JOY, co-author 
of the article telling how her camp 
tries really to put the “camp” in camp- 
ing, has had an illustrious career in 
camping and in service to ACA. At 
the 1950 National camping convention 
she received an All-American recogni- 
tion plaque, and Campinc MacGazINnE 
at that time published a biographical 
sketch. Miss Joy is owner and director 
of the Joy Camps, Hazlehurst, Wisc. 


MARJORIE CAMP, second author of 
the article referred to above, is asso- 
ciated with Miss Joy in operation of 
the Joy Camps. She has been an active 
ACA worker, both at Section and 
National levels. One of her fields of 
particular competence is aquatics, 
though her long camp experience has 
made her a master of most phases of 
camping and camp operation. 


W. GLEN WALLACE, is the author 
of our article on how care and thought- 
fulness in planning and erecting new 
camp buildings can reduce wear and 
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WLOW COST cxecreworor 
y Camp Water Sypaes 


Camp directors please note: %Propor- 
tioneers% Chlor-O-Mite is built for you! It 
brings you positive, accurate hypochlorina- 
tion of your camp water supply at a new low 
cost. This low capacity chemical feeder is 
simplicity itself . . . complete in every detail 
... ready to do an efficient water sterilization 
job without any additional accessories or 
controls. It’s powered either electrically or 
hydraulically by an extremely simple, dur- 
able mechanism. Suction, discharge, and 
power connections are easy to make... 


P 


camp personnel can handle the complete 
hook-up. 

Chlor-O-Mite incorporates the world fam- 
ous “See-Thru” Reagent Head used on 
%Proportioneers% Chemical Feeders, both 
in industrial and water works applications. 
This plastic head shows you at a glance how 
the feeder is operating. 

For detailed information and Bulletin 1910, 
address %Proportioneers, Inc.%, 441 Harris 
Avenue, Providence 1, Rhode Island. 


% PROPOATIONEERS, INC.% ¢ 


Representatives in principal cities of the United States, Canada, Mexico, and foreign countries 
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Campers Really Go for 
Saud 


e T-Shirts © Jackets 
© Sweat Shirts e Pennants 
e Cardigans e Arm Bands 


e Gym Trunks e Emblems 


Your Camp Name and Emblem 
Expertly Reproduced 


WRITE TODAY 





For Full Information and Catalog 


NAT J. SAND CO. 


771 South Front Street Columbus 6, Ohio 























MAKING 
OSBORN 
MOCCASINS 


NO.. 66 “SANDALETTE’’—Perfect 
for beach, woods, paths and 
lounging wear—for boys, girls and 
women. Protects feet from infec- 
tion. No tools needed. Easy-to- 
follow instructions with each 
part. Good quality composition 
soles. Attractive yellow or red 
uppers. Green lace. Pair: $1.95. 
6 pair: $1.85 pr. 12 pair: $1.75 pr. 
“OBEE ACE”’—Top grade, mocca- 
sin, genuine leather with com- 
position soles punched for lacing. 
Uppers stitched to soles. Brown 
cnly. Sizes 3 to 12. Each pair 
packed in attractive box. Com- 
plete with lacing, pattern and 
instructions. Pair: $3.25. 6 pair: 
$3.00 pr. 12 pair: $2.75 pr. 

NO. 909 “MOCC’S”—Full grain 
Elk leather pre-punched for easy 
assembly. Sturdy composition 
soles, grooved and rigid for com- 
fortable, non-slip wear. Ortho- 
pedic type heel for arch support. 
Women’s and girl’s sizes 4-5-6- 
7-8. Red, brown or “Poni” two- 
tone combination. Pair: $2.75. 
6 pair: $2.65 pr. 12 pair: $2.55 pr. 
INDIAN SEED BEADS — Cabinet 
of 36 bottles of Seed Beads. 11 


colors. Approx. 900 beads per bot- Leathercraft 
lg al $6.50. Instruction 
ook: 10c. Head 
eaddquarters 
eo INDIAN ho ga q 
urable brass stamps with rea ; - 
Send now for Free, Indian meanings. Kit of 18 dif- for Over 33 Years 


68-page catalog No. ferent designs: $8.00. 


*s Mace «gS aay 
ea ercra e 
for beginners requir- 0 S B i} ¢ iy R eR 0 S »s SUPPLY CO 


> eeemnaaes 225 W. Jackson Blvd. Dept. C Chicago 6, Illinois 
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maintenance to a minimum. An archi- 
tect by profession, Mr. Wallace lives 
in Minneapolis and has had oppor- 
tunity to give counsel to or design 
whole camps for numerous camping 
groups. 


ROBERT E. McBRIDE, who writes 
in this issue on the role of camping 
in a period of mobilization, is assistant 
executive director of ACA’s Chicago 
headquarters. Prior to his association 
with ACA, he had been in camping 
as camper and counselor for several 
years, most recently as director of Red 
Raider resident camp, a private camp 
in. Ohio. 

Holder of a Ph.D. degree from Co- 
lumbia University, Bob is currently 
conducting the Lilly Census Study of 


the status of camping in America. 


DAVID E. SONQUIST, who authored 
the article “Dividends from Coopera- 
tion,” 1s director of Circle Pines Center 
camp, Cloverdale, Mich. At the pres- 
ent moment, however, he is far from 
U. S. camping country, spending a 
year in Europe studying cooperatives 
and adult education in the Scandinav- 
ian countries. Mr. Sonquist ‘holds a 
Ph.D. from the University of Chicago, 


in Religious Education. 


MARIE DOERMANN, whose hints 
on camp menu planning are included 
in this issue, is an extension specialist 
in nutrition. She works through the 
State College of Agriculture at New 
Brunswick, N.J., and has also been 
associated with the 4-H camp oper- 
ated in that state .. . While MILLI- 
CENT THOMPSON, whose “A 
Dietitian Looks at Trips’ appears in 
this issue, is the dietitian at Camp 
Wenonah for Girls, one of the old- 
established private camps, located at 
Naples, Maine. 


IN ADDITION to the featured articles 
listed above, we have also included in 
this issue a considerable number of 
short, practical items obtained from a 
number of camps. Included among 
the camping people who have cooper- 
ated in supplying this useful informa- 
tion are Beatrice Pratt, I!a and Paul 
Hunsicker, Howard Michaud, Henry 
C. Prange, Elmer F. Ott, Mrs. B. A. 
Sinn, Mrs. Herbert Pels, Mary L. 
Northway, Nancy Worthington, Wal- 
ter Rutherford, Frank Gehr, Walter 
MacPeek, and Zak Zarakov. 
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Camp Sloane—-Paul Parker Photo 


UNDERSTANDING THE CAMP GROUP 


By JoHn A. FrRiepRicH 


N RECENT YEARS considerable 
| emphasis has been given to under- 
standing campers as individuals. This 
is a valuable and beneficial addition to 
the betterment and growth of camping. 
But it is also important for the camp 
leader to recognize and understand 
the camper as an individual in a 
group. Alone, a child responds and 
acts much differently than when sub- 
jected to the various social and emo- 
tional pressures of a dynamic group. 

Camp units, cabin groups and activ- 
ity groups have a unity of their own. 
Most leaders recognize this and will 
speak of a group as having a distinc- 
tive personality. At any one age level 
and in any one activity group, with 
the same leader, one group enters well 
into discussion, another is apathetic, 
and a third is boisterous. What creates 
this difference between these groups? 
The entire answer cannot as yet be 
given. However, we do know that any 
group is very much like an organism. 
It creates such conditions that its mem- 
bers will behave in certain ways be- 
cause they belong to it. Thus a boy 
who. is.very unsure of himself and 
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likely to challenge a leader, may calm 
down if he is in a group with an easy- 
going tradition. 

In trying to determine the reasons 
for problem behavior it is always wise 
to consider the effect of the group on 
the child. Proper grouping of children 
in a camp situation can often do much 
to eliminate existing problems as well 
as to prevent others from occurring. 


Cliques and Subgroups 


It is almost inevitable that cliques 
and subgroups will be found in camp. 
The important question is, how many 
form, on what basis and how they feel 
toward each other. Among camp chil- 
dren similarities in p!ay and work in- 
terests and abilities determine to some 
extent clique formation. 

Since clique formation often gives 
rise to bitter feelings and acts of dis- 
crimination it is frequently necessary 
tor a leader to exert his influence in 
giving guidance to the group, particu- 
larly if the clique has taken the form 
of a racial group, economic-level group 
or secret society. | 

A clique may arise because its mem- 
bers differ in ways which meet their 
mutual needs. For example a boy with 
a very active imagination for creative 


dramatic play may attract a small 
group to him because he furnishes 
them with an excitement they can only 
get from him. 

The problem for the leader who 
wants to appraise the effects of sub- 
groups either on the group as a whole 
or on a single individual is to estimate 
the purposes these small groups serve. 
Once these purposes are recognized, 
steps can be taken to effect corrective 
measures if such would be necessary. 
The intelligence and judgment em- 
ployed by the leader in dealing with 
cliques and subgroups can determine 
considerably whether or not the pur- 
poses and objectives of such will be 
socially acceptable and beneficial. 


Group Role Playing 


The specialized function of an in- 
dividual within a group is called a 
role. In some groups a child may feel 
impelled to play the role his group 
feels he has assumed. Thus among 
the older campers, a leader may take 
on boldness in confronting adult 
leaders which he would not exhibit 
but for the presence of his friends. 
Frequently this factor makes under- 
standing a child rather difficult. For 
example, a. boy may be “bad” partly 
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because he is living up to a previous 
reputation. It is important for camp 
leaders to find out how other campers 
expect a certain individual to behave. 
He may be unable to change his course 
of conduct unless he is helped to build 
a new reputation or is given a chance 
to make a fresh start in a new setting. 


Type of Roles 


Within most groups there are cer- 
tain roles which are quite common. 

Leaders—W henever a group ot 
human beings is acting together one 
person is almost sure to stand out by 
giving instructions, settling disputes, 
or setting an example. In a camp sit- 
uation, leadership sometimes _ shifts 
trom one child to another depending 
upon activities. Frequently, however, 
there is a single strongly entrenched 
leader. Often the leader at camp is dis- 
tinguished by his superior ability in 
various camp activities as well as by 
his pyschological understanding 
of others. Camp leaders may do well 
to employ the influence of youthful 
leaders more than is now customarily 
the case. 

There is a big difference between a 
natural leader and someone delegated 
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Camp Hill Manor—Paul Parker 


certain powers. It ts very tempting to 
overlook this fact and to appoint a 
child we like to a leadership position. 
However, such action may cause con- 
siderable conflict within the group. 


Advocates—In certain groups, one of 
the members may be especially adept 
at making alibis, rationalizations or 
clever negotiations. He may lack the 
sensitivity for people or boldness of 
action of the leader, but he indirectly 
exerts leadership influence by his role 
as the group diplomat. 

Clown—Often a camp group will 
have an individual who stands out as 
the clown or joker. Sometimes they 
are boys who have some handicap; 
that is, they are markedly fat or thin, 
tall or short, or else below par in skill. 
By combining humor with self-display 
they win a place in the group. Often 
their actions may act as a thin veneer 
for feelings of ‘inferiority and many 
times there may be several reasons for 
their actions other than group expecta- 
tions. 

Fall guys—Some groups accept in- 
dividuals mainly because they are will- 
ing to play the scapegoat and take the 
blame for the group in ‘various mat- 





ters, thus giving them more psycholog- 
ical security. The individual’s basic 
motive in assuming such a role is to 
gain acceptance by the group and pos- 
sibly receive a certain perverse satis- 
faction as a martyr. 

Mascots—A very interesting phenom- 
enon occurs in some camp groups 
which include a youngster whom the 
others regard as different from them- 
selves, but against whom they are un- 
willing or unable to direct open hostil- 
ity, or over whom they are ashamed 
to show their real superiority feelings. 
They make him a mascot. This fre- 
gently occurs in the case of an under- 
sized, handicapped, or minority group 
child. 

On the surface this looks much less 
harmful than open prejudice or dis- 
crimination. For the individual, how- 
ever, it may carry heavy problems since 
his self-respect may be greatly threat- 
ened, yet he is denied any reason for 
open rebellion. 


Contagion of Behavior 


If poor behavior on the part of an 
individual is likely to be contagious, 
we may be justified in taking rather 
firm action. However, if there is no 
such danger, we can safely resort to 
such techniques as ignoring and omit 
threats or punishment. When behavior 
gives expression to impulses which are 
shared by several children and which 
they do not control, it may affect the 
entire group. Thus, if during a camp 
dramatic program, a child begins 
coughing, a group which is bored may 
be seized by an epidemic of the same 
kind of noise making. The reason for 
this is that the children have built up 
the need to move around and to be 
relieved of this tension. The openly 
demonstrated courage of the child 
who “broke the ice” by seeking re- 
lease for himself acted as stimulant for 
similar behavior in all others. 

It is important to recognize this fact 
in the camp situation inasmuch as con- 
tagion of behavior is often prominent 
in the entire camp environment. 
Whether or not an act will be conta- 
gious depends upon the way the orig- 
inal act was performed as well as the 
individual who did it. If the individual 
who started had acted guilty about it, 
the others would probably not have 
followed suit. The same applies if the 
individual was disliked by the group. 


Scapegoating 


When a camp group exhibits a ten- 
dency to be cruel to its least popular 
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members or when there is evidence of 
great friction between set groups we 
may suspect scapegoating is taking 
place. Nearly anyone may be picked 
for the role. In many cases the effects 
can be very detrimental to the indi- 
vidual involved. It behooves the camp 
leader to handle the situation very 
carefully in order to avoid increasing 
group dislike for the scapegoated 
member, as well as avoid tempting 
the scapegoat to vie for leader protec- 
tion. 


Most of the time membership in a 
group is an emotionally strengthening 
experience. When any young person 
who genuinely belongs to a group 
gets in trouble or needs help, the 
others are almost sure to come to his 
rescue. A camper who is “in bad” with 
a certain counselor will be given not 
only sympathy, but a good deal of 
advice on how to “get around him.” 
This aspect of group life is one which 
can be very profitably used to aid 
children who need help. The trick is 
in knowing how and when to make 
use of it. 


Group Atmosphere and Morale 


One of the significant qualities of 
camp groups is their emotional climate 
or general feeling tone. This is very 
much dependent upon the attitude of 
the group leader. In promoting the 
best type of mental hygiene the leader 
will be much more successful if he 
attempts to reduce the pressure and 
tensions within the group. 


Vavious groups have different atmos- 
pheres. Moreover, differences in group 
atmosphere give rise to differences not 
only in the type of difficulty with 
which young people must cope but 
also in the type of solutions to those 
dificulties which appear to work. 
When two leaders have different im- 
pressions of the same child, it may be 
that each is seeing a contrasting re- 
action due to a difference in group 
atmosphere. If possible it is usually 
best to allow a child to spend as much 
time as possible in the group where 
he works best with other children. 


To be sensitive to conditions which 
endanger good morale, and to be 
skilled in the techniques of strength- 
ening and repairing it, are assets of 
all good group leaders. Group pride 
and group self discipline are essential 
to good group morale. However, too 
much group pride can lead to a dan- 
gerous condition often involving acts 
of destruction. , 
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Group Distintegration 


Few things can make a camp coun- 
selor feel more futile than to have his 
group go to pieces. In some cases this 
may be just temporary. However, in 
others it may be the typical state of 
affairs. In every case group disintegra- 
tion has a reason and demands 
thoughtful attention. 

There are numerous _ conditions 
which can lead to group disintegra- 
tion. Long periods of empty waiting 
may be one cause. Campers, if con- 
fronted with tasks they cannot accom- 
plish, may vent their frustration in 
bickering that can wreck any possi- 
bility of teamwork. Clique warfare, 
too much competition, unexpected 
change (especially in leadership) and 
lack of motivation all may tend to 
cause disintegration in a group. 

An orderly cabin may lose its mo- 
rale if surrounded by disorderly cab- 
ins. When a group goes to pieces, life 
becomes very insecure and perilous for 
its members. The weaker group mem- 


bers may be highly disturbed. 
Group Standards 


The standards of conduct derived 
from juvenile group forces are very 


powerful. They are often more influ- 
ential then most educators realize. 


In a head-on collision between the 
group standards and the counselors 
code, the juvenile code is likely to 
prevail, although its triumph is usu- 
ally masked. Beneath the surface the 
campers’ lasting attitudes are formed 
by the dynamics of their own groups. 


Importance of the Camp Leader 


The social climate which determines 
group action can be considerably in- 
fluenced by the leader. Cooperation- 
evoking techniques are much superior 
to dominating methods in camp. 
Cabin group spirit and character can 
be well molded or badly mutilated by 
the action and techniques of the coun- 
selor. 

As a large group, most camps are 
divided into subgroups and_ cliques 
each with its own structure and tradi- 
tions. Under these circumstances, group 
psychological forces come into play 
and greatly influence each individual. 
The camp leader has it within his 
power to influence these groups and 
in turn the individual, either for good 
or bad, depending upon his ability and 
his handling and understanding. 


Girl Scouts—Paul Parker Photo 























The Role of Camping In 


4 Period of Mobilization 


By Rospert E. McBripr 


NE CRISIS AFTER another in 
() the world situation is brought 
to our attention by radio, T. V., and 
the press. Camp directors can choose 
one of three courses: (1) Become 
alarmed and say, “Let’s do something 
about this crisis!” (2) Shrug off the 
present conditions by such statement 
as, “We've been in this position before 
and have survived, why worry?” (3) 
Maintain a “business as usual” attitude. 
“Business as usual” plus a renewed 
understanding and insight of the pres- 
ent situation seems to be the most 
sound and constructive approach. Hav- 
ing gone through similar circum- 
stances, we should capitalize on our 
hindsight to help us develop foresight. 


Camp leaders should be fully cog- 
nizant of the forces and factors which 
make mobilization necessary. A funda- 
mental concept should be understood— 
adequate mobilization in the period 
ahead involves far more than miltary 
mobilization alone. A wide range of 
resources, moral and spiritual as well 
as material, will be needed as long as 
mobilization continues. 


What should camping be like in this 
period of mobilization? What new 
elements or new emphases are required 
if this great institution is to play its 
full role? 

The greatest service camping can 
render to our country now is for 
camps to go on doing what they have 
been doing, only better than ever be- 
tore. The keynote is adherence to 
peacetime camp educational principles, 
practices, and standards. These are 
bolstered by the belief that, inherent 
in such practices, is adequate provision 
for meeting the needs of children at 
this time. 
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Today, children face numerous haz- 
ards to a happy, wholesome life. Many 
families are busily engaged in defense 
work and have sons in the armed 
forces. Some live in crowded housing 
developments or apartments, are tense, 
insecure, and emotionally upset. Chil- 
dren are quick to sense adult anxiety. 
The resulting strain on some boys and 
girls points up the need for strong, 
stable influences and services which 
camping can supply. 

It is camping’s responsibility to keep 
at a minimum the emotional stress that 
that may affect the lives of children 
and to see that they get plenty of fun 
and adventure, wholesome music and 
singing, fresh air and good food, and 
sound democratic living. The seeming 
inability of some homes, under modern 
conditions of living, to develop self- 
reliance, resourcefulness, practical skills, 
and a willingness to work creates a 
great demand for camp where home 
training may be supplemented. 


Camping in America is cast in a 
social situation that demands more and 
better camping for all. There is every 
indication that there will be more peo- 
ple wanting to go to camp next sum- 
mer than ever before. This has been 
brought about by several factors, such 
as the increased earning power of 
many families, as well as the condi- 
tions outlined above. Because of this 
tremendous demand for camping by 
many people who have never camped, 
it is important that the very best camp 
programs possible be operated this year. 
Only in this way can camps make 
their maximum contributions toward 
preservation of the democratic way of 
life. 


Organized camps offer a rare oppor- 
tunity to reproduce actual life situa- 
tions. Campers learn to stand on their 
own, to be physically fit, and to do 
dificult tasks well. They learn how to 
sacrifice and serve, how to follow and 


lead. They develop a sense of comrade- 
ship. 

While all these learnings are valu- 
able in peacetime, their value is in- 
creased immeasurably in the present 
period of mobilization. To know that 
children are living, playing, and work- 
ing outdoors, developing physically, 
mentally, and socially, is truly reassur- 
ing. 

Camping requires no great re-tool- 
ing for conversion to this period of 
mobilization. For many years, camps 
have been exponents of ruggedness, re- 
sourcefulness in the out-of-doors, and 
democratic living. With the possibility 
of total mobilization at hand, how can 
camp directors increase their camps’ 
effectiveness, maintain individuality, 
and at the same time support accepted 
standards, principles, and ideas? 


While there is no one answer to this 
question, the following steps have 
proved their value: 


1. Provide balanced, nutritious meals, 
regular hours of rest and sleep, and a 
regular routine of good health habits. 


2. Practice democratic procedure as 
part of camping’s contribution to the 
American way of life; i.e., camper 
councils and camper government. 

3. Teach preservation and care of 
equipment; salvage and _ recondition 
camp materials. 

4. Practice conservation and eco- 
nomic use of natural resources. 

5. Offer use of camp facilities to local 
civil defense officials. 

6. Teach patriotic songs, re-empha- 
size flag ceremonies, and other services 
dedicated to strengthening national 
consciousness. 

7. Broaden program content to in- 
clude such experiences as map mak- 
ing; weather reporting; signalling; 
compass reading; cultivating and _har- 
vesting crops; serving as junior forest 
rangers; learning first aid, swimming, 
and small-craft operation. 
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What can professional associations, 
both locally and nationally, contribute 
in this period of mobilization? Again, 
there are several answers to this ques- 
tion, among them the following: 

1. Encourage maintenance of stand- 
ards and the administering of a well- 
rounded normal program—a return to 
real camping. 

2. Strive for official recognition of 
camping as an essential educational 
service. 

3. Assist camps in evaluating camp 
practices, programs, and _ leadership 
training. 

4. Secure from appropriate author- 
ities priority ratings in terms of trans- 
portation, equipment, and commod- 
ities. 

5. Remain alert to, and take what- 
ever action is necessary in the helds 
of legislation, evacuation plans and 
other contingencies that affect camping. 

6. Cooperate in blood donor and first 
aid training programs in collaboration 
with the Red Cross. 

7. Secure official specific information, 
and commitments on, all matters vital 
to camp operation. Keep membership 
posted on plans of authorities and 
changes in the current scene which 
affect camping. 

A pledge proposed in 1942 by the 
Committee on Camp Policies in Rela- 
tion to National Needs pointed up the 
values of camping. It seems again ap- 
propriate and challenging to camp 
leaders during this period of mobiliza- 
tion. 

“We, the members of the ACA, be- 
lieve that camping for children and 
youth is a vital part of the defense of 
our nation for the days of present 
emergencies, and for the days that will 
follow the peace. We believe that vigor- 
ous living in the out-of-doors builds 
self-reliance, resourcefulness, and physi- 
cal, mental, and emotional health. We 
believe that a camp group gives an 
unequalled opportunity for young peo- 
ple to practice and to learn by living 
the true principle of a democratic 
order. We believe that camping gives 
young people an appreciation of the 
natural resources of our country and 
teaches them to use and to conserve 
such resources. 

“We re-afirm our belief in these 
tundamentals that have guided camp- 
ing in the past, and pledge ourselves 
to re-emphasize them in continuing 
to provide realistic camping for young 
people who are already experiencing it, 
and in expending our efforts to enable 
other young people to benefit by it.” 
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Bovs Build for Others 


IGHT YEARS of inspired labor 
E reached a fitting climax in August 
1951 when a camp, built by campers 
for others less fortunate then them- 
selves, was dedicated at Lake Metzger, 
Wisc. Camp Bovey, also known as 
Camp Hodag, was constructed entirely 
by boys, age 15-17, attending Camp 
Nebagamon for Boys. 

Max J. Lorber, director and founder 
of Camp Nebagamon, conceived the 
idea of Camp Bovey 12 years ago. He 
was concerned about all the young peo- 
ple who had not had the opportunity 
to camp. Along with that concern, he 
was also trying to find a way to help 
build a sense of responsibility among 
the older boys at his camp. The result 
of Mr. Lorber’s thinking was the work 
project at Camp Bovey, which is lo- 
cated eight miles from Camp Nebaga- 
mom. 

Fach year a group of 18 older boys 
was selected to live at Camp Bovey 
and to work on its construction. Most 
of the boys had no experience in that 
kind of work. They started from 
scratch. The boys cleared the ground, 
built roads, stocked the lake with fish, 
and through the years built six cabins, 
an ice house, docks, an outpost camp, 
and barbecue pits. Materials were 
secured trom the woods, with the ex- 
ception of concrete and hardware, and 
all of the labor was done by the boys. 

The boys lived under a plan of self 
government while they were at Camp 
Bovey. The camping was really rugged 


but all of them agreed it was a great 








experience. When the camp was fin- 
ished, Mr. Lorber began to plan for 
the future use of the site. The North 
East Neighborhood House of Min- 
neapolis, a community settlement, was 
selected to take over the camp on a 
two-year trial basis. Certain stipula- 
tions were made to insure the future 
of the camp. These stipulations were: 

1. The camp must never exclude any 
camper because of race, creed or color. 

2. It must never be resold for any 
more than was paid for it, less capital 
expenditures and depreciation. If it is 
sold, it must be to a group work 
agency or a national agency working 
with youth. 

3. It must cater almost entirely to 
groups ot children and adults who 
might otherwise be deprived of a 
camping experience. 

Mrs. Paul Treuman of St. Louis, 
gave the camp a two-story lodge, con- 
taining dining, sleeping, and handi- 
craft rooms, in memory of her son, 
Paul Treuman, Jr. She told Mr. Lorber 
that the inter-cultural aspects of the 
camp especially appealed to her. 

Movies of the boys at work on the 
camp have been shown in many places 
and have inspired other camps to start 
similar projects. 

Camp Bovey was a project that is 
truly worthy of its parent camp. Camp 
Nebagamom during the past 24 years, 
has grown from a camp for 47 boys 
to one for 200. It is non-sectarian and 
campers come from all over the United 
States, Europe and Canada. 





Back Issues Still Needed 


Campinc MacazineE is pleased and 
grateful for the generous way readers 
have responded to our plea for back 
issues of the magazine. The file has 
certainly grown as a result of that re- 
quest! But, we still need quite a few 
copies. When you are doing your 
spring house, or camp cleaning, would 
you be on the lookout for the follow- 
ing issues: 

1930—all months; 1931—all months; 
1932 — April, May, June, October, 
November, December; 1933 — _ all 
months; 1934—all months; 1935-—Jan- 
uary, February, June, October, Nov- 
ember, December. 


1936—all months; 1937—all months; 
1938 — all months; 1939—December; 
1940 — January, April, May, June, 
December; 194] — January, March, 
April, October, November; 1942 — 
October, November, December; 1943— 
January, February, October; 1944 — 
October, December; and 1945—Jan- 
uary, March, October. 

A complete file of all issues of 
CaMPING MacazineE will be of invalu- 
able use in the publication’s library. 
Again, many thanks for the issues we 
have already received.* =~ *’ 
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Dividends from Cooperation 


By Davin E. SonovulistT 


HE CONSUMER Cooperative 
movement has soundly demon- 
strated how it carries out democratic 
principles in American life, particu- 
larly among farmers, in Credit Unions, 
health, housing, and other fields. Until 
recently, however, Cooperatives have 
done little in the field of camp opera- 
tion. They did not realize that the 
very principles which they were apply- 
ing to business ventures were in es- 
sence the same which progressive 
camp leaders are striving to put into 
practice in their expanding movement. 
Short-term camps have been held 
tor a number of years by several coop- 
erative regional groups such as the 
Farmer’s Union, the Central Coopera- 
tive Wholesale and others. The most 
inclusive, continuous and widely known 
demonstration of cooperative camping 
has been conducted by Circle Pines 
Center at Cloverdale, Mich. during the 
last 13 years. 


How It Came About 


A few words about its history and 
organization will help to describe the 
setting in which the Center was able 
to grow. This is important because the 
patterns of the institutions are reflected 
in the patterns of the camps they con- 
duct. In our case the idea for a camp 
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grew out of the summer-school camps 
of the Central States Cooperative 
League and the Ashland Folk School. 
[t was a union of cooperative princi- 
ples and practice and free open dis- 
cussion, fine fellowship and spirit en- 
gendered by a wea!th of folk recreation 
and music of the folk school. 


During the first four years, sessions 
were held in a recreational camp built 
by the National Parks Service near 
Hastings, Mich. This provided an 
almost deluxe setting and equipment 
at a small rental fee. The program 
centered around family groups and 
cooperative institutes and seminars. 
This brought an immediate response 
trom cooperative members and others, 
mostly in the Central States area and 
showed the great need for vacation 
facilities at reasonable cost, which 
would serve the whole family rather 
than individual members. 


Enthusiasm for the program made 
it. quite clear that we had hit upon 
an idea with unlimited possibilities re- 
quiring eventually a permanent organi- 
zation and campsite of our own. The 
government camp, excellent as it was, 
had two major handicaps. It could 
only be leased one year at a time with 
no assurance of long-term tenancy and 
the camp, buildings and grounds were 
so complete no opportunity was possi- 
ble for creative work by campers. 


We Buy Our Own Site 


Fortunately several of our leaders 
were convinced of the truth of the old 
cooperative maxim that “He who 
owns, controls.” So, when our lease 
was delayed they set the wheels in 
motion for securing a campsite. Be- 
tore the second camp season opened, 
20 people, risking $5.00 each, advanced 
enough money to secure an option on 
a 283-acre run-down farm situated on 
beautiful Stewart Lake, one of the most 
ideal campsites imaginable. From this 
moment on, a new spirit of adventure 
challenged everyone. The Friends Ser- 
vice Committee located one of its work 
camps at the new site the following 
season and repairing and recondition- 
ing of the old farm house and other 
buildings proceeded with vigor and 
enthusiasm. The example of this unsel- 
fish service of young college people 
paying $75.00 a season for the privilege 
of making the old place livable for 
others was an inspiration to our grow- 
ing membership. The example was 
contagious and soon became the pat- 
tern on which plans tor building the 
new camp gradually took shape. 

The following season the Friends 
returned to carry on their good work. 
Working with them, we organized a 
youth work camp and a children’s 
camp. What was good for college peo- 
ple was certainly just as good for 
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youth, children and adults. All shared 
in the fascinating tasks of planning, 
financing and building the new camp. 
Every new experience afforded an edu- 
cative opportunity. People of all ages, 
creeds, races and shades of political 
opinion joined together and learned 
to know and appreciate each other. 
Thirteen seasons have given more than 
5,000 different people this experience. 
The $100 has increased to a book value 
of approximately $40,000, a conserva- 
tive figure which does not include any 
of the work done by hundreds of vol- 
unteers. All property is owned by 
members and patrons who control it 
through democratic annual meetings, 
choosing a Board of Directors to guide 
the program throughout the year. A 
full-fledged farm program provides 
most of the vegetables, meat and eggs 
for the table. Practically all of the 
buildings, now comprising some 28, 
have been built from native materials 
by our own workers. A few donations 
but mostly camp fees have made the 
project self sustaining. We are there- 
fore responsible only to ourselves, free 
to carry on the program and policies 
which we deem best and right for all 
concerned. 


Consciousness of Ownership 


The conciousness of ownership 
proved to be of vital importance. It 
created a new relationship between 
campers and camp which is evident 
even in the play camp for children 
from three to seven. There is a sense 
of at-homeness and belonging which 
permeates staff and campers alike. 
There is a feeling of responsibility 
which makes itself felt in the attitudes 
of campers toward each other and the 
buildings and property which they 
own. Seldom will you find any trace 
of vandalism. A feeling of pride in 
what has been created is repeatedly 
shown. Democracy, if it is to be effec- 
tive, must somehow make its citizens 
feel this sense of individual responsi- 
bility for everything connected with its 
welfare. This can best be taught 
through experiencing it in cooperative 
groups such as this. 

The program grows out of the needs 
of all the people as expressed by them 
and not dictated by some _ outside 
source. This means that if they want 
any given service they must provide 
for it themselves. There is no “angel” 
to furnish it. This has developed a 
feeling of self-reliance and _ self-con- 
fidence ready to face obstacles and 
problems without fear. Our job is to 
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provide many opportunities tor expres- 
sion along many lines. This we have 
been able to do at the new camp. 

The effect of such a program on 
our city-bred campers, both young and 
old, is almost magic. Soon they find 
themselves deeply engrossed in some 
group project, forgetting themselves 
and their worries by losing themselves 
in some creative activity. 

Training in democratic responsibility 
must start early and be graded to the 
capacity of the individuals. In the 
Play Camp children start making de- 
cisions 1n matters within their experi- 
ence. It is remarkable how quickly 
they learn to respond to the group 
will. They spend much time getting 
to know about the forces of nature 
and responsiveness to natural laws is 
a powerful antidote to whims and tan- 
trums. It is a significant experience, 
too, for children to be treated as peo- 
ple with a rightful place in the sun. 
We emphasis respect for personality, 
which is one of the basic requisites of 
a true democracy. 

The Children’s Camp (ages 8-12) 
assumes more responsibility for plan- 
ning and executing its own program. 
The Junior Work Camp (ages 12-15) 
plans even more and has a larger 
measure of control over its own group 
conduct. The Youth Camp often pres- 
ents a dificult problem because of the 
lack of democratic experience in many 
schools and the consequent resentment 
to authority even of their own making. 
A guiding principle has long been Kil- 
patrick’s admonition to “give a child 
as much freedom as he can effectively 
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use. 








Work Accomplished 


One of the main secrets to progress 
in our situation has been the fact that 
our work projects are real and vital— 
not made-work. When children and 
youth can tackle worthwhile tasks 
within their range of accomplishment, 
they will work with enthusiasm and 
satisfaction. Our Junior Camp built 
eight stone pillars 84 feet high by 2% 
feet square, for a recreation hall, in a 
month’s time. Although the work 
period was only two hours a days, 
many spent seven or eight hours some 
days to finish a pillar. 


They could not possibly see in the 
beginning how they could do such 
work and we were anxious to protect 
the more ambitious from doing tasks 
too heavy for their strength. So we 
asked the whole group, some 15..in 
number, to gather around a heavy 
wooden concrete form. Each one was 
asked to lift it alone without success. 
Then all were placed at equal inter- 
vals with one hand under the form 
and instructed to life on a pre-arranged 
signal. Of course, it went up like a 
feather. By working together under 
someone delegated to give the signals, 
seemingly impossible tasks were per- 
formed. You have never seen a prouder 
group of teen agers when folks came 
out to see a pillar which they had 
completed. But of greater value by far 
than the work accomplished was the 
sense of identification of each young- 
ster with the purposes for which the 
work was being done. It is this feel- 
ing of identification that is so neces- 
sary for real democratic motivation. 


Circle Pines Center 
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You (an Put Real Cam 


HIS OUTLINE of the activities 

of one summer at our camp 1s pre- 
sented with a spirit of humility. There 
is so much that could be done, and, 
as the years go by, there seems so 
little time. However, our experience 
may help others and that is why we 
have made this compilation. If but one 
more child learns to understand and 
respect the resources of his country 
and learns how to use, enjoy and pro- 
tect its great privileges for recreation 
and gratification, the effort so made 
will be worthwhile. 


Basic Data 


LocATION AND Facuities: lLake- 
woods location. Spring fed, sand- 


bottomed lake. O!d lumber-camp site. 
Access to many other lakes and a river. 
Hunting prohibited and land posted. 
The camp operates on “sun time; our 
watches are so set that it is just get- 
ting dark at 9 p.m. all summer long. 
Main camp facilities are very simple, 
no electricity, running water only in 
kitchen. Kitchen crew of three, one 
maintenance man. Adequate but sim- 
ple equipment, well maintained. 

PERSONNEL: 63 girls, ages seven and 
up. Twenty-one leaders, 16 of whom 
live in cabins with campers. Definite 
and high standards of leadership per- 
formance. 

GENERAL Objectives: To give city 
children a realistic opportunity to live 
harmoniously together, and to acquire 
an appreciation of the _ outdoors 
through a sense of relation to the 
world of nature about them. 

ProcraM Obsyjectives: An informal, 
choice program (See “Let the Camper 
Choose,” Campinc Macazine, May, 
1951), carefully stimulated and super- 
vised, which quietiy, constantly and 
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consistently is built upon the latter ob- 
jective above. Group participation is 
not stressed to the point where indi- 
vidual needs and desires are neglected. 
Primary emphasis is on the individual. 
No awards, honors or organized com- 
petition. Progress in activities charted, 
if desired, and in campcraft is used as 
basis for trip privileges. The Commit- 
tee Plan is fully used. (See “Coopera- 
tive Committee Plan in Camps,” Camp 
Publications, Bar Harbor, Me., No. 2.) 
Skills and knowledge stressed are of 
practical use in camp life. Intellectual, 
social and aesthetic development of in- 
dividuals is uppermost in minds of 
leaders. Interests and activities inher- 
ent in camping environment stressed 
throughout all camp planning, instead 
of just one or two annual splashy or 
dramatic “projects.” 


Skills and Activities 


CampcraFt Sxkitis. The following 
list of requirements for trips (See also 
“Progressive Scale of Skills for Trip 
Requirements,’ Camp _ Publications. 
No. 69.), set up by the Campcraft 
Committee also includes much of “na- 
ture lore.” Participation is entirely vo!- 
untary, but overnight trips, the require- 
ments for which increase in difficulty, 
are dependent on the individual’s suc- 
cess in doing the work outlined. Every 
possible aid is given the campers in 
doing this. They submit menus for all 
trips. The department is carefully or- 
ganized (See “Organization of the 
Campcraft Program in the Camp,” 
Camp Publications. No. 55.), and 15 
of the 21] leaders are qualified camp- 
craft counselors. Skills included in cur- 
rent requirements are: 

Care and use of knife, hatchet, saw. 

Fuels, fire-building, devices, fire pre- 


vention, good torestry practices. 

Practice in tent-pitching, —bedroll 
making, packing of knapsack, care of 
supp-ies, sanitation, knot tying, lash- 
ing, makeshift shelters. 

Tree identification, and other speci- 
fic know!edge of practical nature lore. 

Knowledge of poisonous and useful 
p-ants, berries, etc. 

Whistle signals and “lost.” 


Compass, orienteering, and map- 
reading. 


Considerable: emphasis on weather 
lore, including daily weather forecast- 
ing posted on chart, flying weather 
fags, use of instruments (thermometer, 
aneroid barometer, weather guide, sim- 


ple liquid barometer, Ridgemount 
Baroguide,) considerable work in 


theory, clouds, weather wisdom, etc. 

Outdoor cooking. Of 15,483 camp 
meals served in 1951, 2,205 were eaten 
outdoors on trips and all-camp cook- 
outs. 

Making of an individual project of 
definite use in camp life, or of native 
materia!s. Also a “large project” done 
with partner or a group. 

ArTs AND Crarts. Use of native ma- 
terials for craft projects. Articles from 
weathered knots and _ birch cross- 
sections (especially for Christmas dec- 
oration at home,) balsam pillows, bark 
articles, cedar pins, alder whistles, 
articles of general whittling 
projects, etc. Use ot flowers for designs. 
Individual projects for campcraft re. 
quirements are usually made in this 
department. To he!p campers know 
about the diversity of such “projects,” 
a!l of a practical or useful nature, a 
long reterence list, with page reference 
to some dozen books, has been com 
piled and posted. Outdoor sketching 
is often enjoyed. 


cones, 


Camping Magazine, April, 1952 





oe ee mene eee 
































Dramatics. This all-camp project in- 
volved the production of an original 
“Pageant of Logging,’ involving au- 
thentic lumberjack songs, dances, and 
correct historical background and vo- 
cabulary. Every person in camp en- 
gaged in some aspect of the project. 
Preparation concentrated in three days 
between trips. 

Story-TELLING. Outstanding nature 
stories were read at campfire and as a 
number on the Annual Camp Ban- 
quet. Committee chose several themes. 
They are: “Amos Mottram’s Christmas 
Morning,” from the Maine Pine Cone, 
Winter 1948-49 number. One of the 
finest nature stories we have ever 
known. “Kings of the Intervale,” from 
Charles G. D. Robert's “Watchers of 
the Trail”. Excerpts from Rachel Car- 
son’s “The Ocean,” The New Yorker, 
June 2, 9, 16, 1951. 

SunpDAY Services. The Sunday Ser- 
vice Committee chose several themes 
directly related to nature, and sup- 
ported their programs with poems, 
stories, music, choir numbers, etc. 

Nature PHotocrapHy. Caretul out- 
door photography is stressed, and best 
pictures put on Camera Club Bulletin 
Board, from which all can order re- 
prints. Particularly outstanding was a 
series of a loon’s nest with eggs. 

Parties. One wildly successful sca- 
venger hunt used nature items entirely. 
The theme of the annual banquet was 
“Our Woodland Friends.” Decorations 
consisted mainly of natural materials, 
including two beautiful centerpieces of 
moss and bright-colored mushrooms, 
and one of blue clintonia berries and 
red bunch berries (camp colors.) 

Nature Lore. This is not a “sub- 
ject” in the camp and no special coun- 
selor promotes it, so to speak. Rather, 
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a majority of the leaders are interested 
and it is basic to all activity. It 1s par- 
ticularly a part of the campcraft pro- 
gram. Campers are at all times con- 
scious of their environment; their 
adaptation to and appreciation of it 
are fundamental in their daily camp 
living and activity. They are encour- 
aged to give verbal reports to the 
whole camp of observations of parti- 
cular interest, and a great deal of this 
is routine in camp. Star gazing and 
night walks occur often. Every so 
often a bird census is made. Special 
riding trips and_ paddling parties 
occur on moonlight nights. Children 
are also allowed to “stay up late” and 
see aurora borealis. 

ConsERVATION. In 1949 we sorrow- 
fully watched a clutch of seven tiny 
merganser babies reduced to three by 
the end of the summer. In 1950 four 
turtle traps were purchased and faith- 
fully set and tended all summer. Re- 
sults were very unsatisfactory for the 
snapping turtles. In a further effort to 
attract ducks, five pounds of Japanese 
millet seed, one pound of American 
lotus waterlily seed and 100 water 
smartweed roots were purchased and 
planted. Natural seed beds were made 
under pines containing cones, to facili- 
tate natural propagation. Brush piles 
were left to attract small animals. We 
also bring in flowers, ferns, trees, etc., 
which will thrive in our soil. Selective 
cutting for campcraft use. Continually 
watching ways to improve growth of 
trees, seedlings, etc. 

INTERESTING VisiTs. Our campers 
visited the Squirrel Hill Fire Tower, 
State Fish Hatchery, nearby quaking 
bog (to observe swamp flowers, includ- 
ing wild orchids,) and a fishing camp 
which is a replica of old lumber camp. 





ing Into Your Camp Program 


By Marjorie Camp and Barsara E. Joy 


Operation and M aintenance 


Canoe trips were made to collect 
bushel baskets of sphagnum moss 
which was used to re-chink our Adi- 
rondack lean-to across the bay. 

Large quantities of balsam bows 
were gathered, cut into fans of proper 
size and carefully laid for a foot-thick 
bed in a lean-to. Due to constant use 


(123 nights out were spent there in 
1951) this had to be renewed in 


August. 


Canoe trips also gathered birch bark 
trom down trees and rooted up pitch- 
pine stumps tor use at main campcraft 
practice grounds. Some of this, as well 
as the balsam, was used in the arts 
and crafts department. 

“Crews” went out first week of 
camp to repair all trails to campsites 
on the property, and riding trails. Two 
outpost camps were established on new 
camp sites made available on two 
lakes by neighbors. All old campsites 
on property were repaired and camp- 
fre sites checked for safety. 

All camp blueberry picking expedi- 
tions were held (enough picked for 
20 pies) and many small-group pick- 
ings for berries for muffins, cake, etc., 
for whole camp consumption. 

Camping trips picked raspberries 
and blueberries for immediate con- 
sumption plus use in pancakes, short 
cakes, etc. 

One group picked pin cherries in 
morning, and in afternoon made jelly 
over open fire at campcraft grounds. 
About six quarts of excellent jelly re- 
sulted, plus much fun. 

Considerable fishing was done, and 
fish cooked on trips as well as by cook 
at main camp. Campers make own 
poles and fish markers, learn State 
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hshing regulations. Pictures of native 
fish are displayed in a permanent spot. 
Exhibits 

A permanent campcraft exhibit is 
maintained (See “Campcraft on Dais- 
play,” Campinc Macazine, June 1951) 
with special emphasis on native fuels, 
types of fires, fire prevention, good 
forestry practices in obtaining fuels, 
devices and craft materials. 

Library books on special subjects 
are featured on a special shelf or table 
by Library Committee. 

A topographical map of the region, 
two enlarged aerial photographs of 
camp and surrounding country, and a 
State survey map of our lake, on 
movable bulletin boards, are on_per- 
manent display. Other sets of maps 
are much used on trips. Also pictorial 
maps of campsite are available. 

We have a special exhibit of some 
30 rather unusual blueprints of flowers. 
Special colored plates and pictures ot 
local birds and flowers were also put 
up separately on boards. 

We hung in our Main Lodge at the 
time of our Logging Pageant some 24 
unusual pictures of Wisconsin lumber 
days from the Johnson collection, 
loaned by the Wausau Record-Herald. 
Excellent selection and photography, 
and most interesting 
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to campers and 


Visitors. 
At the same time. there was ex- 
hibited a five-foot model of an old- 


time river raft, very cleverly con- 
structed. It was loaned to us by our 
Indian trading-post friend, mentioned 
later. 

We had an 
Howers, ferns, shrubs and tree sprays 
and nature oddities, at the Main Lodge 
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all-summer exhibit of 


on a ledge by which people frequently 
passed. Flowers were kept in_ glass 
bottles, with labels marked with pencil 
so writing could be erased when a new 
specimen was displayed. This activity 
was in charge of our Nature Com- 
mittee. 

Intermittently, nature photographs 
and snaps taken currently were fea- 
tured on the Camera Club Bulletin 
Board. 

A large assortment of pictures, and 
a great variety of illustrated articles on 
conservation, history, nature, camp- 
craft techniques and equipment and 
related subjects was placed on bulletin 
boards and was changed every week. 
Jokes, some pointing up attitudes and 
skills, others just plain funny, inter- 
larded more serious material. We think 
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this is one of the best ways to inter- 
est children, who “absorb” much in 
their leisure moments from perusal of 
these boards. The range of material is 
remarkable. 

We have a permanent exhibit on 
the Southwest Indians in our camp 
library. Collection of old and selected 
new Southwest Indian. pottery is dis- 
played in the director’s cabin. Also 
there is a collection of knives of many 
varieties and from many countries, and 
a collection of axes and hatchets. 


From time to time the best of the 
individual projects made in fulfilment 
of campcraft requirements are shown, 
with names of makers attached. In 
1950 there was a special exhibit of the 
collection of old and mostly out-of- 
print books on camping-out owned 
by one of the writers. 





Cooperation With Others 


The camp paid for 59 memberships 
in the Junior Audubon Club for those 
who wished to join. 

Wildlife stamps donated by a friend 
were given out and a completed Wild- 
life stamp book loaned by a former 
camper was displayed. 

Maps of interest to us were obtained 
trom local and state conservation agents 
and State Forestry Headquarters. 

The local Fire Ranger loans us an- 
nually two Indian fire pumps to add 
to our own supply, so that we have a 
hre-hghting nucleus within our own 
organization. In 1950 we stopped what 
would have been a serious forest fire 
on nearby property by getting our unit 
into action quickly. 

In 1951 special effort was made to 
procure outside speakers who could 
bring to our campers authentic history 
of the State and tell of their work to 
conserve and protect Wisconsin’s re- 
sources. Among those who contributed 
greatly in this way were: 

A teacher trom a State college gave 
a splendid talk on historical Wisconsin 
and the past and present development 
of the State. Her first talk several years 
ago was on Wisconsin authors, espe- 
cially of children’s books. This list 
was mimeographed and later given to 
each camper. A revised list was given 
in 195]. 

A representative of Trees for To- 
morrow, Inc., took campers on field 
trips. Especially interesting to them 
was his use of the tree core-borer to 
ascertain age of various trees on the 
property. 

We enjoyed a return engagement ot 
a most interesting woman who keeps 
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an Indian trading post some 20 miles 
from the camp, and who is an author- 
ity on past and present Indian lore. 
She brought a colorful display of old 
Indian utensils and accoutrements, 
feathers and beaded old garments, etc. 
The meeting was held in the outdoor 
campfire circle by the lake. Campers 
were fascinated by her stories, of old 
Indian life and customs. It was a most 
instructive and interesting program. 

A representative of the State Soil 
Conservation Committee gave a fine 
talk on soil conservation and erosion 
control. 

A Wausau, Wisc., teacher whose 
hobby is Indian mounds gave an in- 
teresting talk, supported by charts and 
pictures. 

Six men from the State Conserva- 
tion Department, plus a fire-fighting 
truck, trailer and plow, and many in- 
struments and displays, spent a whole 
day in camp. It was the first time a 
team from the Department had coop- 
erated in this way with a camp and 
they, as well as we, deemed it highly 
successful. The men were a forester, 
game management man, law-enforce- 
ment officer, fishery biologist, and dis- 
trict and local forest rangers. They 
took turns talking with each section of 
the camp. Equipment and displays 
(including manning the fire pumps in 
a realistic way) were examined, and 
a lively question period followed each 
talk and demonstration. 

Some of these programs were 
financed by the camp, while others 
were available without cost to us. The 
meetings were presided over and 
speakers introduced by various camper 
Committee Chairmen. 
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P CRAFT SUPPLIES 


FOR ALL CRAFTS 


Leather @ Metal e@ Plastics 
Woodworking @ Ceramics @ Basketry 





instruction: for craft counselors. Write for 
class schedule. Ask about our free counselor 
placement service. 


FREE CATALOG 


80 pages @ 8,000 items g@ Write for your copy today. 


AMERICAN HANDICRAFTS CO., INC. 


45-49 S. HARRISON STREET EAST ORANGE, NEW JERSEY 
Retail Stores: 12 E. 4lst St., N.Y.C. 54 S. Harrison, E. Orange. N. J. 














solve all 
your baking problems 


with 


“JUST ADD WATER—MIX—BAKE” 


BAKING 
MIXES 














ew. with minimum labor and ingredient costs. 











*Low, Low, Labor Costs. Even unskilled help can bake TOP QUALITY 
everything... with Downyflake fully prepared mixes. 2 g Downyfloke 


*No Multiple Ingredient Costs. One known cost — the AuNSS 
f0 save you time, effort 


cost of the mix — replaces that of many ingredients. and labor costs, 


*Let Downyflake Mixes be your“baking department”. | AVAILABLE in 5 Ib. BAGS 
Solve all your baking problems the easy “add 


water-mix” Downyflake way. 








SS 


Downyflake Baking Mix Division 
Doughnut Corporation of America C-3-52 
393 Seventh Avenue, New York 1, N.Y. 


Gentlemen: Please send me a free sample of Downy- 
flake Cake Mix. 


| 
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Downytloke OD Ge TO ice ccccdccccccdvcrocceesecedssoeceqesece 
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BAKING MIX Ns née eeees en deekeksendsebeudasegnsuegar ee Sere até 
DIVISION as aS ag a 
Doughnut Corp of America eae 8 tw Se aoe 


393 Seventh Ave. New York 
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Literature and Books 


The following free materials were 
obtained and given to each camper 
who wished them: 

Sets of colored bird cards from the 
Arm & Hammer Co. and the Singer 
Sewing Machine Co. 


Claude | 
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Membership pamphlet of Junior 
Audubon Society (much prized.) 

“It’s a Snap” from Eastman Kodak. 

“How to Forecast the Weather,” 
trom Mutual Life Insurance Co. 

In addition, several copies each were 
obtained from state agencies of “Wis- 
consin Game Fish,” “Wisconsin Fores- 
-ry” and “Trees of Wisconsin.” “ How 
a Tree Grows” and “What We Get 
From Trees” have been displayed per- 
manently for several years. “Cloud 
Forms” trom the federal government 
were on display in the Library tor 
use in weather lore. 

Backing up these special materials is 
an excellent private library on camp- 
ing, natural resources, nature lore, 
poetry, etc., and many similar books 
are in the library on loan from the 
State Free Library Commission. The 
Camp Library Committee is in charge 
of this and the special book displays 
previously mentioned. 

Special gifts from camp families this 
year were several sets of the fine nature 
books printed by the Whitman Pub- 
lishing Co. and money toward a Sky 
Scope for use in 1952. Gifts to the 
camp are always presented formally 
by the child of the donor, and suitable 
inscriptions placed in or on the article. 





Ending Slippery Docks 


Several camp directors have asked 
the question, “How did you finally 
conquer the problem of slippery 
wooden docks and hot docks?” Here 
is one simple solution; scrape off the 
old paint, make sure the surface is 
smooth so that no splinters, loose 
boards, nails, etc., cause difficulties. 

Then, as one person sprays on paint 
with an electric spray gun, another 
spreads finely sifted sand directly over 
the fresh wet paint. (Some directors 
have tried pumice powder instead of 
the sifted sand; either will give the 
traction that is needed.) 

One coat of paint and sand ought 
to last the season, although two coats, 
one applied after the first coat has 
dried, will add to the efficiency and to 
the “life” of the entire effort. The next 
season, or whenever the job needs to be 
repeated, make absolutely certain that 
the flaky paint and loose sand are both 
scraped off properly. 

The operation can be hand painted, 
but this requires a much longer time 
and is more difficult to do. It has been 
found worth the expense to buy the 
long electric extension cords and spray 


gun. —Zak Zarakov 
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Courtesy Qutsdebg. dite 








ASK ANY 
CAMPER 


WHAT TASTED BEST 
After an energetic day of enjoying his 

















outdoor activities. 


SMITH JUNIOR’S FRUIT DRINKS 











ASK ANY 
CAMP OWNER 


WHAT'S THE MOST 
ECONOMICAL WAY 


to give his campers a drink they'll love 
both with meals and inbetween. 


SMITH JUNIOR’S 
FRUIT DRINK FLAVORS 


(Three different flavors—enough to 
flavor 72 gal.) 


ONLY $8.00 


Order today from 


SMITH-JUNIOR CO., Inc. 


12 Saratoga Ave. 











Rochester 6, N. Y 
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Schedules announced for 





hed Cross Aquatic Schools 


ARKING THE 30th anniver- 
M sary of the American Red Cross 
National Aquatic Schools, 29 of these 
10-day sessions have been scheduled 
this summer to provide leadership and 
instructor training in swimming and 
life saving, first aid, and small craft. 

The schools offer a unique opportun- 
ity for intensive training under expert 
direction, in a short time, and at nom- 
inal cost. Located at convenient sites 
throughout the nation, most of the 
schools are scheduled for early June to 
meet the needs of camps and com- 
munity organizations for trained 
leaders to serve during the summer 
season. A few are set for late August. 

For the fifth consecutive year schools, 
devoted exclusively to leadership train- 
ing in boating, canoeing and sailing 
also have been scheduled. While some 
instruction in this phase of water safety 
activity is offered at all aquatic schools, 
these specialized sessions are designed 
to give the more comprehensive train- 
ing needed for persons who plan to 
conduct small craft teaching programs 
at camps and in communities. These 
schools have been well received in the 
recreation and sports fields where the 
increasing popularity of small water- 
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craft points to a need for more wide- 
spread education in this specialized 
phase of acquatic safety. Recent statis- 
tics indicate that a large percentage of 
the annual drownings in this country 
occur in connection with the use of 
small watercraft. 

Major objectives of the aquatic and 
small-craft schools are: to equip the 
student with the kind of skill he must 
have to demonstrate properly the things 
he is going to teach; to provide the stu- 
dent with effective teaching methods 
and techniques; to provide the student 
with as much related information and 
lore as possible so that he can do a 
well-rounded teaching job, and to 
create an understanding of how these 
courses can be applied to a particular 
situation, such as a camp, organization, 
or community program. 

Courses offered at the aquatic schools 
include swimming, life saving, boating, 
canoeing, and first aid. Students may 
enroll for instructor training in either 
first aid and water safety. Some of the 
aquatic schools will offer special courses 
tor second year students to train in- 
structors tor work with the physically 
handicapped and disabled. Others will 


offer a second year “major” for more 


intensive training in teaching swi- 
ming, and some will have courses in 
training and coaching competitive 
swimmers. 

At the small-cratt schools, instruc- 
tion covers skill and teaching in boat- 
ing, canoeing and sailing, care and 
maintenance of equipment, program 
planning, safety, and rescue practices. 
No formal training in swimming, life 
saving, or first aid is offered at these 
specialized schools. 

The instruction at all schools is 
based upon “learning by doing” and 
ample opportunity is given for students 
to practice teaching as well as to de- 
velop. skills. Aquatic-school training, 
with its camp life and its emphasis 
upon leadership as well as skill, well 
qualifies graduates to assume positions — 
as camp waterfront counselors. First 
year aquatic students are required to 
enroll in a Standard first aid course 
as well as the swimming, life-saving, 
and small-craft courses. 

Faculty members at the schools are 
selected from among the best known 
authorities and teachers in the aquatic 
and safety fields. 

Men and women are eligible to en- 
roll if they are 18 years of age, in 
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sound physical condition, and plan to 
use this training to teach others. Per- 
sons enrolled in the aquatic section 
of the aquatic school should be rea- 
sonably strong swimmers. Small-craft 
school students must hold a current 
Red Cross certificate as a water safety 
instructor, senior life saver, or swim- 
mer, or the equivalent. Those who 
have not had experience in small-craft 
work should have at least one year ot 
aquatic-school training. 

The all-inclusive fee for the 10 days 
of training ranges from $40.00 to 
$45.00 and covers board, lodging, texts 
and materials, emblems, and insignia 
earned. Further information and appli- 
cations for enrollment may be obtained 
from local Red Cross chapters or from 
the directors of Safety Services in Red 
Cross area offices in Alexandria, Va., 
Atlanta, St. Louis, or San Francisco. 


1952 National Aquatic Schools 
Eastern Area 


Camp Lutherlyn, Prospect, Penna., 
June 14-24. 

Camp Kiwanis, South Hanson, Mass., 
June 14-24. 

Camp Limberlost, Legrange, Indi- 
ana, June 15-25. 
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stainless steel 









Other Models Available 
SEE YOUR DEALER TODAY! 


34 


one. ‘ aaa 
Ste ” e? 
er a ee ale SS 
re es 


VEGETABLE PEELER . 
and it’s still going strong ifs 3 


Camp Watitoh, Becket, Mass., June 
15-25. 

Camp Silver Lake, Silver Lake, 
N. Y., June 15-25. 

Camp Hazen, Chester, Conn., June 
16-26. 

Camp Trail’s End, Beach Lake, 
Penna., June 16-26. 

Camp Child, Buzzards Bay, Mass., 
(Small Craft), June 16-26. 
Southeastern Area 

Northwestern State College, Natchi- 
toches, La., June 1-11. 

Camp Carolina, Brevard, N. C., June 
4-14. 

Roosevelt State Park, Chipley, Ga., 
June 9-19. 

Tennessee A. & I. University, Nash- 
ville, Tenn. (Negro), June 17-27. 

Camp Carolina, Brevard, N. C., Aug- 
ust 18-28. 

Pacific Area 

Granite Dells, Prescott, Arizona, 
June 8-18. 

Twin Echo, Twin Lakes, near Coeur 
d’Alene, Idaho, June 15-25. 

Camp Redwood, near Fresno, Calit., 
August 4-14. 
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MODEL D 


No wonder Jim Haddod cheers for this little “work- 
horse”. He’s had it spinning day after day for the last 
two years, and all it has required in the way of service 
is one recoating of the peeling disc. 


' Besides operating two restaurants, Jim is the pro- 
| prietor of The Berkshire Peeled Potato Co., in Adams, 
' Mass. and prepares some 30,000 pounds of potatoes a 
month to meet the demands of his customers. 


m After examining three makes of peelers, he selected 
~¢ Univex because of its portability and promise of 
» trouble-free service. He has no doubt in his mind 
that he made a very wise choice. 


NIVERSAL 


NDUSTRIES 


372 MYSTIC AVE., SOMERVILLE 45, MASS. 








Tanglewood Island, near Tacoma, 
Wash., (Small Craft), August 17-27. 

Camp Sweyolaken, Coeur d'Alene, 
Idaho, August 20-30. 

Emerald Bay, Catalina Island, Calit., 
August 23-Sept. 2. 


Midwestern Area 


Camp Murray, Camp No. 2, Ard- 
more, Okla., June 4-14. 

Camp Heffernan, Towanda, _Ill., 
June 8-18. 

Woodland Summer Camp, Eagle 
River, Wisc., (Small Craft), June 11- 
‘4 

Lake Okoboji Lutheran Camp, Mil- 
tord, Iowa, June 15-25. 

Owasippe Scout Camp (Camp Beard), 
Whitehall, Mich., June 15-25. 

Camp Murray, Camp No. 3, Ard- 
more, Okla., (Negro), June 18-28. 

Texas State College for Women, 
Denton, Texas, August 10-20. 

Lake Poinsett Methodist Camp, Ar- 
lington, S. D., August 17-27. 

Lake ot the Ozarks Camp 2-C, 
Kaiser, Mo., August 20-30. 

Lake Geneva Naval Camp, Lake 
Geneva, Wisc., August 20-30. 





DEPENDABLE CRAFT SUPPLIES 


Leather Craft @ Plastics @ Belt Craft 
Block Printing ®@ Pottery Craft 
Textile Color @ Power Tools 


Wood Burning ® Instruction Books 
GJ 


Write For Catalog 


DWINNELL CRAFT SHOP 


Dept. CM 452 


Elm Grove Wheeling, W. Vs. 














PROFESSIONAL 
DIRECTORY 


Have a specialist create and 
produce your Camp Literature. 
Background of nearly 15 years 

experience. Write Charles E. Fay. 
CINCINNATI LITHOGRAPHING 
COo., INC. 
38 W. McMicken Avenue 
Cincinnati 10, Ohio 














More than 25 years experience helps 
me deliver photographs of unusual 
quality. Action and group stills. 

Color — black and white — movies. 


Write today for information to: 


PAUL PARKER, Photographer 
11 W. 42 St. New York 18, N.Y. 











Camping Magazine, April, 1952 























ae SS ee ae ee 
ACA NEWS 








a 





= 





we 











ACA Executive Director Points Up 
Current Association Activities 


By GERALD P. Burns 
ACA Executive Director 


Now or Never... 


It is mow or never that you must 
make up your mind about attending 
the national camping convention in 
Chicago, April 16th to 19th. If you are 
active in camping, you can’t afford to 
miss this greatest camping meeting of 
our time. It’s an investment in your- 
self, as a camp leader, that you are 
making by attending. 

Although primarily a membership, 
rather than a_ service organization, 
ACA offers its members services of 
considerable value. Many of these ser- 
vices are “indirect’—such as coordina- 
tion and stimulation of section activi- 
ties, affiliation and representation with 
other national professional groups, and 
stimulation of research in camping tor 
the general public. Some of the ser- 
vices are “direct’—such as CAMPING 
MacazinE and other publications avail- 
able free or at cost to members, inter- 
pretation of the values of camping to 
the public, and the scheduling of meet- 
ings for members (locally, regionally 
and nationally) to discuss their prob- 
lems. Of all the ACA services, none 1s 
more valuable than the last named — 
the meetings arranged for camping 
people to pool their knowledge, ask 
questions, and listen to authorities in 
the field. Greatest of all such meetings 
is the National Convention scheduled 
every second year. 

As a present or future leader in 
camping you can’t afford to miss this 
convention. Don't wait—request ad- 
vanced reservations today—it’s going to 
be a full house! 

A Tribute to Workers... 


In a national, voluntary, professional 
membership organization such as our 
Association, it’s dificult to single out 
individuals or specific groups for ap- 
probation. Your National Committee 
on Recognition is charged with the 
responsibility of “recognizing”’ three to 
five “leaders” in camping every second 
year at the national convention. In a 
subsequent issue of the magazine the 
1952 honor award recipients will be 
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presented to you, the readers. April 
18th, at the Chicago Hilton Hotel, 
these folks will be personally presented 
to you, the delegates at the National 
Convention. 

In addition to these grand “old 
timers” who have contributed so sig- 
nificantly over the years to camping 
and the ACA, there are certain contem- 
poraries of ours who deserve mention 
at this time. Two groups we should 
recognize for the tremendous sacrifice 
in time and effort that they are mak- 
ing for the rest of us are, first the 
Section Presidents and, second, the 
National Committee Chairmen. 

Two ACA _ volunteers who have 
given unstintingly of their energies 
and talents in positions of great respon- 
sibility are Elmer Ott and Joe Clemens. 
Two ACA executives who have 
worked “above and beyond the call of 
duty” are Marjorie Conzelman and 
Ellie Travistino. 

And, to all of you hard-working 
Section and National Officers, Com- 
mittee Chairmen and Committee Mem- 
bers, we say “many thanks.” 


Over The Top... 


Due to the good efforts of Section 
Treasurers, Membership Chairmen and 
others, we finally topped the 5,000 
mark in ACA Membership. This oc- 
curred early in February before we 
had to make our mid-winter “pulls.” 
So many memberships expired in Dec- 
ember, causing some February “drops, ’ 
that our joy at attaining the 5,000 
mark was short lived. It’s every mem- 
ber’s responsibility to keep his status 
active and urge his colleagues in ACA 


to do the same. Dues should be mailed 
to Section Treasurers (or the national 
ofice if you don’t know your Treas- 
urer) one month prior to your expira- 
tion date. In this way, you will not 
lose the continuity of Campinc Maca- 
ZINE and other services. 


Dollars and Sense .. . 


After 15 years zm camping and con- 
siderable study and research on camp- 
ing in college, I've come to the con- 
clusion that there are relatively few 
people getting rich by owning or direct- 
ing camps. However, it is apparent 
most commercial firms serving the 
camping field are “doing all right.” 
No one begrudges them the profits. 

But some of us feel these com- 
mercial firms working with camps 
might contribute more generously to 
the furtherance of the camping move- 
ment. Such a contribution may best be 
made through the American Camping 
Association along three lines: 

1. By advertising in Campinc Maca- 
ZINE. 

2. By exhibiting at national, regional, 
and local conventions, and 

3. By joining ACA in the proper 
category (Contributing Membership.) 

Certain of the commercial firms 
have already taken these three steps. 
Others follow one or two of the above 
lines of action. 

Now, here’s where “sense” comes 
into the picture: 

In times like these we should admit 
—and this is straight from the shoulder, 
that with the small number of mem- 
bers we have, their combined dues 
will not adequately support the Sec- 
tions, CAMPING MaGazINE and the of- 
fice without the assistance of income 
obtained trom conventions (commercial 
exhibit booths) and income going to 
CaMPING Macazine (via purchase of 
advertising space.) In addition, where 
firms take Sustaining or Contributing 
Membership in Sections, the money 
remaining in the Section as the re- 
tained portion of the membership 
split is a big “drop” in the local 
“bucket.” 

We can build a larger support among 
our commercial friends by patronizing 
those firms that exhibit at our conven- 
tions, that advertise in our magazine, 
and that hold membership in our 
A.C.A. Won't you.talk this over with 
your colleages? — 
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Program Scheduled for ACA 


National Convention 


The program chairman of the ACA 
Biennial National Convention, Theo- 
dore Cavins, reports that, “The work 
of Hugh Allen, Eleanor Eells, Major 
Kyle Piercy and others on the pro- 
gram committee has produced a most 
comprehensive and attractive schedule. 
We're highly excited about some of 
the innovations like the Seminars and 
Live Demonstrations.” The program 
promises that this convention will be 
the biggest and best ACA Convention 
ever! 


Tuesday, April 15 


9 a.m.5 p.m.—Workshop on Stand- 
ards, Dr. Hedley Dimock and Hugh 
Masters. 

9 am.5 p.m.—ACA Board of Direc- 
tors Meeting. 

2 p.m.-10 p.m.—Registration. 


Wednesday, April 16 


8 a.m.-10 p.m.—Registration. 
9 a.m.-11:30 p.m.—Seminar. 
oe Catherine Hammett 
. Reynold Carlson 
Kindred Groups 
E. Pastore 


Program ... 
Administration ... 
9:30 a.m.-5 p.m. 
Boys’ Clubs of America 
~_ Scouts of America 
.R. L. Newcomb 
Camp Fire ae Elizabeth Spear 
Camping for Handicapped 
pleats eccceecvee. Eleanor Eells 
Catholic Camps ...Msgr. J. E. Schieder 
College Training ............ Jeanne Bassett 
Extension Service .......... Ty Thompson 
Leila L. Adams 
Private Camps ................R. E. Twining 
Protestant Church Camps 
Elizabeth Brown 
Salvation Army Camps 
.Major K. Piercy 
Joseph R. Craw 
Vera McElveen 
Douglas Monahan 
enol Hortense Spear 


Girl Scouts 


School Camping 
Settlement Camps 
YMCA Camps 
YWCA Camps 
5 p.m.-9 p.m. 
Opening General Session 
Character through Music. 
“A Singing Camp is a Happy Camp” 
| George Campbell 
9 p.m.- 42 p.m.—Grand Opening Ex- 
hibits. 
10 p.m.-12 p.m.—Square Dancing, Re. 
treshments. 
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Thursday, April 17 
8 a.m.-} p.m.—Registration. 
9 a.m.-10:30 a.m.—Exhibits. 
10:30 a.m.-12 a.m. General Session 
Moral and Spiritual Values of Camp- 
ing .... Dr. Lowell B. Hazzard 
Noon—Kindred Group Luncheons. 
Noon—6 p.m. Exhibitors. 
2:30 p.m.-4:15 p.m.—Seminar. 
2:30 p.m.-5 p.m. Small Sessions 
Community Aspect of Day Camping 
ne er R. Fox Smith 
Philosophy of the Independent Camp 
_....Max Lorber and Ethel Bebb 
Meeting Camp Standards 
. ...Hedley Dimock 
Day Camp Standards 
_ Esther J. Sullivan 
Camping for Older Young People 
see .. Clarita Walker 
Serving the —— in All Camps 
..Crocker, Lunde 
Bean Peterson 
Legislative Trends .....Wayne Sommer 
Philosophy of Program....Jean Maxwell 
Trail and Trip Camping 
ae ...Merrill Durdan, Arthur Lusty 
Camper Participation in Program 
Planning ...................... Howard Gibbs 
Better Counseling of Counselors 
auras . Elizabeth Spear 
Information Please .....Messrs. Reiman, 
Desser, Mason, Lavenson, Wallace 
7 p.m.-8:30 p.m.—Registration. 
8 p.m. General Session 
Better Camping through Better Ad- 
ministration ......... .....Arthur Schuck 


Friday, April 18 

8 a.m.-noon—Registration. 
9 a.m.-6 p.m.—Exhibitors. 
9 a.m.-11:30 a.m. Small Sessions 
Techniques of Private Camp Promotion 

Carol Hulbert, Josephine Chrenko 
Agency Camps Promotion 
Florence Ray 


Winter Conging 


Spiritual Emphasis 
..Rey. Malcolm MacMillan 
Training Day — Staff 
| ...Mary H. Vannier 
Nature Programs in Camp 


..W. G. Vinal 
Crantive Arts in Comp .. Lee Beckhard 
Winter Camping ..... Gunnar Peterson 


Health and = in Camp 
Gyla_ Brooks 


Information Please .............. Consultants 
Noon ACA Convention Luncheon 
Elmer Ott, Herb Sweet, and Gerald 

Burns. 
2 p.m.-4 p.m. 

ACA National Committees 

Health and Safety ....Gyla Brooks 
Public Relations Lou Handler 
Legislation 

..Wayne Sommer, Milton Goldberg 
School Camping ..............Julian Smith 
Spiritual Emphasis 


De catcbiaaal Rev. Malcolm MacMillan 
Special Services ...........:..:.00:.. Jack Lear 
Intercultural ..................Cliff M. Drury 


Finance Otto Rosahn, T. R. Alexander 


ee Hugh Allen 
Nominations ... Elizabeth Brown 
Membership . A. K. Flanagan 
Program ........................Elizabeth Spear 
Leadership .............Dr. Richard Stultz 
Research and Studies 


ootceeteeeeeeeeDr. Norman Miller 
Day Camping sessssereseedee FOX Smith 
Standards ...........Dr. Hedley Dimock 
2:30 p.m.-4:15 p.m.—Seminars. 
7 p.m.-8:30 p.m.—Registrations. 
8 p.m.-10 p.m. General Session 
Education Values of Camping 


..Eduard Lindemann 
Saturday, April 19 


8 a.m.-noon—Registration. 
9 a.m.-6 p.m.—Exhibits. 
10 a.m.-noon General Session 
The Lasting Value of Camping 
Moderator ......................Don McNeil 
School Camping and Outdoor Educa- 
ee Miss Brinley, and Messrs. 
Donaldson, Smith, Craw. 
Noon—Kindred Group Luncheons. 
2:30 p.m.-5 p.m. Small Sessions 
Information Please 
sonetidchecesanindlt Waldo, Searles, Twining 
Psychological Needs of the Over-Priv- 
ileged Child Dr. Irene Joslyn 
Role of the Counselor _..... Jack Cheley 
Principles of Staff Supervision 
Hedley Dimock, John Ledlie 
What Constitutes Good Day Camp 
Program ....... ..F. A. Dunnagan 
Community Planning for Camping 
shally Hugh Ransom, Herb Bodley 
School Camping and Outdoor Educa: 
tion eT ee nT Ben Sylla 
A Conservation Program tor Camps 
Festaiteas wlntalll Messrs. Vinal, Broomel! 
2:30 p.m.-4:15 p.m.—Seminars. 
7 p.m.-9:30 p.m. 
Convention Banquet 
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Exhibition Booths Planned for 
Chicago ACA Convention 


Aldrich & Aldrich ......... .....Camp Clothing ......... pecore 67 
Alexander Chemical Corp. ....Swimming Pool Chemicals 99 
Alston Studios, Inc. ....... .......Photography _ ............ ey 
American Handicraft Co. ......Craft Supplies .................... 71 
Anlies Food Products, Inc. ....FoodS .................00.00000000000008e. 56 
Archery Sales & Service Co..... Archery Supplies ................ 27 
Armour & Co. ...............:.:0000. Boia pe akessntatncriahtiled 8 
Association Press .............:..:..+ BE eG Ci chathls deans 2 
The Athletic Institute.............. Sports Training Aids ........ 20 
Bailey & Himes, Inc. ... ..Athletic Clothing 

& Equipment .................. 35 
A. S. Bapees & Co. ....02:..:...... TR ccc & 
Bernard Food Industries ........ aCe 
Thomas Black & Sons, Ltd..... Tents & Camping Equip. 40 
G. S. Blakeslee & Co. ............ Kitchen Machines .............. 29 
Braun Lamber Cok .....:.....:..- MOINS onc ics ccescieseee css 46 
Camp Chemical Co. ‘ce iss tdetincenaiiec: IO 
Camp & Sports, Ltd. .............. Tents & Camping Equip. 40 
Carson Pirie Scott & Co. ...... Came Ciothing ......:....::.. 21 
Champion Knitwear Co., Inc. Camp Wear ..............00........ 8] 
Cleveland Crafts Co. ........ ae. |. ee ] 
The Coca Cola Co. ......... ee eee 64-65 
Collegiate Pennant Co. .......... T-Shirts, Emblems ............ 23 
Copy Plus Sales & Service ...... Duplic’t’g Equip., Supplies 25 
Curtiss Candy Co. ...Candy & Food .................... 5] 
Daisy Mfg. Co. .... ...Air Rifles ............... “a 
S. K. Davis Publishing Ge _..Comnp Memory Books . ion 27 
Dearborn Leather Co. ............Craft Supplies ......0............ 52 
Edward Don & Co. ............... Restaurant Supplies .......... 30 
Doughnut Corp. of America Baking Mixes ..... ae ae 75 
je a etal ee: 
Erwin Meat Co. .................. a UP edeicver'rsecGealesshisensonsineds . 
The Felt Crafters ....................Program Incentives .......... 61 
Marshall Field & Co. ........ ....Camp Clothing .................. 60 
Gagers Handicraft Co. .......... Craft Supplies .......... cbicsotaels 92 
General Mills ..................... nn > 
Grumman Aircraft 

Engineering Corp. ..Aluminum Canoes ............ 74 
The Handcrafters .................... Craft Supplies ....0000000000...... 44 
Phillip J. Harvey, Inc. .......... Wood Finishes ........ acsilh 46 
Pes Be BOO Oi. ....n.0cnsceeceenee: a 42 
Higham, Neilson, Whitridge, 

& Reid, Inc. 0.0... eee Insurance o........cececcceeeeeeee. 3 
Hilker & Bletsch Co. .............. EE a oe 63 
Hughes Photo Service ............ Photography ......000.00......... 53 
Ideal Pictures Corp. ................ Movie Films & Equip. ...... 19 
Institutions Publications ........Publications 00.00.0000... 28 
Ira China Co. .........................Restaurant Supplies .......... 78 
Jackson Dishwasher Co. ........ Dishwashers Rid cotlonstiaae 
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PO ois alivdasetnnatsons Cereals ideas 
Adolph Kiefer & Co. ............Waterfront Equipment .... 13 
Kil-Jet Distributing Co. ........ Insect Control Equipment 91 


Kitchen Art Foods, Inc. .......Baking Mixes .................... 76 
BR EO Te Ae ois. cossisccess: Leathercratt Supplies. .... 73 
Joseph Lipic Pen Co. ............. Camp Souvenirs ................ 36 
Andy Lotshaw Co. ............... Insect Repellent ....... 43 
M.D. Laboratory Products 

er tantnbipnianniniaiogncienaieabesids Name Tapes }2 
Magnus Brush & Craft 

ee Cratt Supplies 4 
Mandel’s ........ saeco alivaaditbalai Camp Clothing | — 
Maypole Boats & Motors, Inc. Canoes, Row Boats, etc. 31-32 
Mobile Photo Service ............ Photography ........................ 94 
The Music Corral .................... Music & Records ........... er 
National Biscuit Co. ..............Crackers & Cookies a 
National Sporting Goods 

Pe i idrcieistecrctssriictesccerpess precsinbachienpiabantesladaeicieblel Ol 
North Wisconsin Agency .... Insurance sptiaceungiaeniinbine tea 
Osborn Bros. Supp'y Co. ..:...Leathercraft Supplies ........ 47 
a ES eee | eee eee 93 
PRU: TOI ainsi ens eccsscsenes: Meats and Poultry ............ 77 
Pisano Trophy Shop .......... Trophies, Medals, etc. ...... 18 
Rafter Crafters ............ ..Camp Books ...................... 89 
B. A. Railton Co, .........0..........FOOd oo... 49-50 
Ralston Purina Co. ...............Cereals as 
H. L. Ruggles & Co. ............ re 94 
Sanco Equipment Co. .......... Camp Equipment .............. 26 
PO Bc I isin cicincscosnnsess. IN rvsiccocsispcncinicncsteais 84 
Ad Seidel & Son, Ince. ............ BUN , -... 5: occsisucesadooianiavsicbiais 6 
John Sexton & Cow o......0.0...... ee slaescneioe 54 
Marvin Shaffer & Associates T-Shirts, Caps, etc. .......... 58 
Smith-Junior Co. .................... 2. et | eens 22 


Smith System Heating Co. ....Chemical & Septic Toilets 79 
Standard Steel Products 


BIND Ssicdisteaciecieeneinenns sews Dy) ee 
Stecte-Wedeles Co, .................. IE icssisxornnisontnescpaanteailied 72 
Stepmenson Corp. .................... ene 100 
eS es | 57 
Tanart Leathercraft Co. ........ Leathercraft Supplies ........ 34 
Thompson Boat Co. ................ Canoes, Row Boats, etc. .... 33 


United World Films, Inc. ...... Free Educational Films .... 89 


Velva Sheen Mfg. Co. ............ 8 eres 24 

Vermont Accident 
© ae SC On en Oe a 83 
Victoria Siik Press Co. .......... Imprinted Camp Wear ... 10 
oe © eee Sports Equipment ............ 68 
Wallace & Tiernan Co., Inc. Hypochlorinators .............. 86 
George Williams College ..... Education .............. tees 20 
37 
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Publication Proposed for 


ACA Official Census 


The Official Census of Camping in 
America, being conducted by the 
American Camping Association, 1s now 
in high gear. Since November 1, 1951, 
some 8,500 data cards have been mailed 
to those who own or operate agency, 
private, church or public camps in the 
United States. At the present time, 
census returns number approximately 


4,500. 


A thorough search is being made to 
uncover additional camp lists. Com- 
prehensive listings have been received 
from numerous and various groups and 
organizations. Some of the organiza- 
tions already contacted for camp lists 
are: 

Girl Scouts 

Boy Scouts 

Camp Fire Girls 

YWCA 

YMCA 

45 ACA Sections 

U.S. Forest Service 

American Red Cross 

Salvation Army 

Community Chests and Councils, 

Inc. 

National 4-H Organization 

National Park Service 

State Societies for Crippled Children 

Nat'l Catholic Welfare Conterence 

Nat'l Jewish Welfare Board 

Internat’l Council of Churches 

Various Insurance Companies 

Various Commercial Companies 

Boys Clubs of America 

Girls Club of America, Inc. 

State Public Health Department 

Volunteers of America 
Purposes of the Study 

The tollowing are the general pur- 
poses of the ACA Census Study: 

1. To secure accurate information as 
to the extent of camping in the United 
States. 

2. To secure a better picture of cur- 
rent practices, administration, organiza- 
tion, leadership, financing, program, 
and the like. 

3. To gather data that will lay the 
foundation for determining trends in 
the held of camping. 

4. To set up a continuing system of 
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securing statistical information about 
camps in the United States. 

5. To determine needs tor added 
services to the camping movement by 
the American Camping Association 
and other public and private groups. 


Definition of Camping 


There are few, if any, camp leaders 
in the nation who will agree on a 
single definition of camping which ade- 
quately covers the subject. For pur- 
poses of this research project, the Cen- 
sus Study Committee accepted the fol- 
lowing definition derived from a spe- 
cial ACA Committee on Terminology. 
Camp is “an organized experience in 
an outdoor enviroment, under trained 
leadership, and offering campers an op- 
portunity for growth, development and 
happiness through a program of activ- 
ities related to the natural surround- 
ings.” 

This national census aims to in- 
clude all those day, resident and other 
camps which operate for at least four 
(4) consecutive days. 


Census-Study Staff 


In addition to the Executive staff 
of the Association, a full-time secretary 
was employed on November 1, 1951. 
In general her duties are to: address 
data cards, check all camp directories 
and listings for duplication; organize 
and maintain files on all materials: or- 
ganize and set-up materials for Satur- 
day mailings, supervise six to eight 
Girl Scouts who voluntarily handle 
the weekly mailings; check and file in- 
coming mail; cross-check files and send 
reminder postal cards to camps not 
having replied, and mimeograph form 
letters and materials for the Census 
Study. 

In addition, a student trom George 
Williams College is assisting part-time. 
This young man is preparing for a 
career in camping and 1s, therefore, 
serving on a volunteer basis. 
Census-Study Hypothesis 

It is only logical that a tentative 
formulation of outcomes or an hypo- 


thesis be developed early in the course 
of any research study to lend guidance, 


Camp Owners and Directors 


If you have not received a census 
card, please advise the ACA na- 
tional office, 343 S. Dearborn St., 
Chicago 4, and a data card will be 
sent to you by return mail. Your 
interest and cooperation in this 
important study is earnestly solic- 
ited. Pass the Word! 





direction and perspective to the under- 
taking. It is understood by the com- 
mittee supervising the effort and the 
Census Study director that a sound 
hypothesis is flexible and yet practical. 
In line with the above, it is our desire 
that the prognostication of the out- 
comes of this study be brief and in ac- 
cord with the stated purpose ot the 
study. 


Proposed Publication 


It is assumed that one of the major 
outcomes of the study will be a modest 
publication of real value to the camp 
directors of the nation, to educators, 
recreation leaders and the public at 
large. To collect data without report- 
ing their significance would prove a 
wasie of time and effort. This hypo- 
thesis is limited to a presentation of 
the torm and content of the report or 
publication emanate from the Census 
Study. Perhaps the best method of de- 
scribing this study is to think of the 
final publication in book form. 
Table of Contents 


I. An Introduction to Camping — 
R. E. Carlson, Chairman, Census Study 
Committee. 

Il. A Briet History of Camping — 
G. P. Burns, Executive Director, 
American Camping Association. 

III. The Role of the American Camp- 
ing Association in Camping—Herbert 
Sweet, President, American Camping 
Association. 

IV. The Status of Camping in 
America — Charts, Graphs, Maps. 

|. Number of Camps in America, by: 

a. sponsorship 
b. size of camp 
c. age and sex 
d. day camps 
e. resident camps 
f. states 
. Distribution of camps in America, 


t 


by: 
a. agency 
b. private 
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As the man-eating tiger bounded 
into the clearing... 


yj yrvrs drew a quick breath .. . held it . . . and 
squeezed the trigger. His rifle spoke once— 
and as the tawny killer dropped, Tommy’s face 
crinkled in a victorious grin. 


Then tiger, jungle and India melted away be- 
fore the knowing voice of the camp instructor: 
“Nice shooting, —Tommy—now let’s see what 
Michael can do to that bull’s-eye.’’ But as the erst- 
while hunter strode away, his face still glowed 
with a look of triumph. 


Many men who lead boys have seen that look. 
What a world of adventure you create when you 
add a rifle to a boy and his imagination! It’s the 
high point of many a boy’s camp life. 


sonia 





Ord OO ee ore 


Camping Magazine, April, 1952 


Remington‘ ‘Matchmaster’’ 
Model 513T 
22 caliber target rifle 


Se teeter ses Remington Model 521T 
-~ | X ——. 22 caliber target rifle 


And there’s no reason why boys like Tommy 
can’t have riflery at camp. Supervised target 
shooting is one of the safest outdoor sports. And 
it’sonesportin which every boy, regardless of phys- 
ical size, can compete—win too, if he works at it! 


You can start a modest rifle program for little 
money. All that’s needed is a safe backstop, paper 
targets, 22 ammunition and a few Remington 
Model 513T and 521T rifles. 


Remington has helped camp directors start 
many successful rifle programs. Free literature 
and plans are yours for the writing. Address a 
card to: Rifle Promotion Section, Dept. C, Rem- 
ington Arms Company, Inc., Bridgeport 2, Conn. 


Remington 
CPO 

























“Matchmaster” is Reg. U.S. Pat. Off. by 
Remington Arms Company, Inc., Bridgeport 2, Conn. 
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‘MAGGI 


GRanurared 


Bourton -cuBe 





SEASONING 


and A NEW MAGGI 
SEASONING BOOKLET 


GRANULATED samen 
RBOUILLON CUBES = ‘OUR FREE copY 


The Nestlé Company, Inc., Colorado Springs, Colorado 


cooking taste like cooked-to-order dishes is 
the regular use of Maggi’s Seasoning and Maggi’s 
Granulated Bouillon. Especially today when 
faced with the problem of how to cut food costs 
and still maintain your standards for delicious 
meals, you will find that these two world-famous 


Maggi products work like magic in stepping up 


tr ade eee the flavor of soups, stews, sauces, 








a favorite flavor trick that makes quantity 











and scores of other dishes. 
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KEEP FLAVOR ON YOUR MENU 


MAGGI’s SEASONING—used by famous chefs for 
more than fifty years. Escoffier called it “The per- 
fect adjunct to the kitchen.” Available in quart 
size bottles. 


MAGGI's GRANULATED BOUILLON—a highly con- 
centrated top quality granulated bouillon, packed 
in three convenient sizes, 1, 2, and 5 lb. tins. 











nis HY POGHLORINATOR 


means safe, sterilized water for your 


With an unchlorinated camp water supply yesterday's ‘safe’ 
water may become today’s typhoid carrier. Such gambling with 
the health of your guests is poor business when for only pennies 
per day you can have a safe, sterilized supply. 


Wallace & Tiernan Hypochlorinators — backed by 36 years of pioneering 
in chlorination and a nationwide service staff—ensure safe drinking water 
always, at a cost far less than the possible claims of a single illness due to 


polluted water. Here are some of their outstanding features: 











COMPACTNESS-- Wallace & Tiernan hypochlorinators take up only 1 square foot of floor 
space plus a small amount of extra room for a solution crock. 


EASY INSTALLATION-- Only two connections have to be made in the usual case 


to install these machines. 


SIMPLE OPERATION -- To operate, just set the feed and turn on the power. No fancy 
manipulation or extra skill required. 


Make sure your camp water supply 
is safe by using chlorination — W A [ [ A ( r 
approved by health authorities all 

over the country. Call your nearest 
Wallace & Tiernan Representative 


show you what chlorination can do. NEWARK 1, NEW JERSEY 
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& TIERNAN 


COMPANY, INC. 


’ H 
now — he'll be glad to help you and CHLORINE AND CHEMICAL CONTROL EQUIPMENT 


* REPRESENTED IN PRINCIPAL CITIES §-55 
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c. public 
d. states 
3. Camp capacity, by: 
a. sponsorship 
b. day camps 
c. resident camps 
4. Total number of different campers 
served, by: 
a. sponsorship 
b. day camps 
c. resident camps 
d. all camps 
5. Number of counselors (general 
and program) utilized, by: 
a. sponsorship 
b. day camps 
c. resident camps 
d. all camps 
6. Number of administrative staff 
members, by: 
a. sponsorship 
b. day camps 
c. resident camps 
d. all camps 
7. Number and length of camp 
periods (days or weeks), by: 
a. size of camp 
b. sponsorship 
c. age and sex 
8. Predominant age group served, by: 
a. size of camp 
b. sponsorship 
c. day camps 
d. resident camps 
9. Approximate total camp value, by: 
a. size of camp 
b. sponsorship 
c. age and sex 
10. Approximate total operating bud- 
get, by: 
a. size of camp 
b. sponsorship 
c. age and sex 
11. Camper fee (per diem), by: 
a. size of camp 
b. sponsorship 
c. day camps 
d. resident camps 
e. age and sex 
12. Number and type of agencies 
offering camping services. 
13. Number and type of camps con- 
ducted on government land. 
14. Number of camps conducting a 
highly specialized camp program. 
V. A Summation of Camping at the 
Mid-Century and a Look Ahead. 
This chapter will integrate and syn- 
thesize the entire Census Study. Other 
allied studies and surveys conducted 
on both local and national levels, will 
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Essential Factors in the 
Success of Your Camp’s 
Leathercratt Programs 





DEPENDABLE QUALITY 
Leathercraft is our only business. We handle only top quality leathers 
and supplies. We cut our own lacings and kits to insure uniform 
satisfaction. 


WIDE VARIETY 
Our stock is the largest and most comprehensive in America, every- 
thing from easy-to-assemble kits for beginners, to leathers, tools, and 
supplies for the most advanced leatherworkers. Complete line of 
instruction books. 


PROMPT SHIPMENT 


You are assured of receiving your leathercraft projects and supplies 
when you want them. We make shipments, complete, the same day 
we receive your order. 


Start Pianning Your Leathercraft Projects Now! 


SEND FOR FREE CATALOG 


Our latest illustrated catalog is a storehouse of prac- 
tical and attractive Leathercraft ideas to meet the needs 
of all camps of all types, from young children to adults. 


J.C. LARSON CO. 


Dept. 1216 
820 S.. Tripp Ave. . Chicago 24, Il. 




















YOUR WATERFRONT PROGRAM 


DIVING STANDARD S* 
DIVING BOARD S* 

RING BUOYS 

RESCUE POLES 
BATHING CAPS 
CHECKING PINS & TAGS 


EVERYTHING FOR YOUR WATERFRONT 


*Write for details on our Special Camp Offer 


SEND FOR OUR COMPLETE 
CATALOGS 


2045 Railroad Ave., Glenview, Illinois 


Leading Manufacturers and Distributors of Aquatic Supplies 
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provide supplementary data and assist 
in developing a current, accurate pic- 
ture of camping in America. 
VI. Appendix. 

A. Statements of appreciation. 

B. Statistics not presented elsewhere. 

C. Plans for continuing census bi- 
annually. 

D. Statement ot the research pro- 
gram of the American Camping As- 
with 


sociation a projected ten year 


plan. 


Official Meetings Set for 


Convention Week 


The official annual meetings of sev- 
eral ACA legislative, policy and execu- 
tive groups are scheduled to be held at 
the Conrad Hilton Hotel, Chicago, in 
conjunction with the national conven- 
tion. Committee names and meeting 
dates follow: 

Executive Committee, April 14,7 p.m. 








AN IMPORTANT TIP FOR THE 








Fogging methods. 


TODD INSECTICIDAL 


81-16 45th AVE. 





PROTECTION .- YOUR BUSINESS 


Mosquitoes in the bunkhouse and flies in the messhall 
are more than an annoying threat to your business— 
they're a real menace to your guest's health. 


TIFA FOGGING KILLS INSECTS AND PESTS! 


By spreading a clean, chemical fog that clings to 
all objects and permeates the smallest openings and 
crevices, TIFA stops the insect threat cold! 
used effectively in living quarters, around recrea- 
tional areas, at garbage collection points. Plan now 
to safeguard your business 
healthy, happy, insect-free camp by using TIFA 


THREE WAYS TO GET PROVED TIFA SERVICE 


1. Call in your local ‘custom fogger’’. We will be glad to send 
you his name upon request. 


2. Have your own TIFA fogging machine. It’s compact, extremely 
economical to use and can be easily operated by one man. 
For full information write us today for circular. 


3. Own one with your neighbor. 





CARRYING UNDERWRITER'’S LISTING SEAL 


COMBUSTION EQUIPMENT DIVISION 


TODD SHIPYARDS CORPORATION 
e ELMHURST, L. I., N. Y. 


It is 


make yours a 


| FOG APPLICATOR 














Board of Directors, April 15, 9:00 


a.m. 


Association Business Meeting, April 
18, 12:15 p.m. 


National Committees, April 18, 2:15 
p.m. 


Each Section is entitled to two mem- 
bers on the Board (the Section Presi- 
dent and another representative.) Na- 
tional officers and national committee 
chairmen are also members of the 
Board. In addition, our constitution 
states that “each Section shall be repre- 
sented at the Annual Business Meet- 
ing ... by delegates . . . proportionate 
to its membership on the basis of one 
vote for every 25 active members in 
good standing. Each Section shall have 
at least two votes, regardless of the 
size of its membership.” 


Arrangements have been tentatively 
set for individual meetings of each na- 
tional committee on April 18, follow- 
ing the Association business meeting. 
Each Section committee chairman 1s 
urged to attend this national meeting 
with his counterparts from. the other 
Sections. 





If You Move 


The Postofhce Department 
does not forward copies of mag- 
azines which can not be deliv- 
ered because of the addresses. 


If you are planning to move, 
please send both old and new 
addresses at least one month be- 
fore you do so. ACA members 
should contact ACA, 343 S. Dear- 
born St., Chicago 4. Non-mem- 
ber subscribers should contact 
CAMPING MacazinE, 705 Park 
Ave., Plainfield, N. J. 























Need Counselors ? 


Information received by ACA head- 
quarters indicates that a good source 
of camp counselors (both foreign and 
domestic) is International House, Co- 
lumbia University, New York City. 


Directors of camps east of the Mis- 
sissippi, please note. 
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OOO 


NEW IMPROVED 


PARKO ALGAECIDE 


(AQUATIC WEED KILLER) 


THE EFFECTIVE 





SCIENTIFIC 


METHOD 





TO CLEAR 


LAKES - POOLS - PONDS - STREAMS 


OF WATER WEEDS, ALGAE, WATER SCUM and INSECT LARVAE 





There’s a PARKO Product for Every Maintenance Problem! 


DISINFECTANTS GENERAL CLEANSERS 








DEODORANTS KITCHEN AIDS 
INSECTICIDES DEGREASERS 
DRAINAGE AIDS BLEACHES 
WASHING FLOOR 
COMPOUNDS CONDITIONERS 


VARIETY OF POLISHES 


PARKE-HILL CHEMICAL CORPORATION 


tt A KK AF KS a sar 


Parke-Hill Chemical Corp. 
57 S. 6th Ave., Mount Vernon, N. Y. 
Att. Technical Division 


Please send me complete information on PARKO 
ALGAECIDE and what your Technical Service 
can do for my camp. 














57 South 6th Avenue , 
MOUNT VERNON, N. Y. 
MOunt Vernon 8-7220 


MAIL COUPON TODAY % 





Camp or Agency Name .............cesceeeee ' 








PAGEIOOD — cecccccccccccese - 
City .. sii State 





| 
| 
| 
| 
| 
| Name . oie ciiiaahadadiabasiniitabehiinidabadielneiniatmipiaatianiaian 
| 
| 
| 
| 
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1852 3D 1982 


DO 


come to 
see us... 


There’s a Centennial welcome 
awaiting you at our ACA 
booth at the Conrad Hilton 

. and in the School and 
Camp Bureau on our fourth 
floor too; for we’re celebrat- 
ing 100 years of service and 
quality merchandise. Do come 
to see us .. . we're happy to 
offer our co-operation for suc- 
cessful seasons after seasons. 


CHICAGO 





SE 











Gasaptinny gn 
Leatherncraft 


1952 Edition 


. 16 pages packed with pic 

\\ tures and listings of Cut- 
\\ Out Projects, Pre-Punched 
iy Projects, Tools, Accesso- 
iN ries, Fine Leathers of all 
\ . Hundreds of 
| Items for Leathercrafters 
\ and Leathercraft In- 


structors. 








Write today for your FREE Copy 


TANART 


LEATHERCRAFT CO. 


Raymond Toebe 
40 years of Leathercraft Service 
149 N. 3rd ST., PHILADELPHIA 6, PA, 
Formerly TOEBE Leathercraft Co. 
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Section Reports on 


Current Activities 
Region I 


New ENGLAND section extends 
thanks to its retiring board members. 
A. Cooper Ballentine, Mrs. Donald 
Mitchell, and Harry E. Brown com- 
pleted three years of service. Robert 
Delahanty was chairman of the Nom- 
inating Committee. Newly elected 
board members, who will serve until 
1956, are Mrs. James Melcher, Jerald 
Newton, and Mrs. Sidney Ussher. Ber- 
nard Alexander will serve as new chair- 
man of the Nominating Committee. 
Thomas Leydon and David Austin 


will also serve as board members. 


Region II 

New Jersey section held its monthly 
dinner meeting on March 12. William 
Hillcourt, Boy Scout National Director 
of Scoutcraft spoke on “How to Get 
More Primitive Camping into Your 
Camp.” Plans for the May In-Camp 


conference were considered. 


Region V 

CHICAGO section met on March 7 to 
hear speakers on methods by which 
waterfront personnel can make the 
best contribution to the total camp 
program. There were demonstrations 
in the pool of various aquatic skills. 


Micuican section held its Winter 
Camping Convention on February 22. 
Dr. John C. Sullivan spoke at the 
luncheon on “When a Child goes to 
Camp.” On March 22, the section met 
in Lansing with representatives of 
State Departments. 


WISCONSIN section met February 6 
at Hubbard Lodge, Milwaukee. The 
meeting was a follow-up of the ACA 
Annual Fall Workshop held last fall. 
The next meeting of the section will 
be at a breakfast at 8:00 a.m. at the 
Conrad Hilton Hotel in Chicago, on 
Friday, April 18. 


Region VII 

Paciric CAMPING AssocIATION held 
its 26th Annual Conference at Asilo- 
mar, Pacific Grove, Calif. on March 
13-16. Dr. Homer C. Barnes served as 
chairman of the conference. Dr. Harry 
Overstreet and Charles Schottland 
were speakers. 





Dates Ahead! 


April 27-May 3, School Camp- 
ing and Outdoor Education 
Workshop, Versailles, Indiana, 
State Park. 


May 16-18, Spring Institute 
Wisconsin Section, George Wil- 
liams College Camp, Lake 
(seneva, Wisc. 


May 18-24, Recreation Leaders 
Laboratory, Wausau, Wisc., 
Youth Camp. 


June 16-23, Conference for 
Trip and Campcraft Counselors, 
Camp Blazing Trail, Denmark, 


Maine. 


March 15-17, 1953, Region VII 
Conference, Timberline Lodge, 
Mt. Hood, Oregon. 











Camp Literature 


Available from ACA 


A wide variety of literature, prepared 
by experts in the camping field, has 
been published by ACA as a service 
to members. Now is the time to look 
over the list of materials available, and 
decide how many of each item you 
want—for your own reading and study, 
for mailing out to 1952 staff members, 
for use with unit leaders, committee 
members, etc. The titles listed below 
are a sampling of the subjects avail- 
able; send your orders, together with 
remittance, to ACA, 343 S. Dearborn 
St., Chicago 4. 


ACA Camp Standards ................ 10¢ 
A Camp Director Trains 
His Own Staff ............. eatin 50¢ 


Camp Leadership Courses for 
Colleges and Universities ........ $1.00 


ACA Canoeing Standards ............ 50¢ 
ACA Bibliography and 

DUDPCCTNERE ...........0..+:. Sieneoe 35¢ 
Place of the Organized Camp 

in the Field of Education ...... 25¢ 
Camping—What is it? ................ 30¢ 


Orders totaling $1.00 or more are 
sent postpaid. A mailing and handling 
charge of 50c is made on all orders 
under $1.00. Save by ordering in 
quanity. 


Camping Magazine, April, 1952 























ACA NEWS 





Indians Available 


As Counselors 


A group of American Indian stu- 
dents p!an to attend the 1952 ACA 
National Convention. They hope to 
establish contact with camp directors 
in order to further their plans for 
pacing Indian students as camp coun- 
selors. 

Some Indian schools in North and 
South Dakota are offering training 
courses camp counselors. The 
are designed to arouse the 
of qualified students and to 
much background training as 
As a part of the course, tribal 
leaders will be called on to instruct in 
tribal arts and crafts, songs and dances 
and tribal history. 


for 
courses 
interest 
offer as 
possible. 


While many camp directors may 
wish to have an Indian counselor on 
his staff to teach “Indian lore,” these 
students could also be very valuable as 
regu!ar counselors. 

Further information may be secured 
by writing to the Branch of Placement, 
Bureau of Indian Affairs, Aberdeen 
Area Office, Aberdeen, South Dakota. 





New Edition Issued of 
Supervision Bouklet 


A new printing is now available of 
the pamphlet “It’s Wise to Supervise,” 
which was reviewed in Camping Maga- 
zine last month. 

Price of this new printing, we are 
advised by the publishers, is $0.75 per 
copy, instead of the old price of $0.50. 





As a service to ACA members, na- 
tional headquarters is at the present 
time indicating on the label of eaci 
copy of Camptnc MacazineE the month 
in which each ACA’ers membership 
expires. The letters JAN, FEB, MAR, 
etc., are used to make it easy to check 
just when your membership is due 
for renewal. 


A!l members are urged to send in re- 
newal dues promptly to their Sections, 
in order that there may be .no lapse 


in receipt of the magazine or other 
ACA services. 
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(  SENSATIONALLY NEW! 


DICKAR Scecere POTATO PEELER 


© WATERLESS ® 
REQUIRES NO WATER TO PEEL 
Lowest Priced and Fastest. 


5 00 
Peels 60 Lbs. in 3 Minutes. 105 § 


Peels Each Run in 22 Seconds. See 


F.O.B. Factor 
Big Nonbreakable Plastic Window to 7 
View Peeling Progress. 
No Plumbing e No Trap 


e Sludge Empties in Garbage can or Fr. (4 
pail e Moved down by New Blower IS Fs 
System e No Pipe Trouble. 


. ins rc Poured out of Removable te oe 







UNUSUAL FEATURES 


(Pat. Appl’d for) 








e Remarkable’ Self-Cleaning Feature Ya 
Which Does Require a Little Water, rs 
Very Sanitary. _ q Easily 
e Ideal for Camps, Schools. = SU og 
E Model 
sf 
Inquire of Your Dealer or Write | 
. n SPECIFICATIONS: 
Service Appliance Corp. TABLE MODEL. % H.P. BALL 


BEARING MOTOR. A.C. ONLY. 
24” H—12” W—18” D. HEAVY 
CONSTRUCTION. ALUMINUM 
BODY. WEIGHT, 47 POUNDS. 


1775 BROADWAY N. Y.C. 19, N. Y. 








Floor Model Also Available 
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Delicious Hot Meals in Minutes 





SILVER SKILLET 


READY -TO-SERVE 


CANNED MEATS 


@ Corned Beef Hash @ Chili Con Carne 


an”? 
—“ 


@ Beef in @ Pork in 
- i Barbecue Sauce Barbecue Sauce 
cniun CON CM @ Beet Siew @ Spanish Rice 


@ Beef Chop Suey 


near? 


These taste-tempting Silver Skillet Canned Foods are 
the answer to your menu problem. They are proven 
time and work savers ... ready for instant use... 
simp:e to handle . easy to keep—no refrigeration 


BEE! My necessary ! 
-_ 1 Available =. and No. 10 (108-oz.), also in 
YINER SKILLEI smaller tins. 


For the name of your Silver Skillet distributor, write 


SILVER SKILLET BRANDS, Inc. 


P. O. Box 216, Skokie, Il. 






oRK 


P " 
»BARBECUE SAY 





... for only Pennies a Platetul! 
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You’ve read about the new 
Back-Pressure Arm-Lift method 


of 


ARTIFICIAL 
RESPIRATION 


Now here’s a six-minute teaching 
film demonstrating this method as 
adopted by national organizations 


devoted to public health and safety. 


Sale Price $37.50 (f.0.b.) 


16mm sound—1 reel 


Order “Artificial Respiration” (Back- 
Pressure Arm-Lift Method) from: 


SEMINAR FILMS, Inc. 


347 Madison Avenue 
New York 17, N. Y. 


A Subsidiary of Association Films, Inc. 

























It’s Wise 


To 
Supervise 


A DISCUSSION ON STAFF 
SUPERVISION IN SUMMER CAMPS 
© 
COMPILED AND EDITED BY 
ALAN KLEIN, 
and 
IRWIN HALADNER, 
Endorsed and Distributed by 
The Ontario Camping Association 


Order Now 75c per copy 
Published by 
THE CANADIAN CAMPING 
MAGAZINE COMPANY 


mem ems omgte AML MAT en <0 a= a= 
Ontario Camping Association 
52 Avenue Road, Toronto 


Please send me copies of 


“It’s Wise to Supervise—7/5c¢ per copy. 
Name 

Address ven ene aie 

1 enclose cheque at par in Toronto or 
money order to cover cost. 











Pointers on Low-Cost 


Menu Planning 


By Marie C. DoERMANN 


AMP MENUS should be planned 
e to meet the child’s nutritional re- 
quirements each day. The adequacy 
of the diet should be checked against 
recognized standards. for children’s 
diets given below: 

Milk should be served at the rate of 
one quart for each child daily. 

Vegetables and fruits should be 
served 31 to 35 times per week (pota- 
toes once or twice a day; tomatoes, 
oranges, grapefruit or citrus fruit once 
a day; a leafy, green or yellow veget- 
able once a day.) It is suggested that 
one vegetable a day should be a raw 
one. 

Eggs are recommended to be served 
five to seven times weekly. 

Meat, fish, combination cheese-and- 
meat or poultry dishes totalling at 
least 4 ounces each serving, should be 
on the camp menu seven times weekly. 

Cereal should be served once daily. 

Bread or bread alternates, such as 
muffins, etc., should be served at every 
meal. 

Dessert should be scheduled for once 
or twice daily. 

If it is necessary to plan low-cost 
meals, the milk allowance should be 
maintained. Evaporated or dried milk 
may be used in cooking to reduce the 
cost of all fresh milk. More cheese, 
eggs, fish, beans and peas, peanut but- 
ter, nuts and other protein food should 
be added to offset lower meat con- 
sumption. Canned vegetables and 
fruits, in place of the more expensive 
fresh fruits, will help lower food costs. 


Suggested Meal Patterns 
Breakfast 


Fruit, raw or cooked, citrus, tomato 
or fruit juices. 

Cooked or cold prepared cereal, 
served with whole milk. 

Bread, toast or mufhns, 
toast. 

Milk or a beverage made with milk. 

Eggs or bacon, if budget allows. 
Luncheon or Supper 

(It is customary in some camps to 


French 


serve the heavier meal at noon and the 
lighter meal in the evening.) 

1. Cream soup, vegetable soup or 
chowder; a fruit salad; bread, cookies 
or cake; milk or a fruit beverage. 

2. Sandwiches with meat, fish, veg- 
etable, fruit or cheese fillings; ice 
cream or fruit ice and cookies; hot 
milk beverage. 

3. A large salad of raw or cooked 
fruits or vegetables or egg or cheese 
with vegetables; bread; a warm, filling 
dessert or hot bread with jam or pre- 
serves; milk. 

4. A vegetable plate, including one 
starchy, one succulent and one root 
vegetable (a salad or vegetable relish 
can be used in place of one vegetable, ) 
bread, milk or fruit beverage; dessert. 

5. A meat or a meat-extended dish, 
fish or meat substitute of cheese, dried 
beans or eggs; one vegetable, raw or 
cooked or combined with main dish, 
or a salad; bread; raw, stewed or 
canned fruit; milk or fruit beverage. 
Dinner 

Meat or meat-extended dish, fish, 
eggs or dried beans; potato and one 
other vegetable, raw or cooked (pota- 
toes may be used generously;) bread; 
simple pudding or fruit dessert; milk 
or fruit beverage. 


Menu Information 


Quantity recipes, sample menus, sug- 
gested procedures for preparation, serv- 
ing and keeping records, etc., may be 
obtained from many of the commer- 
cial food companies. Ask your camp 
food suppliers. 

Numerous books on the subject are 
also available. Many of these are listed 
in the bibliography in the 1952 Camp 
Reference and Buying Guide. 

Some general suggestions of value to 
camp food planners are: 

1. Try to have campers clean all 
plates, to avoid any waste of food. 

2. Use locally produced foods when 
possible. 

3. Use up all small amounts of 
vegetables and fruits on hand, in appe- 
tizing dishes, to avoid any kitchen 
waste. 

4. Reducé garbage to a minimum. 
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By MILLIicENT THOMPSON 


ISCUSSION at camp meetings 
D provides much food for thought. 
One of the problems frequently men- 
tioned is the question of providing 
food for trips. Perhaps this article will 
provide a few nourishing ideas to add 
to the enjoyment of camp trips. 

As dietitian at a large girls’ camp, 
| have learned to know camp and its 
many activities from many angles. One 
of my favorite camp activities is trips. 


4 Camp Dietitian Looks 


In this field, food is a major item to 
be considered. As a result, I come into 
close contact with the trip counselors. 

I begin thinking of trips in March, 
when I am placing grocery orders for 
canned and dry foods. I buy small 
sizes especially for the trip program; 
No. 2 and 2¥% cans in vegetable and 
fruits. We use peas, carrots, string 
beans, and soups. For fruits we use 
pears, apricots, and peaches. We use 
tomato soup in cans, but other soups 
usually are dried or packed in indivi- 
dual servings. I also buy canned un- 
sweetened grapefruit juice, and orange 
sections. The juices are packed in No. 
> or 46-ounce cans. 

For the “main course” I buy corned- 
beef hash and baked beans, whole can- 
ned chicken for emergencies, tuna fish 
and salmon for fish dinners (except of 
course for fishing trips, a new and 
popular idea,) canned beef stew, and 
some canned spaghetti dinners. 

Last year we also used many of the 
ready-to-cook trail-pack dinners. These 
consisted of chicken-and-rice dinners, 
chili con carne, and spaghetti. They 
pack readily and safely in waterproof 
bags, take little room, cook quickly. 

We also used fresh meat, of course, 
such as hamburgers, frankfurters, 
chickens, steak, and veal cutlets. These 
fresh meats are kept in the freezer and, 
as we remove them, others are added. 
We also used lamb and beef stew meat 
in ready-to-use form. 

I buy packed mixes, such as ginger- 
bread, pancake flour, and chocolate 
cake. These are bought in the large 
5-pound bags we use in the kitchen, 
weighed into 1-pound lots, and put 
‘into tin cans for trips. Our campers 
use reflector ovens for their trip bak- 
ing. If you have never tasted warm 
gingerbread, baked in one of these 
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ovens, topped with whipped cream, 
and eaten by the glowing flames of a 
campfhre, while a stream rushes by you 
and overhead the Big Dipper gleams 
you have missed a great experience. 
Usually, since most of our trips are 
just overnight, we pack two meals, 
dinner and breakfast. The frozen meat 
will be used for dinner, as it will be 
thawed out by the time the campsite 
is ready. As Maine nights are usually 
cool, we are able to send fresh milk, 
eggs and bacon out for breakfast. On 


At Trips 


longer trips the canned meats, fish, 
etc., are used. 

We send fresh fruit and vegetables, 
such as peaches, p!ums, apples, toma- 
toes, and onions. These pack well and 
will keep fresh in our “traveling ice- 
box.” We use canned milk in cases 
where the campsites, far from camp, 
make use of fresh milk impractical. 

Camp trips can be fun, but they 
can also be headaches unless the camp 
dietitian and trip personnel work in 
close cooperation. A dietitian should 
know when trips are going out (24 
hours in advance, at least.) If neces- 
sary, of course, we can sent out a trip 
on shorter notice, though it may mean 
a change in menu for the trip group 
and possibly for the rest of camp. 

There must also be a supply of 
paper goods and utensils available for 
the trippers. These I buy with the he!p 
of the trip counselor. After camp closes, 
when we take inventory of what is on 
hand, we figure out what will be 
needed for the following year. I try to 
supply what the counselors wish, and 
may remove from the kitchen to the 
trip house surp!us supplies and items 
for the use of that department. 

Trip counselors are responsible for 
seeing that all utensils and dishes used 
on trips, as well as dish towels, are 
washed and clean. (Dish towel are of a 
different color from those used in the 
camp kitchen.) 

If the dietitian and trips counselors 
work together in cooperation, trips 
can be real fun. I like especially know- 
ing that before the summer is over, | 
shall have the opportunity of joining 
the campers and counselors around the 
camphre, sleeping under the stars after 
a good nourishing meal, and waking 
up to a fine breakfast, all planned with 
my help. 























CAMP CLOSED 
AS RESULT OF 
BOY'S DROWNING 


This is just one of many news- 
paper headlines in our files. A 
frightening reminder to all of 
us to make our camps as safe 
as we possibly can. 


Let us show you how you can get 
the best protection available 
against drowning or any other 
form of asphyxia at a very low 
cost with a Stephenson Camp 
Model Resuscitator. 
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\ 1952 canoe a —_———— 


DO YOU HAVE OUR 


1952 CATALOG? 


It’s Absolutely Free 


This catalog teatures a complete 
selection of handicraft supplies 
tor leather work, wood burning, 
art work, spray painting, lead 
casting and many other methods 
completely described and _illus- 
trated. Ideal for group education 
or personal use. 


STOP BY AND WE WILL 
BE GLAD TO PRESENT 
YOU WITH ONE 











BE SURE 
TO VISIT 


BOOTH No. “2.” 


AT THE 


CAMPING 
CONVENTION 


A CRAFTS ADVISOR 
WILL ALWAYS BE IN AT- 
TENDANCE TO HELP YOU 


ee ° 
We featume...... 
e Leather Projects e Tools e Reed 
e Metals e Sculpstone e Felt 
e Cork e Wooden Plates e Jewelry Findings 
e Pipe Cleaner Kits e Wooden Trays e Raffia 
e Rubber Molds e Wooden Boxes e Plexiglass 
e Lacings e Liquid Plastics e Lucite 
e Indian Beads e Tooling Copper e Stock Craft 
CLEVELAND CRAFTS CO. 
735 CARNEGIE AVENUE, DEPT. Q, CLEVELAND 15, OHIO 

















LEATHERCRAFT 
-—oceromnnampeoad 
Established 1910 

If it's leather, 
leathercraft acces- 
4 sories, we have it. 
Tremendous stock enables us 
to give immediate service. En- 
joy our special camp discount. 

Free catalog and price list 
on request. 
SAX BROS., INC. 


111] No. 3rd Street, Milwaukee 3, Wis. 
Dept. C.M. 




















HELP oP CHILDREN 











Use the handy coupon to obtainjad 


A new handicraft catalog has been 
issued by ‘Margo Kraft Distributors, 
Inc. The 1952 catalog includes some 
8,000 items for every kind of handi- 
craft. The 120-pages are illustrated and 
give prices of the supplies distributed 
by this modern hobby center. (4-1) 


A Featherweight baseball and bat 
said to be light enough for a 5-year-old 
and sturdy enough for a adult is 
manufactured by Zondine Game Co. 
The lightness of the balsa bat and cork 
ball makes it easier for a small child to 
handle them. Full details will be sent 
to interested camping people. (4-2) 


Suntan leaflets, full of information 
on the “do’s” and “don'ts” of suntan- 
ning, have been prepared by Skol Re- 
search Institute. Cause of burn; when 


and how long to tan are explained. 


(4-3) 


| Print in box the number | 
| describing one item wanted. | 


Coupon void if not filled out completely 


: ee NN i edundexueoeenus 
IIR 6 vain stues diosscnndyxdcians | 
| Gs osha ke Whetar-casavecnetionneeees { 
| I SE OS 8 6K de herehweccnccden dees | 
LEE OS Te Te | 
| SED KeGN sede dvesunens DS ivectwee gee 


| CAMPING MAGAZINE 
705 Park Avenue Plainfield, N. J. 


en re ere eee wee ee we eee 


Print in box the number : 
describing one item wanted. 


Coupon void if not filled out completely | 


| 
| 
| 
| ae ee WE... g ccwscevecseeee inks 
| CRP IEE. «5 os cos cee csescccexccnveses 
| 
| 


Ee ee ae me aE, ee | 
Street and NO. ........eeveccccccccccess 
ee ee ol 
| city APERES wee RRS State ........... | 


CAMPING MAGAZINE 
| 705 Park Avenue Plainfield, N. J.’ 
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YEW IDEAS 


Information @ Product 








A Sor your camp 


rod ucts 


Literature © Service 


obtain) ditional FREE information 
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Plastic boat finish, Boatlife, is said’ 
to cut down annual maintenance on all 
types of boats. It is made by M. L. 
Condon Co. The finish can be applied 
to wood or metal, comes in four at- 
tractive colors, is waterproof, and is 
tough and flexible. Literature sent to 
interested camp people. (4-4) 


Chlorine tablets for treating drink- 
ing water, well-water systems, and gen- 
eral disinfecting are made by Gliss’n 
Products Co. Chlorets are said to be 
inexpensive and easy to use. Each slow- 
dissolving tablet contains 68°/ avail- 
able chlorine. They are packed in 1- 
pound jars. Full information sent to 
camp directors. (4-5) 


Fill out coupon for each item 
wanted. Paste all coupons on a 
post-card. Mail to Camping Maga- 
zine, 705 Park Avenue, Plainfield, 
N. J. 


| Print in box the number | 
| describing one item wanted. | 
Coupon void if not filled out completely | 


ee ee GD 5 nc ccc vewncececeaeees | 
ED os a dee nee hens Laie ihcaamendaceaheraictit | 


| CAMPING MAGAZINE | 
705 Park Avenue Plainfield, N. Jd. 
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| Print in box the number | 
| describing one item wanted. | 
| Coupon void if not filled out completely | 
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| CAMPING MAGAZINE | 


705 Park Avenue Plainfield, N. d. 
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Rent 16mm Sound Movies 


All New Modern Major Features and 


Shorts, Projectors and Screens. 


SALE and RENTAL 


FREE CATALOG ON REQUEST 


Nationa) Cinema Service 


71 Dey St. WO2-6049 N.Y.C., 7, N.Y. 
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1952 camping season off to a flying start! 









Act now... 
savings! 


Wheatena, Rahway, New Jersey 


Gentlemen: Yes, I do accept your special 
offer to buy up to five cases of Wheatena 
(2 doz. 22 oz. pkg. per case) at a reduction of 
$1.00 per case. I understand that the offer is 
limited to camp directors only...and that the 
deadline is midnight, July 14, 1952. I enclose 
my wholesaler’s invoice showing purchase of 
1 to 5 cases of Wheatena at the regular case 
price...and expect your check of $1.00 to 
$5.00 and this invoice by return mail. 





NAME 


717 Sycamore St., 
Cincinnati 2, Ohio 








All ayer have to do to save $1.00‘a case, up to a maximum 
: of five cases, on the Wheatena you buy is 
mail the coupon below along with your 
wholesaler’s invoice! 
This way, you'll be sure to serve Wheatena 
from the first day camp is open! And 
wait till you see how the aroma of 
Wheatena cooking really rouses young 
appetites...how Wheatena makes your 
campers dive into the day’s activities 
..how Wheatena sticks with ’em all 
the way to lunch! 
for real satisfaction and 


TEAR OUT THIS COUPON Now!—— 


SAVE ne? 00 


by Ordering Wheatena Early! 


If you are one of the fortunate directors whose camp is 
located in one of the states listed in the box below, you can save as 
much as five dollars just by ordering Wheatena now and getting your 








ADDRESS 





Offer limited to directors 
whose camps are in one 
of the following 14 states: 


Maine, 

New Hampshire, 
Vermont, 
Massachusetts, 
Rhode Island, 
Connecticut, 
New Jersey, 
New York, 
Pennsylvania, 
Ohio, 
Michigan, 
Indiana, 
Illinois 

and Wisconsin 











ZONE —___ STATE 


fe 
= 
i 





(Offer expires July 14, 1952) 


ee ee ee ee ee ee ee ee es ee ee ee es 





(one of the 14 in box above, only). 


eee _ 
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DETAILS FOR 
CAMP BUILDINGS 


Ws, GLEN WALLACE 
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(POLE OR 2« 4) 
KEEP END UNDER 
EDGE OF ROOF 


A well known 





camp architect offers 


practical ideas on 





low to Cut Maintenance Costs 


By W. GLEN WALLACE 


NE OF THE most important 
() items in camp management, and 
often one of the most discouraging, 
is the ever-present problem of main- 
tenance. Therefore, it is well to cut 
down future maintenance by careful 
site planning and building design 
when a new camp is laid out, a new 
building is constructed, or old build- 
ings remodeled. 

To deal realistically with the effects 
of moisture is to cut down maintenance. 
This falls into two main divisions: 
erosion and rot. 

To minimize erosion, the natural 
earth should be disturbed as little as 
possible by either roads or buildings. 
On open, erosible sites, rainwater from 
roofs should be collected in gutters 
and downspouts and channeled safely 
away. Basements and other walls 
against earth should be carefully water- 
proofed. Serious water conditions 
around buildings may require a tile 
drainage system at the base of founda- 
tions. Provide culverts in low points 
of new roads. 

To minimize rot, buildings and 
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their details should be designed to pre- 
vent water from remaining long on 
any part of the building, and also to 
prevent alternate saturation and dry- 
ing as much as possible. Wood walls 
should be well off the ground; ex- 
posed rafters and log ends should be 
kept under the roof or otherwise pro- 
tected (Fig. 1). Bottoms of wood posts 
should be set up off concrete floors an 
inch or so (Fig. 2) or, where resting 
on wood porch floors, provided with a 
replaceable two-inch-board base, the 
bottom thoroughly painted. 


Window and door sills should be 
well pitched and kept well painted. 
Sides of frames also should be kept 
well painted, especially just above sills. 
Provide adequate valley flashings and 
well-installed saddles behind chimneys. 
Flash well around chimneys and all 
other points where a wall and a roof 
meet. Pitch porch floors slightly to 
carry water away from walls. Install 
drips over all outside openings, and 
flash (Fig. 3)over the drips, well up 
behind wall covering, and out beyond 
edge of drip. Provide wood drips (Fig. 
4) on all casement windows just above 
the sills. 


Generous overhangs of roofs reduce 
maintenance and usually enhance de- 
sign. Install reinforced concrete caps 
(Fig. 5) on all chimneys, properly 
sloped to run water off the top. (This 
is a good time to insert some bolts and 
later install some fine mesh over the 
flues as fire and rodent protection). Be 
sure to use rust-resistant nails on all 
exposed work; aluminum are best if 
you can get them. Metal corners for 
mitred siding will cut down the possi- 
bilities of rot, even if they do look a 
little out of character. Be sure to pro- 
vide a caulking recess around all win- 
dows set in masonry, and see that 
these are properly caulked, especially 
under the sill. Provide coved concrete 
bases with concrete floors, both inside 
and out wherever possible. Some de- 
signs permit bases to be incorporated 
into the structural foundation. 

Buildings using logs, either partly as 
for posts and lintels, or completely as 
for log cabins, require many special 
considerations to prevent rot. Tops of 
logs should never be leveled off or 
notched; all the notching should be on 


‘the bottoms of logs. Notches should be 


a little deeper in the middle than neces- 
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at Serdels Trarlside Camp -Booth"é 
National Convention 
American Camping Association 


Come and sample our line of Camp Foods used by 
hundreds of leading camps! Our items include cake mixes, soup 
bases, assorted dessert products, beverages, spaghetti sauces, 
canned meats and many others as well as our famous 
TRAIL PACKETS — every item produced from qualiiy 
WR | ingredients. Get your introductory copy of the Trail Packet Selector. 
Ae) he ae . a handy aid for planning all “‘out-of-camp meals.’ Request 
ee VS . be YOUr complimentary supply for the ‘52 season. Your 
copy of our Cost Chart awaits you—the ‘finger ’ ; } ee \ 
tip’ reference for yields and accurate food 
4 — | cost control . So come and see us- 
4 CF og oo <a we'll be looking for you! 

















Bass 


AD. SEIDEL & SON INC. 


Be sure to sample the 
new main dish items: 


CREME MACARONI DINNER 


(With Cheese) and 
TOMATO-RICE MULLIGAN 102 FRANKLIN STREET NEW YORK 13, N. Y. 


1245 W. DICKENS AVENUE 
CHICAGO 14, ILLINOIS 








PROTECT your CAMPER 


LET US PAY THE MEDICAL 
BILLS FOR YO@t CAMPERS 


A streamlined service designed for 
your camp from wide experience. 


Prompt, courteous attention given all 


arrangements and claims. 


Qe 
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WRITE FOR LATEST i 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 E. BERRY STREET FORT WAYNE 2, INDIANA 
































sary for proper fit, and a strip of 
oakum placed on top of the lower log 
as the upper one is rolled into place. 
(See Fig. 1.) This obviates the neces- 
sity of chinking, and provides proper 
drainage. Keep eaves well over all log 
ends, as exposed log ends rot very 
quickly. 

Build with wind in mind. Corner 
brace the building; be sure that all 
overhangs are braced against upward 
wind action. Be sure that all joists, 
rafters and studs are of adequate size 
and spacing. Don’t stint on the cement 
in the concrete—use reinforcing rods 
where stresses may occur. Bolt build- 
ings on foundations, especially small 
ones like cabins. Harden the cement 
Hoors and bases. Watch windows and 
doors especially for signs of rot or de- 
terioration. 

Where practical, use stone for a 
building material, as it will cut down 
maintenance and will also add to the 
design. Concrete slab floors (Fig. 6) 
Hoated on a sand base have proved 
very servicable for many small build- 
ings, and from a maintenance stand- 
point are preferred over wood floors. 
Build a structural six-inch base in- 
tegrally with the slab, coved to the 
floor. An alternate is a concrete floor 
with exterior wall down below the 
trost line (Fig. 7.) 

No matter how much you may have 
to economize during the building 
period, be sure that all exterior surfaces 
are well protected at all times during 
construction and the life of the build- 
ing. There are several methods of sur- 
face protection, mainly paints, wood 
stains and sealers. Of course, appear- 
ance of the building will help deter- 
mine this selection. In general, I prefer 
use of a finish produced by a pene- 
trating wood stain or wood sealer 
rather than paints. They seem to be 
less obtrusive and fit better into the 
surroundings. There are a number of 
good stains and sealers on the market 
which will form a good and attractive 
surface protection. 

One of the most vulnerable spots on 
new construction is the putty in the 
window sashes. This should be pro- 
tected as soon as possible, or it is likely 
to crack, dry out, and eventually fall 
oul, 

Let’s build well what we build. The 
few extra dollars required may be hard 
to find, but it will be well worth while 
to have the satisfaction of knowing 
that, in the long run it is more eco- 
nomical, and future administrators will 
have fewer maintenance problems. 
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William K. Dorfman, Director 
of the Tecumseh Lodge, Eagle 
River, Wisconsin, writes: 


“At present practically all our 
lodges are equipped with 
Bradleys, and the new lodges 
will have them too. Bradley 
Washfountains are easy to 
clean and handle large groups 
of boys—which in turn speeds 
our clean up program and gets 
the boys out of the lodge in 
time for the day’s program. 
Bradleys add to the appear- 
ance of our washrooms. 
“Bradley Washfountains 
are a real asset to the camp 
sanitation program.” 





One 36” Bradley serves up 


to 6 campers simultaneously. 


Endorsed hy Camp Operators, Parents, and Campers 


Preventing the spread of infection and disease is of primary impor- 
tance to parents in the selection of camps for their children. Thus 
Bradley Washfountain installations are real assets to every camp. 
Bradley’s foot-control, self-flushing bowl, and clean spray of tem- 
pered running water from the central sprayhead give maximum pro- 
tection against contagious washbasin contacts. There are no faucets 
to touch, no drain plugs to pull, no collections of contaminated water. 
Economy is another important Bradley feature. Each 54” 
Washfountain serves up to 10 persons simultaneously, yet requires 
only 3 piping connections instead of 30 needed by ordinary basins. 
Water consumption is cut up to 70%, and maintenance reduced. 
Bradleys are available in juvenile or standard heights. 
BRADLEY WASHFOUNTAIN CoO., 2381 W. Michigan Street, 


Milwaukee 1, Wisconsin. 
nse Tee OE Be a, EM 


illustrated 
Catalog 4701 
today. 
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Distributed through Plumbing Wholesalers 












personalized PLAYHATS 


“for campers Has ca the Sau needs” 


The MAGNOLIA—A jaunty, nicely 
tailored crew hat of fine quality twill. 
Red-white, navy-white, forest green- 
white; also solid red, navy, green, or 
white. 

The ADMIRAL—A new model visor 
cap in twill. Solid red, navy, forest 
green, white, or tan. 

Sizes: small, medium and large. 

YOUR CAMP NAME embroidered 
on every hat. Use as official hat or 
place in camp store. Proven popularity! 
; Price to camps: $10.80 per doz. Send 
Magnolia for sample (enclose 50c for handling). 


The PLAYHATS CO., Box 68, Revere 
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51, Mass. 
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MORE CREATIVE with 
x-acto Knives and Tools 
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help make their HANDS 





TRY IT 


1950, The Register 
and Tribune Syndicate 














ARRANGE 
LEAVES 
ON PAPER. 


HERS. 
SWEET- 


For many years a favorite camp 
activity has been making leaf prints 
by splatter printing. There are several 
ways of doing this splatter work; here 
is a method with which campers can 
get excellent results. 

Any small spray gun or atomizer 
can be used to make the fine spray. 


REMPEVE 
LEAF TO 
SEE THE 


LEAF PRINTS 
WITH A SPRAY GUN 


PRINT 
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FILL WITH 
WATER COLOR 


sd 
8-4 


paper and a little to one side. Stand- 
ing to one side prevents large drops 
trom falling onto the paper from the 
atomizer. 

Lift the leaves when the paper is 
completely dry, and they will be sil- 
houetted on the paper with a_back- 
ground of colored droplets. Experiment 











X-acto precision knives and tools give untrained 


‘ with borders and two or more colors. 
hands the confidence that makes them creative. 


Fill the gun with diluted watercolor 
paint or ink of some bright color. Ar- 
range one or more leaves on a sheet 
of paper and place this on_ several 
newspapers spread out on the floor. 


Pump the spray three feet above the 


a ' at ints < IC y 
X-acto originates attractive handicraft projects The leat oe a ae enough - 


... goals easily accomplished. The finished prod- 
uct gives the pride of achievement that comes 
only with doing something well with the hands. 
For your campers’ activities... boat whittling, 
model airplanes, woodcarving, leathercraft 


frame. 

One of a series prepared by Herb 
Sweet, ACA president and operator of 
Acorn Farm Camps. 








blades, tools and attractive kits. 


From 25¢ to $30.—at dealers everywhere 


—or contact your jobber. 





Send 10¢ to cover postage 
for our new illustrated 
28-page Catalog. 






X-acto Crescent Products Co., Inc. 





model railroads or any other handicraft .. . 
select “designed-for-the-job” X-acto knives, tools | 
and handicraft kits. X-acto offers the complete | 
line of handicraft knives, interchangeable 
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440 Fourth Avenue, New York 16, New York | 


Community Interest Aids Day Camps 


By J. C. Van Zanor 


AY CAMPING has one happy 

quality which, in degree at least, 
distinguishes it from resident camping 
—it is more essentially a part of the 
community from which its campers 
come. It is that by physical fact alone, 
the limitations of transportation. 

The alert director will recognize 
this near-at-handness and make of it 
a public relations item which will pay 
dividends. He will recognize that his 
campers daily return to their homes 
and their neighborhoods. He wili rec- 
ognize that his campsite is an ideal 
meeting place on a hot summer day 
for a business men’s or service club 
luacheon. He will recognize and en- 
courage the use of his campsite for 
weekend or out of season use by 
scheol, church, and community organi- 
zations. He will recognize near-at-hand 
prograin people and program resources. 

When this alertness occurs, there 
develops a pattern of community car- 


ing and community cooperation which 
is productive of a great deal of good 
tor the day camp concerned. Coopera- 
tion trom community groups will re- 
sult in more than monetary gains. 

labor donated by these groups can 
be used to remove unsightly buildings, 
repair docks, and improve camp facili- 
ties. 

Benefit drives sponsored by inter- 
ested community groups will enable 
the day camp to purchase needed 
equipment. The nearness of the camp 
to the center of community activity 
makes the community more aware of 
its need and willing to help remedy 
situations needing attention. The chil- 
dren will also serve as excellent public- 
ity agents for the camp as they tell 
of their daily activities. 

A day camp director should not over- 
look the possibilities that arise from the 
nearness of his camp to the commun- 
ity. 
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Intercoms Can Save 
You Time and Energy 


OW MANY miles do you walk 
H in a week to talk with members 
of your camp staff? Camp directors 
often find that their staffs are spread 
out over a good deal of space. The 
camp nurse, dietitian, maintenance 
workers, counselors, and campers. all 
are likely to be in different places. One 
way to solve the problem of communi- 
cation is the installation of an inter- 
com system. Until recently these handy 
gadgets were found only in_large 
offices, but they are readily adaptable 
to camp use. 

A intercommunication system can be 
easily installed between the directors 
office, the kitchen, and other locations 
on the camp grounds. Some systems 
have a range of 20 miles. These sets 
will save a great deal of time in relay- 
ing instructions and telephone mes- 
sages to the staff, and getting needed 
information from staff members. 

There is a wide variety of sets avail- 
able on the market. Two-way com- 
munication systems are priced from 
$25.00 up. Most sets are simple to 
install, many could be put in by camp 
directors themselves. 

Some of the sets operate on bat- 
teries, others get their power from 
your own voice, some use regular 110 
volt current. On some of the inter- 
coms it is necessary to push down a 
talk-key to answer or make a call. One 
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“PLEASE ”’ 


Come See Our Booth at the Convention 


CAMP 
INSURANCE 


“Specialists” 


Only offices in North Country maintaining full-time engineering 


and claim departments. 


(Free Service For Camp Drrecrors) 


NORTH 
WISCONSIN 
AGENCY 


Rhinelander Telephone 444 Wisconsin 

















S$&R SEAT ENDS | 


THE ANSWER 
TO YOUR 
Nm SEATING 






THEYRE REALLY 
COMFORTABLE! 







HOOK BOLTS 
hold 10 in 
easy-to-handle 


Many camps and schools are using S&R Seite 


seat Ends today, because they cut stor- 
age problems to a minimum and are so 
economical to use. You simply insert your 
own (or borrowed) boards for seat, back 
and foot rest, tighten the bolts, and you 
have a bench! Between seasons, store 
the Seat Ends and stack, sell or return 
the lumber. Sturdy, attractive—just the 
thing to stand the rough use associated 
with camp or campus activities. Write for 


illustrated folder CMP-4. 





SHERMAN & REILLY, INC. 
First and Broad Streets 
CHATTANOOGA 6, TENNESSEE 
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Stability 
Speed 


Our 14 foot 
COMMANDER 
Ruggedly constructed yet light 

in weight, Lone Star Aluminum 
Boats are built to last a lifetime. 
They stay maintenance tree. Dol- 
lar for dollar—feature for tea- 
ture—Lone Star’s your best buy. 
Write for complete catalog and 
quantity prices. 





LONE ——) STAR 


BOAT MFG. CO. 


Grand Prairie, Tex.P.O. Box D-698 











INDIAN | CRAFT SUPPLIES 


A Real Camper's Craft. 
All types of kits for 
American Indian Crafts 
Also 
Curios and Souvenirs 














Send for complete 
catalogue 





Dept. 


Pr iis a SAL ES “we Ine i907 


155 Lexington Ave. New York 16, N. Y. 
Tel. MU. 3-2635 








“Laughing Loon” 
WATERFRONT 
EQUIPMENT 


Diving Boards 
Floats - Ladders 
Rafts, etc. 


HUSSEY 
SAFE SEATING 
Portable 
\ Steel Bleachers 

And Grandstands 
Write for FREE 
Literature 


Ask for details on 
the new Hussey Sec- 
tional Steel Landing 
Pier with wood deck. 


Hussey Mfg. 


Co., Inc. 


529 R.R. St., 
N. Berwick, Me. 





Economy 





















type of intercom will pick up a voice 
from a distance of several feet. There 
is one intercom system that is a com- 
bination raido and intercom. 

The intercoms differ in operation. 
Some systems have a master speaker 
with sub-station. Others have no master 
station, and you can orginate the call 
on any unit. If privacy is desired, there 
is a system on which your voice will 
be carried only to a selected station. 

An intercom system is not just a 
toy, although they can be fun to use. 
Many camps cover very large areas. 
Time will certainly be saved in many 
ways. Tempers, too, will be saved, for 
there is nothing as annoying as a de- 
layed message, a useless errand, or not 
having vital information when and 
where you want it. Even more impor- 
tant, the intercom will be useful in 
notifying the director of an emergency 
such as a fire or illness of one of the 
campers. 
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TRADE MARK REG. 


THE 


DISHWASHING COMPOUND 
which 


| STERILIZES 
AS IT WASHES 


} Contains an Added 
i Sterilizer and Helps to 


PREVENT 
EPIDEMICS 


BACTERIOLOGICALLY PROVEN 








EVERY CAMP NEEDS 
THIS PROTECTION 








4 — for Free Sample 
: 
&; 
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RICHMOND OIL, SOAP 


'& CHEMICAL CO., Inc. 


1041-43 FRANKFORD AVE. 
PHILADELPHIA 25, PA. 











SELL or BUY 


Camps 
Schools 
Sites 


Compare our record of successful 
real estate transactions 
over the past 20 years. 

Sales © Leases ® Mergers 

Partnerships 


NATIONAL BUREAU OF 
PRIVATE SCHOOLS 


522 Fifth Avenue, New York, N. Y. 
Murray Hill 2-8840 




















DEVELOP CRAFT SKILLS WITH 


CLAY THAT NEEDS 
NO KILN! AND OTHER 


FINE MATERIALS 


Camp Directors—Give your youngsters 
the creative experience of making per- 
manent ceramic pieces — oven fired, 
without a kiln! Save money, without 
compromising your craft program. Write 
at once for full information about re- 
markable new Ceramite oven-fired clay 
and glazes. Also low-cost textile colors 
and complete project sheets. No obliga- 
tion. Send your name and address on a 
postcard to: 


ETTL STUDIOS, Inc. cr" 


213 West 58th St., New York 19, N. Y. 
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Joe Beaver Says. . . 


Joe Beaver cartoons by Ed Nofziger 
are released monthly by the Forest 
Service, U. S. Department of Agricul- 
ture. They stress conservation of nat- 
ural resources such as the forests, soil, 
and animal life. 

















“LT guess it’s just one of those days 
when everything goes wrong!” 























“How can a child learn to love his 
country if he isn’t taught to respect 
his heritage?” 

















“But why are we running—you said 
yourself it’s a softwood.” 
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TENNIS 


i NETS 


YOUR MODERN COURTS 


NEED PERMANENT NETS 


Life-Time FLEXIBLE Tennis Nets Made of COPPERWELD wire, 
with heavy Sand Belt Webbing top binder—METAL CENTER 
SUPPORT prevents sagging—completely assembled—ready 
to install—weight only 50 pounds. 


Save Maintenance Cost 


@ Can be left out all year 

@ Will not cut or damage balls 
@ Adaptable to existing posts 
@ Non-rusting 
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Order today—Supply limited 
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FROST WOVEN WIRE CO. 






P.O. BOX 6555 


EXECUTIVE OFFICES 
WASHINGTON, D. C. 






































CAMP 


EQUIPMENT 





FURNISHINGS ¢ SUPPLIES 


glassware — dishes — cutlery — bedding 
— kitchen utensils —ranges— potato 
peeler— mixing bowls—rubber matting 
— waffle irons— coffee urns—food 
mixers— plastic ware— stock pots— 
brooms—disinfectants— insecticides 


DON sells 50,000 items for camps and other 
places where people sleep, eat, drink, play. 


Prompt Shipment is a DON Policy! 


Visit our exhibit at the 
national convention of the 
AMERICAN CAMPING 
ASSOCIATION, Booth 30, 
Conrad Hilton Hotel, 
Chicago, April, 16, 17, 18 
and 19. 
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That's 4 Good Idea! 


Useful Ideas From Camp Directors Across the Nation 


OW MANY TIMES have you said, aloud or to yourself, “That’s a Good 

Idea!” when you saw or heard for the first time some simple ingenious 
idea, gadget, or method used by some camp to solve a common problem? All 
of us have, of course. Moreover, all of us have lots of “good ideas” in our own 
camp planning, programming, and operation. 


Take a minute to send Camprnc Macazine some of your “good ideas’ for 
publication in future issues. Let’s make this column an exchange tor the best 
ideas of all of us which will help our fellow directors. 


Kasily Made Boxes 
llold Trip Supplies 


Here's an answer to the problem of 
how to carry supplies on canoe and 
other trips. The box, shown with Bea- 
trice Pratt in the picture, is made of 
reinforced plywood. Rope handles are 
rigged so that one or two people can 
carry the box on each side. The supply 


° 
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box is designed to fit into canoes. The 
dimensions are: 24” long, 17” wide, 
and 14” deep. 


Two Ideas Help Keep 
Counselors Happy 


Ila and Paul Hunsicker send two 
ideas from Camp Arbutus on how to 
keep counselors happy. One is a staff 
table where a counselor may eat oc- 
casionally to be relieved of the con- 
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tinual presiding at a table. There are 
enough extra counselors to fill in on 
these occasions. 

Of the second, the Hunsickers write 
that “We have a funny old tent-cabin, 
furnished with a cot, table, and lamp, 
away from the rest of the camp. A 
counselor may “crawl off” here to sleep 
or read. A couple of hours of this solli- 
tude often does more to retresh one 
than a trip to town—or time in the 
counselors’ lodge. We have always felt 
our counselor work and “give’ up to 
hilt. Perhaps the above ideas help show 


the appreciation we feel.” 


Workable Suggestions 
For Better tikes 


Howard H. Michaud, Associate 
Professor of Conservation at Purdue 
University, suggests the following 
ways to make hiking more worthwhile 
and more fun. 1. Hikes should not be 
too long or too short. 2. Keep the pace 
moderate, attempt to satisfy both the 
fastest and slowest hikers. Arrest the 
attention of the faster ones in order to 
give slower walkers a chance to catch 
up. 3. Plan round-trip hikes so that 
most of the trail does not retrace any 
of the route. 4. Ask questions; learn 
something of the hikers’ background 
and interests. 5. Have hikers use, when- 
ever possible, all their senses—sight, 
hearing, touch, taste, and smell. 6. 
Point out examples of conservation and 
places where it is needed. 7. Fantastic 
stories such as legends, un-natural his- 
tory, and ghost stories should be kept 
at a minimum. True stories and nature 
tales can be told just as dramatically. 

Professor Michaud’s suggestions will 
lead to hikes that are a lot more fun 
for all. Good hiking! 


Roof Construction 
Pointers Given 


Camp roof construction for long life 
and low maintenance costs is, of course, 
an important item in any camp build- 
ing. The following suggestions, while 
originally intended for park building, 
should be helpful to many camp direc- 
tors. These suggestions were prepared 
by Henry C. Prange, State Engineer, 
Indiana Conservation Department. 


1. Projection of rafters beyond eaves 
and projection of ridge poles and pur- 
lins beyond the rake of the roof should 
definitely be avoided. Moisture from 
the roof will soon start decay of the 
exposed projections, which in time 
spreads to roof sheathing and shingles. 

2. Covering of ridges or hips with 
round poles, especially when the bark 
is left on such poles, should not be per- 
mitted. It is very difficult to make a 
roof tight under such poles. 


3. Extreme flat slopes for shingle 
roots are to be avoided. A rise of 4” 
a foot is the absolute minimum; 6” a 
foot is better. 


4. So-called pockets in roofs where 
snow and ice will pile up should not 
be allowed. 


5. No wood shingle or wood shake 
should be allowed to be placed on a 
roof unless it has been dipped in a 
wood perservative solution. 


6. Trees close to roofs should be 
trimmed to allow air and sunshine to 
dry the roof. 


Information Leaflets 
Guide Camp Parents 


A growing number of camps make 
use of small, mimeographed leaflets to 
inform parents of camp rules, such as 
visiting hours, swimming, and smok- 
ing. These leaflets are a help to the 
camp director for they eliminate many 
embarassing moments when parents 
request something they can not grant. 
Camp Manito-wish in Boulder Junc- 
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tion, Wisc., places their leaflets in a 
covered box near the camp parking 
lot. The picture shows a parent taking 
one of the attractive leaflets from the 
box. Mimeographed on green paper, 
the 8Y,” by 544”, 4-page leaflet con- 
tains 14 suggestions for visiting the 
camp. It covers parking, where to find 
different buildings, how to arrange to 
eat a meal at the camp, where to leave 
the dog, and explanations of various 
other camp rules. 

Camp Severance in New York has 
also found that parents ask the same 
questions year after year. Mrs. Herbert 
Pels and Mrs. B. A. Sinn describe 
their “Guide for Parents” compiled in 
order to give the same information to 
everyone and have a handy reference 
to mail to parents. 

It is simply gotten up, and _ lists 
on the first page, the camp mailing and 
telegraph address, and the telephone 
number. The second page is devoted to 
all visiting rules, days for visiting, num- 
ber of times visits may be made, hours 
when the camp is open to visitors, and 
what to do if you cannot come on 
regular visiting days. 

Then we also tell how often campers 
are required to write home, and how 
long a letter takes to reach the city. 

The next page tells all about send- 
ing packages to camp, what may be 
sent, what is taboo, and what is done 
with whatever is received. We also 
mention gifts to campers and coun- 
selors, what may be given and what 
is frowned upon. We list the hours 
when campers can be called to the 
telephone and ask that all calls be 
limited to five minutes. We make sug- 
gestions of how we require clothing 
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to be marked, and what is to be 
marked. On the back of this four 
page brochure, we list various ways 
of reaching camp, by train, bus, and 
auto routes. 

In its first summer of use, we have 
found this “Guide to Parents” has 
saved us a great deal of time in an- 
swering reptitious questions. Parents 
were delighted to have most of their 
queries anticipated, and answered in 
this little booklet, because it made 
their contacts with us easy and clear. 


Let's Give Children 
Time to be Children 


Mary L. Northway, in Canadi1:: 
Camping, paid a tribute to the late 
Nora Bailey. Part of this tribute con- 
tained a worthwhile bit of child lore. 

“T asked Nora about the program at 
her camp. She said, ‘Do you know 
what these children like doing best of 
all? They like playing hide-and-seek. 
There’s so little time in a modern 
child’s life to play hide-and-seek that 
we've decided our program must have 
time and opportunity for campers to 
do what they really like to do. One is 
a child nowadays for such a little 
while. Let the children have time to 
be themselves.’ ” 


Camp Offerings 
Help Others 


Nancy Worthington, Director of 
Camp Alleghany sends this idea: 

Our offerings amount to about 
$25.00 each Sunday, and a total of 
$175.00 for a season. Each year, we 
give $25.00 to the Community Chest, 
and $50.00 to the Henry Street Settle- 
ment in New York, so that children 
from the metropolitan area can enjoy 
a week or two of fresh-air camps. One 
year we sponsored a French orphan as 
a camper in the MacJannett Camp on 
Lake Annecy in France with the re- 
maining $100.00. In other years we 
have established memorials on the 
camp grounds—a communion service, 
a water cooler, a set of electric chimes. 

In 1951 we sponsored a Chinese 
camper’s coming to our camp. Her 
father, once interned by the Commun- 
ists, was a Bishop and now has a 
church in Washington. She gained 
much from her five weeks at camp and 
the other campers learned a lot, too. 
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NON-FAT DRY 
MILK SOLIDS 


YOUR BEST MILK BUY! 
For Drinking * Cooking °¢ Trips 


Rid yourself and your staff of milk problems 
now! Get Instant SANALAC’S many advan- 
tages plus delicious farm-fresh taste for your 
campers please their parents—with a 
world-beating milk supply. 


BETTER NUTRITION— instant SAN- 


ALAC is pure, sweet, pasteurized milk from 
Wisconsin’s famous dairy country with only 
the water and fat removed. You get all the 
minerals, proteins, vitamins plus extra vita- 
min D of the finest fluid milk. Easier to digest. 


PURE, MORE UNIFORM— | nstant 
SANALAC is made under the most sanitary 
conditions with the finest equipment—in the 
entire processing (22 quality controls) the 
milk never touches human hands . . . noth- 
ing but stainless steel! It’s always the same 
fine fat-free Wisconsin milk, ready to use 
when needed. 


EASIER TO USE— Instant SANALAC 


dissolves in water instantly . . . even ice 
water, with no settling, It’s pre-measured: 
I quart size for trips; also each No. 10 tin 
yields 20 quarts. No change necessary in 
cooking or baking recipes. And no waiting 
for the milkman! 


COSTS LESS —instant SANALAC gives 


you every advantage besides cutting your milk 
costs up to one-half. It’s approximately 10c 
per quart delivered .. . your best milk buy! 


Use Attached Coupon for Trial Order 


Webster Van Winkle Corp. 


National Distributors 


Summit New Jersey 


WEBSTER VAN WINKLE Corp. 
Dect. C-452 
Summit, N. J. 
Please send me the following SANALAC: 
($ haus ... enclosed herewith ) 
. Cases 3'2-0z. envelopes (1 qt. fluid 
milk) packed 96 per case at $10.25 
case delivered. 


Cases No. 10 tins (20 qts. fluid 
milk) packed 6 per case at $12.25 
case delivered (less in quantity pur- 
chases). 


PUNII  kacti.in.tshibawsisey cook last cesiiohaeas dashiaav hous baueaiaial 


ADDRESS 
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SPARK YOUR SPORTS 
PROGRAM WITH A 


Sailfieh? eveet: 


Since it was first featured by Life maga- 
zine, millions have seen the SAILFISH in 
action at a famous girl’s camp on tele- 
vision and in the newsreels. 


Here are the reasons this new fun-boat is 
so ideal for camps and campers: 


LOW COST... You can buy a whole 
FLEET of Sailfish for the cost of ONE 
ordinary sailboat. 


POPULARITY ... Campers love its thrill- 


ing speed and nimble performance. 


SAFETY ... Swamp-proof, pontoon-type 
hull is easily righted when capsized. 


SIMPLE TO MAINTAIN ... No soaking. 
No mooring. Beached or stored anywhere 
in small space. 


PORTABILITY ... Easy to transport on 
trips, or from one camp to another. 


VERSATILITY .. . Transforms from sail- 


boat to paddle board in a few seconds. 





Courtesy nrmmninoag Gulick cease 


Three Sailfish sizes (10’, 12’ and 14’) from 
$179, complete with sail. Two easily as- 
sembled Kits from $139.50. Prices are f.o.b. 
factory. Special discounts on camp fleets. 
Write for illustrated literature and full in- 
formation to ALCORT, Inc., 1172 North 
Main Street, Waterbury, Conn. 


Sail fizh 


yA spoRTABOUT 
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Fire Fighting Stations 
five Camp Protection 


Every camp should make adequate 
provision for fire fighting. The ac- 
companing picture, sent to us by 
Walter Rutherford, Philadelphia Boy 
Scout camp executive, was taken at the 
Treasure Island (N. J.) Boy Scout 
Camp. It shows one of a number of 
fire stations strategically p!aced around 
the camp property. Each fire station 
is equipped with two fire-fighting 
brooms and an Indian fire pump. 
These easily constructed fire stations 
will save valuable time in case of emer- 
gency and cut down on the amount 
of damage that can be caused by fire. 


] FIRE STATION No.7: | 
FOR EMERGENCY 
“USE ONLY , 





Jane las been Singing 
What Kind of Songs? 


“Jane has been singing those camp 
songs ever since she came home!” 
Many parents have made that state- 
ment and wished that their children 
would learn songs that would not 
“drive them crazy.” Too often camp 
songs are meaningless and noisy jingles. 
The time that is spent in learning 
these could be spent in learning the 
truly lovely folk songs that are avail- 
able. 


In addition to such melodies as 
Swiss mountain songs, Spanish and 
Italian lullabys, there are many folk 
songs that are just plain fun to sing. 














And when you play be sure 
to buy your equipment from 
the sporting goods store 
that bears this emblem. 














This is the sign of your 
specialist in sports. 


NATIONAL SPORTING 
GOODS ASSOCIATION 











CHICAGO 
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“Johnny Smoker,” a German song; 
the familiar Australian song, “Waltz- 
ing Matilda;” and “Donkey Riding,” 
from Canada, are among these. 

Carefully planning a camp’s music 
program will give a great deal of 
worthwhile pleasure to the campers 
and, indirectly, to their parents. 


The Brethren Children’s 
Camp Leader 
Elgin, Ill. 


Kasy Way You Can Stop 
Needless Collecting 


Many camps have the problem of 
campers “collecting” a good part of 
the surrounding country. They want 
to take most of the woods and the 
things in them home. Frogs, toads, 
salamanders, and plant life suffer as 
a result. Even small snakes vanish 
when the campers leave. Too many 
wild creatures end up being taken 
home in a bottle or tin can instead of 
remaining in the woods where they 
can be seen and enjoyed by all. 


One way that seems to put a stop 
to needless waste is to round up some 
of the would-be collectors and start on 
a hike. Pick out a small bushy shrub, 
in a particularly lovely setting, and 
have each camper pick one leaf for 
himself and some for his friends at 
camp. In a short time the bush takes 
on somewhat of a skinned look and 
the campers are pretty quick to notice 
it. 

Try to impress upon the campers 
that the little bush is like the entire 
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Planned Bike Programs 
Make Happier Camps 


é 





Cycling activities are fast becoming one of the most popular projects at 
summer camps all over America. 
Because bikes add both recreational and educational interest, camp direc- 
tors find that youngsters and parents prefer the camps which feature cycling. 
Effective camp bike programs can include: 


1. Bike Group Day Trips 9. Moderate Exercise Rides 
2. Overnight Bike Hikes 10. Bike Craft Program 

3. Bike Rodeos 11. Bike Safety Film Show 
4. Bike Field Days 12. Bike Riding Guides 

5. Formation Riding 13. Bike Skill Tests 

6. Bike Trick Riding 14. Bike Re»air Course 

7. Bike Polo 15. Bike Safety Quiz 

8. Commando Course 16. Bike Manners 


Let Bicyele Institute Help You Plan 
The Bicycle Institute will gladly provide bike literature, booklets, safety 
material, safety films, posters, etc., which willenable you to design your camp 
bike program—and carry it out with a minimum of inconvenience and a 
maximum of reward. 
Write today for this material and outline your proposed bicycle program. 


BICYCLE INSTITUTE OF AMERICA, INC. 


122 East 42nd Street, New York, N. Y. 

















Nissen Created America’s SPORT - EXERCISE - 
ORIGINAL Standard TRAMPOLINE* RECREATION - 
SPECTATOR 
"gee eee APPEAL 
= with 






TRAMPOLINING 
Puts the “Big Jump” in 


SS LA Program Interest 
[s~— Write for Free Literature 












NISSEN 
MODEL 549-T NISSEN TRAMPOLINE 
*Reg. U.S. Pat. Off. 200 A Ave., N.W. Cedar Rapids, lowa 
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' IDEAL FOR PROJECTING 
SONG SLIDES. 






Projects a clean, sharp, clearly defined 
picture, even on largest screens, with 
motion picture brilliancy attained on 
screens up to 22 feet wide. 


Porjects an intense, quiet, flickerless 
spot with a sharp edge from head spot 
to flood. Fast operating 6-slide color 
boomerang. 


Plugs into any 110-volt outlet. No 
heavy rotating equipment necessary. 
Adjustable, self-regulating transformer 
is an integral part of the base. Auto- 
matic arc control. Trim of carbon 
burns 80 minutes. 


Write for free literature and prices. 


The STRONG ELECTRIC CORP. 


5 CITY PARK AVENUE 
Toledo 2, Ghio 

















A BETTER DOCK 


without working in water 











with PERMA-DOCK 
METAL BRACKETS 


Why put up and take down an old-fash- 
ioned dock the slow, tiresome way, work- 
ing in cold water Spring and Fall? Do the 
job in half the time with “PERMA-DOCK’”’ 
Metal Brackets which provide a quick, 
easy method for putting up a _ sronger, 
safer dock without working in water! 
Simply build wooden dock sections on 
shore, attach ‘“Perma-Dock”’ Metal Bracket: 
and float into place on boat. Then stand 
on dock and drop steel pipes through 
brackets and drive into place. Brackets 
lock securely on pipes with set screws, yet 
are easy to adjust for changing water 
levels. You can take the dock down in 
sections just as fast as you put it up. 
Brackets in 3 sizes for 1'4”’, 1's” and 2” 
standard steel pipes. LOW FIRST COST 
and a permanent dock. 

WRITE FOR CIRCULAR showing different 
dock layouts and price list on ‘“Perma- 
Dock” Metal Brackets and Boat Mooring 
Bars shown in photo above. 

We sell direct or through established 
dealers. 


CENTRAL MACHINE WORKS CO. 


~~ 





1221 Central Avenue, Minneapolis 13, Minn. 
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woods around camp. Each leaf is com- 
parable to a tree, bird, animal, plant, 
butterfly, or snake. If each camper 
were allowed to take a tree home, how 
long would it take for the woods to 
disappear? 

Ask the campers to take the leaves 
back to camp and keep them for a 
week. At the end of a week, have them 
bring the leaves in for inspection. 
Campers will readily see the error of 
their ways when they realize that the 
whithered leaves would still be green 
if they had been left on the bush. It 
is easy to point out that small animals 
will meet the same tate if they are 
taken from the natural habitat. 

All campers, girls and boys alike, 
have the keen desire to explore and 
find adventure. With proper leadership 


campers can learn to appreciate nature 


in its own setting, not destroy it by 
needless collecting. 


Frank Gehr 


Horseshoe Pitching 


Area Kept Neat 


Horseshoes are very likely to get 
lost, and the sand around the stake 
becomes scattered over a good deal ot 
the surrounding territory. Camp Wid- 
jiwagan in Ely, Minn., has found solu- 
tions for these two annoyances. The 
picture shows how whitewashed logs 
were used as a backstop tor the pit 
and a rack tor the horseshoes. The 
ends of the logs were notched so they 
would fit together snugly. Good ideas 
to make horseshoe pitching more fun 
tor both camper and counselor. 

















Campers Proudly Wear 


Guaranteed Washable 


SPORTSWEAR 






Imprinted by the 


COL-FAST 
PROCESS 
T-SHIRTS 

SWEAT SHIRTS 

SPORT CAPS 
GOBBY HATS 
SCARFS 
LAUNDRY BAGS . 
Sportswear featuring camp insignia 
and lettering in official colors that 
are guaranteed washable; won’ 
crack or peel. Due to enlarged 
production facilities high quality 
has been maintained with prices 

lower than last year. 


VICTORIA SILK PRESS 


805 Lucas 
St. Louis 1, Mo. 


WRITE FOR COMPLETE PRICE LIST 
AND LITERATURE 

















KEN-KAYE KRAFTS CO. 





Electric Tools 
Leathercraft 
Minor Crafts 
Model Crafts 
Woodenware 
Metalcraft 

/' Motor Tools 
RTD Whittling 
ie Drafting 
Painting 
‘Ay [ Drawing 
a Viet iw Pottery 
a zits, Felt 


COMPLETE 
SUPPLIES 














1277, WASHINGTON ~— STREET 
WEST NEWTON’ 65, MASS. 

















INDIAN CRAFT 


New 1952 Catalog on Request 


Supplies Kits, 
for all Beads, 
Indian \\ Feathers, 
Craft Books, 
Work Leather 





GREY OWL INDIAN CRAFT CO. 


1569 NOSTRAND AVENUE 
BROOKLYN 26. N. Y. 


BU. 7-4951 
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Your Friends — 
And Theirs! 


To protect their clothes and belongings, 
to identify them, to avoid ownership 
disputes, to insure orderliness and econ- 
omy, there’s nothing like marking with 


9 
S 
WOVEN NAMES 


For many years Cash’s Names have been 
the friends of campers and camp owners 
alike. They are permanent, easily at- 
tached, cost little, save much. Most 
camps and schools recommend them. 


Your campers—and your camp—ought 
to use Cash’s Woven Names. Ask about 
our service to camp and school owners 
and directors. Write us now. 


CASH’S 


51 Camp St.. South Norwalk, Conn. 








PRICES 3 Doz. $2.25 9 Doz. $3.25 NO-SO CEMENT 
6 Doz. $2.75 12 Doz. $3.75 25c a Tube 








DETROIT’S LEADING 
COMMERCIAL HOTEL 





Mle. th 
a en ee 
Seow ww = ow 









Stay at the newest, most centrally 
located hotel in the Motor City, 
completely fireproof, 750 outside 
rooms with bath, smart new fur- 
nishings, lowest comparable rates, 
ample parking space—a find for 
the cost-conscious traveler! Dining 
Rooms Air Conditioned. 





— 


The NEW Hotel 


etroiter 


Woodward at Adelaide 


Conventionand Touring Groups Ineiited 
a> 
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How OneCamperBecame 
Champion Rope Splicer 


The camp director was making his 
after-breakfast announcements. He was 
very serious as he stated, “Scouts, there 
is a very brave camper among us. He 
was so brave that in the dark of night 
he went down behind all the tents and 
cut the ropes that had been placed 
there for airing blankets and clothes. 
This very brave camper, if he’s as 
brave as I think he is, is going to come 
right to me and he is going to have a 
busy day.” 

The mess hall was painfully quiet. 
It seemed improbable that the director 
would be trampled by boys rushing 
up to admit their guilt. 

But sure enough, a moment later, 
a tousled-haired youngster approached 
the director and with an uncomfort- 
able and guilty grin, looked into his 
face and said, “Well, when do I begin 
splicing the ropes?” 

By nightfall he was the camp’s 


champion rope splicer. But, more than 


that, he had won the admiration of 
everyone in camp. He had made good 
in a tough spot. 

Walter MacPeek 





This little incident was quoted 
in Parents Magazine. 

During evening prayers in a 
boys’ cabin at camp, one of the 
counselors was startled to hear 
this prayer from a_ 12-year-old 
boy: 

“O God, we thank Thee for 
every blessing. We are grateful 
for the birds and the bees and 
the flowers. Not that they are so 
ireportant to us, but they mean 
so much to those who teach us 
about them. Amen.” 


—M. S., Huntsville, Texas 











“Don't Walk on Stilts” 


“Don’t walk on stilts. Bend down 
and talk with children. Sit beside them 
now and then. A child likes to see 
your face and look into your eyes. If 
you are an out-going person, don't 
hold yourself in. Your arms and your 
hands and your lap are useful parts of 
you. Loosen up.” 

Group Worker's Bulletin 
N. Y. Tuberculosis and 
N. Y. Health Assoc. 





Now it is EASY to order 
Camp Handicraft Supplies 


Yes, now you can order ALL 
your camp handicraft supply 
needs from LeisureCrafts. 

ONE ORDER ... ONE SHIP- 
MENT will furnish all your 
needs. 

LeisureCrafts are headquarters 
for Leather Craft, Craftstrip, 
Wood Craft, Bead Craft, Plaster 
Craft, Shell Craft . . . knrves, 
paints and brushes. 

A Golden Anniversary giant 
catalog is just off the presses. 
Has more than 100 pages, thou- 
sands of items. 

Send 25¢ in coin or stamps to 
cover handling and mailing. Re- 
funded with purchase of $5.00 


ye — Special considera. 
tion given to Camp 
and Organization 


or more. 










inquiries. 


DEPT. C-4 


. 907 So. HILL ST., LOS ANGELES, CALIF. 








Tell your camp’s story to 


REDBOOK'S CAMP 
CONSCIOUS FAMILIES 


For over 30 years REDBOOK has been a 
standard of comparison for camp adver- 
tising. 


REDBOOK’s four million readers, in 
nearly two mulilon American families, 
are not only camp minded but also 
have the money to carry out their plans 
for their children. 


And REDBOOK’S Educational Advisory 
Service is recognized as serving a large 
number of parents each year and for 
its reputation for sound, reliable advice 
in bringing together camp directors and 
camp parents. 


Your camp advertising in REDBOOK 
will put you in contact with not just 
camp prospects but Excellent Camp 
Prospects. 


REDBOOK 
Ethel F. Bebb, Director 
School and Camp Dept. 


230 Park Ave. New York 17, N.Y. 
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Vary Your Menus 


WITH THESE HIGH QUALITY 
NUTRITIOUS, DELICIOUS 





CHIN ano LEE; 


CHINESE FOODS} 


Chop Suey 


Economy 50-oz. Camp-size 








Noodles 


No. 10 tins (2 lbs. net) 


Soy Sauce | 
Half-Gallons 





Chop Suey - Noodles 


No. 2 tins 





Send orders to 


CHIN and LEE CO. ) 
123 Bank St., New York 14, N.Y. 
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The CAMP COUNSELOR 


| Books You'll Want | 
To Know About 


A Department Conducted by Prof. Charles Weckwerth, Director of 
Recreation and Camping, Springfield (Mass.) College 





A Field Guide to Shells Although this book is written 
AutHor: Percy A. Morris. mainly for use in teaching an indivi- 
PusuisHerR: Houghton Mifflin Co., 2. dual, the material is applicable to 

Park St., Boston 7, Mass., $3.75. group teaching and can be of use to 


Reviewer: Elizabeth Merrikin, Direc- all people including profesional swim- 
tor, Randolph Junior Counselors. ming teachers. Parents will find great 

A welcome guide to a phase of value in this book if they plan to 
nature that is too littlke known. The _ teach their child to swim or in under- 
illustrations are clear and greatly help- standing the experiences their child is 
ful in identifying the shells. The de- going through when taught by another 
scriptions are so complete and simple person. Safety rules presented give val- 
that it is a pleasure to study this field __uable criteria for answering the ques- 
of nature. tion, “Can I go swimming?”’ 

The book has an excellent introduc- This book could very well be in 
tion and chart that starts the collector every camp staff’s library so counselors 
off with the basic system of classifica- (not on the swimming staff) may read 
tion so necessary for this hobby. This it in order better to understand the 
book should be a great help to Camp learning experiences which campers 
Counselors because shells have played will have in swimming. Such a book 
such an important part in history, par- should help counselors to understand 
ticularly Indian lore. this important phase of camp program 

Interest could be much greater 1{ and therefore be more intelligent in 
the life of former sea species could be counselling. 
told as clearly as found in this Guide. 
Beachcombing could be so much fun 
with this little book, and should arouse 
a deeper interest in this field that has 
not had the attention it so richly de- 
serves. 


Handbook of Active Games 


AvuTHOR—Darwin Hindman. 
PuBLISHER—Prentice-Hall, Inc., 70 5th 

Ave., New York, $6.00. 
Reviewer—Arthur J. Lusty, Jr., Amer- 
Learning to Swim in 12 Easy Steps ican Youth Hostels. 


AvutHors: Adolph Kiefer, Milton A. A fine game book categorized so 
Gabrielsen, and Bramwell W._ that you may look for specific types of 


AEA GTS PH EN AGO HE BOTH 





For a smoother-run- By Reuel A. Benson Gabrielsen. games under their proper. division. It 

ning summer camp Prof. of Pediatrics, _ aaah : . ' ct} 

IMPROVE _C AM B fy, Medical Coll. PuBLIsHER: Prentice-Hall, Inc.,70 Fifth 1s as close to a a y of common 

A acob A. Goldberg | ’ Y i ames as one W1 nd 1n existence. 

ITS CORE ... with _ Dir., So. Sci. Div., Ave., New York City, $3.00. a eeey* 

eee for i yp & RervreEwER: Harriet Stewar a Head The author’s presentation 1s made in 
337 pp., 32 illus.. $4.75 ea Counselor, Camp Arcadia, Casco, such simple language that it can be 

‘HIS BOOK shows young people how to | Maine. used by grade-school children and up. 
“be excellent camp counselors—helping | _ ; . ; — 

them in all phases of doing the good job Authors Kiefer, Gabrielsen and Ga- The author’s listing of as many de- 

that brings pleased campers back year . : . er . 

after ae tt nok only severe every aber brielsen in their book have made a scriptive titles for each game as are 


tant aspect of the cam lor’ . . . : i. : 
but hom provides salable seleunee oo good contribution toward making known to exist 1s very, helpful, since 


general camping problems—organization of . & : 
a camp staff, medical emergencies, main- swimming skills possible for most and ” different eee of the ae aitied the 


tenance of good relations among counsel- ple. The educational principles under- same game is known by several names. 
ors and campers, legal provisions, control 


of diseases, etc. lying the content and method pre- which may or may not be popular in 
SEN $ FREE-EX ; 
SEND THIS FREE-EXAMINATION COUPON | sented are sound. The book is addres- one area. Classification of games from 
McGraw-Hill Book Co., Inc. ir 1 simplest to more complex leaves read 
eae Se Se sed to the parents since their interest Pp p 


Send me Benson and Goldberg’s THE CAMP| is one of the main determinants in ers in no dobut as to which part of the 





ee ee ee ie ie es ee ee ee ee, ae 








COUNSELOR for 10 days’ examination on ° ° : ° , 
approval, In 10 days I will remit $4.75, their children learning to swim. book to check for game sources ob 
plus few cents for delivery, or return book 9 ' ' ; 1 

postpaid. (We pay for aaiivery if you re- The 12 steps in learning to swim different levels. | | 
ait, a coupon; same return privilege.) | suggested are the result of the per- Complete rules and regulations fo: 


Ee ae eee ee ee ee oe a ee 
EE a ee ee ae ee en near eT 
ee eT 
DP tech akduiinseeuaseeceebeseseukax 
I a tae ia a ek i ga CA-4-52 





sonal experiences of these well quali- Class A type games, such as, tennis 
fied writers. The material is well illus- baseball and hockey, make the book 
trated by Hosseni Banai and there are quite complete and a ready reference 
some excellent photographs. in any camp library. 
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McKnight Publications 


carving 


AnI™at 





By Evma and W. H. WALTNER 


This new book shows new tech- 
niques of wood carving that 
have not been previously intro- 
duced Devoted particularly to 
animal caricatures. The same 
carving techniques, with respect 
to wood grain, proportion and 
finishing can be used for other 
figures of wood. Large illustra- 
tions show every detail of the 
carving procedure for two of 
the animals. Woodcarving re- 
quires only a few tools and 
very simple working facilities. 


Contents include: Elephant, 
Goat, Horse, Cow, Donkey, 
Pig, Giraffe, Turtle, Fawn, 


Camel, Dinosaur, Dogs, and 
many other animals. At your 
craft store, or order direct. 

$1.50 
Write for catalog of how-to-do-it 
manuals for craft and hobby activt- 
ties at home. 


McKNIGHT (C1) McKNIGHT 


PUBLISHING COM PAN Y¥ 


Dept. 9A, Market & Center Sts., 
Bloomington, ill. 













































52 PAGES Illustrating and 
Describing Over 1000 Items 


Large, complete stock of 


materials and tools for all popular crafts—-— 
plastics, leathers, metals, weaving. archery, models, cork, 
knotting, shells, carving. etc. Exclusive Indian Crafts Kits 
for boys and girls! Only source for many listed items. Every 
person interested in craftwork will want this great Catalog 
+» FREE to organizations making request on official letter. 
head. 25c to individuals, CRAFT SERVICE, Dept. F 337 
University Ave., Rochester 7. N. ¥, 
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LEATHERCRAFTSMEN 


“Looking for a practical and worth- 
while article for your camp? Stamped 
cowhide belts are making a big hit. 
Few tools necessary. Prices compare 
favorably with the most inexpensive 
kits. Send 25c for sample and catalog.” 


LEATHER PRODUCTS CO. 


Box 596, Dept. 10 Sioux Falls, S. Dak. 
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Flowers, a Golden Nature Guide 

to American Wildflowers 

AvutHors—Herbert Zim and Alexander 
Martin. 

PuBLISHER—Simon and Schuster, Rock- 
efeller Center, New York 20, $1.00. 

Reviewer—Virginia H. Buzzell, Glen 
Eyrie Farm for Children, Delavan 
Lake, Wisc. 

This compact guide includes 134 
illustrations in full color of our most 
common kinds of wild flowers, the 
truest flower colors I have ever seen in 
a handbook. 

To help beginners identify different 
varieties they are arranged in four 
groups according to color. U.S. maps 
showing where each flower grows are 
a great help in identification. Special 
wild flower conservation activities are 
suggested, wild flower photography, 
wild flower gardens, special collections. 
This book will make a lovely birthday 
gift during camp or an award for na- 
ture interests. 


Boys’ Complete Book of Camping 
AvuTHoR—Stanley Pashko. 
PusLisHER—Greenberg Co., 201 E.57th 
St., New York 22, N. Y., $2.50. 
ReviewErR—Reynold E. Carlson. 

This book is directed to the 12-15 
year old boy who is interested in the 
out-of-doors and wants to learn how 
to camp. Little of the material is new, 
but it is written in an_ interesting, 
straight-forward fashion that should 
stimulate interest in camping tech- 
niques. It is well illustrated. 

Sections of the book that deal with 
shelters, camp equipment, campfires, 
and making of camp equipment are 
particularly good. Such a short book 
cannot be all-inclusive, but there might 
have been more material on the use of 
map and compass and finding one’s 
way. 


Simple Bracelets 

AvuTHorR—J. W. Bollinger. 

PuBLIsHER— The Bruce Publishing Co., 
540 N. Milwaukee St., Milwaukee 
1, Wisc., $2.50. 

ReviEwER—Mrs. B. A. Sinn of Camp 
Severance. 

“Simple Bracelets” by J. W. Bollin- 
ger is a book that is a welcome addi- 
tion to other craft books. It is well 
compiled, nicely written, and the illus- 
trations are clear and attractive. The 
scope of the book is a wide one in its 
field, covering many different types of 
bracelets. 

The thing to remember in buying 





Save time- Save THloney 
with these 
NEW MODERN FOODS 
Van Winkle’s Cake Mixes 
each ready to bake! 


All you do is add water. ss 


Top quality ingredients, always freshly 
blended, assure top nutrition and tops 
in taste. Save error, spoilage, time and 
costly staple waste. Easy-to-follow direc- 
tions on package. Cakes, biscuits, waf- 
fles, pie crust packed 25 Ib. or 
100 Ib. 


14+ pure, trouble-free mixes 


Cramores Fruit Crystals 


Lemon, Lime, Orange .. . S47, 
pure, dehydrated fruit base 7 a 
im a crystalized mixture. Dis- i 


solves instantly in water for tempting, 
fruit-flavored drinks, dishes, soups, 
salads, sauces and desserts. Quick and 
easy ... no sticky utensils to wash... 
saves storage space. Ideal trip drinks! 
Packed 24 10-oz. jars per case. 


For further information, write 


WEBSTER VAN WINKLE CORP. 


Distributors 
Dept. C-452, Summit, N. J. 














Camp Time Is Craft Time 


Everything For Your 


Arts and Crafts Workshop 


Special Free Camp Catalog 


10 De Hart Street i PRO 
Morristown, N. J. ¢d 
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1928-1952 


Our 24th Anniversary of supplying 
Camps is your guarantee of 


QUALITY and SERVICE 


TEE SHIRTS 
SWEAT SHIRTS 
CAPS AND HATS 
CAMP STATIONERY 
EMBLEMS 
NAME TAPES 
And Many Other Camp Needs 


Write for NEW Catalog 


ORDER EARLY! 


Visit our booth No. 61 at the 
Chicago A.C.A. Show 


THE FELT CRAFTERS 


PLAISTOW, N. H. 


‘65 





























ee ee 








Write for 
catalog 
C4-52 


FOR GRAFT CLASSES 


Decorate burnt wood etchings, glorified 
glass, pre-designed sketching boards, ) 
glass Many 
projects for summer camps. 





etching materials, etc. 


THAYER & CHANDLER 


910 W. Van Buren St., Chicago 7, IIL 











ARTVUE PICTURE POST CARDS 


“Tell a vivid picture story, of your Camp” 


ARTVUE FOLDERS 


“The big Camp Catalogue in handy 
packet form” 


Write for Free Folder MC 


ARTVUE POST CARD CO. 


225 Fifth Avenue, New York 10. N. Y. 











. GAGER’S 
HANDICRAFT 


Your Complete 
Craft Headquarters 


WRITE FOR 1952 CATALOG 


See Our Complete Display 
at the 
National ACA Convention 
Booth No. 92 


1024 NICOLLETT AVE. 


Dept. C, Minneapolis 2, Minn. 














AVENARIUS 
CARBOLINEU! 


WOOD STAIN — 
Beautiful rustic 
brown. 


WOOD PRESERVER 
—Adds years to life 
——— exposed to 
rot. 


TERMITE STOPPER 
Repels insects. 





t. Off. 





Apply anywhere—brush, spray or quick dip 
—nho pressure needed. Over four times 
richer than creosote in wood preserving oils. 


CARBOLINEUM WOOD PRESERVING CO.., 
Dept. C, MILWAUKEE 3, WIS. 
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this book is that it is definitely an 
addition to other metal craft books. It 
will be most useful in conjunction with 
other books, and will serve the teacher 
who has methods at his command. 
The book presupposes that the user 
knows metal craft, and is familiar with 
terms, names and uses of tools, etc. 
The book contains a wealth of ideas 
and designs and will be of great help 
to the novice who needs guidance. 
Suggestions for materials to be used 
are fully presented. 


Round-Up Recipes 
AvutHors—Bonnie and Ed Peplew. 
PuBLisHER—World Publishing Co., 107 
W. 43 St., New York City, $3.00. 
ReviEwErR—Barbara Ellen Joy. 

This is a breezy, often amusing 
book of practical suggestions and good 
recipes which should appeal especially 
to western camp people. The first 39 
pages contain excellent ideas for bar- 
becues, large-group cookery, cooking 
with improvised materials, and cook- 
ing without utensils. All the recipes 
which are given are signed by the 
“Cowbelles” who keep the ranches 
going and the cowboys well-fed. 


Plays for Great Occasions 
AuTHorR—Graham DuBois. 
PuBLIsHER—Plays, Inc., 8 Arlington 
St., Boston 16, Mass., $3.50. 
ReviewEr—William Thornton Simp- 
son, Director of Dramatic Arts, 
Springfield (Mass.) College. 
Seldom have I found a more satis- 
fying group of plays than those writ- 
ten by DuBois. Based upon historical 
episodes, they are designed to give 
teachers dramatic material for cele- 
brating our holidays. The first play in 
the collection is Lincoln Says Farewell. 
Sherwood’s Abe Lincoln in Illinois 
may be the model upon which DuBois 
bases his play; if so I commend him 
for his ability to catch the poetry of 
Abe’s speech, besides developing an 
episode in Lincoln’s life which bears 
evidence of the author’s fine sense of 
the dramatic spirit in a great life. 
So for most of the plays. I regret 
that DuBois, in treating such an im- 
portant religious festival as Easter in a 
less serious mood, fails to live up to a 
standard set by most of the other plays. 
Holidays included are: Lincoln's 
Birthday, Washington’s Birthday, St. 
Patrick’s Day, Nathan Hale’s Birthday, 
Easter, Memorial Day, Columbus Day, 
Armistice Day, Thanksgiving Day, 
Christmas. No royalty charges are 
made. 





CONSIDER OUR 
IDEAS 
SUPPLIES 
SERVICE 
When thinking 
HANDICRAFTS 


Write for Free New 1952 Catalog 


MAGNUS Brush & Craft 


Materials 
108 Franklin St., New York 13, N.Y. 











POWERS & CO. 


ly POWERS 


‘ul mm he. 


Also 
Wall and Pup Tents — Covers — Flies 


SEND FOR SPECIAL FOLDER 


5911 Woodland Ave. 
Philadelphia, Pa. 

















METAL ROW BOATS 


| ONLY LIMITED QUANTITY AVAILABLE 








. Cheaper than Wood. 

. Will last longer. 

. Easier to Maintain. 

. Non-Sinkable. 

5. Withstands hard usage. 


12 and 14 foot. 


& Gb = 


Write for prices. 








SANCO EQUIPMENT CO. 


Zrnar lanitary SUPPLY aNO SPECIALTY Co 


26 East 13°/t., New York 3, N. Ve 
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INSECT REPELLENT BOMB 


Prevent irritation and illness caused by 

Ticks, Chiggers. Used by Foresters, 

Lumbermen, Campers, Fishermen, etc 
Wholesale Price to Camping Trade 


12 oz. Bomb $13.32 Doz., plus postage 
Retail $1.85 each 


Order Direct 
WHITMIRE LABS., 339 S. Vandeventer. 
St. Louis, Mo. 
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HELP WANTED 


COUNSELORS: Mature. For fine New 
Hampshire girls’ Camp. Equal em- 
phasis on all activities plus training 
in Christian principles. Head Canoe- 
ing; Naturalist; Trips; Crafts. (Can 
use couple) Write Margaret F. Stiles, 
34 East llth St., New York 3. 


WANTED: Partner or counselor with 
following of boys to shore leadership 
responsibility in a Western ranch and 
trail riding program for boys. Address 
Box 275, Idaho Falls, Idaho. 


WANTED: Woman Camp Director 
for Nebraska Camp Fire Girls Camp. 
Dates, June 25-August 9. Previous ex- 
perience requested. Write Camp Fire 
Girls, 416 Sunderland Bldg., Omaha 2, 
Nebraska. 


QUALIFIED COUNSELORS wanted 
with definite following for long es- 
tablished Maine Co-ed Camp. Write 
Box 950, Camping Magazine, 705 Park 
Ave., Plainfield, N. J. 


MISSOURI OZARKS BOYS’ CAMP 
seeks additional adult staff for per- 
manent summer connections, Open- 
ings also for nature & music. Write 
B. J. Kessler, Camp Wah-kon-dah, 
7540 Wellington Way, St. Louis 5, Mo. 


COUNSELLORS—Campcraft, golf, ten- 
nis, swimming, canoeing, sailing, ath- 
letics, for Vermont girls’ camp. Write 
Box 951, Camping Magazine, 705 Park 
Ave., Plainfield, N. J. 


POSITION WANTED 


WANTED: Position as Camp Direc- 
tress or Head Counselor in Oragniza- 
tional or Church camp. Have many 
years of experience as camper, coun- 
selor and director in Girl Scout and 
Agency camps. Master’s degree in 
guidance counseiling, Write Box 962, 
Camping Magazine, 705 Park Ave., 
Plainfield, N. J. 


CAMPING EXECUTIVE, age 50, will 
consider offers in field of camp ad- 
ministration. 25 years continuous ex- 
perience in camp program and admin- 
istration. Experienced in recreation, 
water front, folk lore, conservation, 
leadership training, public relations, 
purchasing and property maintenance. 
Ex-president, ACA section. Write Box 
959, Camping Magazine, 705 Park Ave., 
Plainfield. N. J. 


TEACHER in Chicago schools with 
25 years experience in organizing and 
directing camps, is available for the 
summer. Write Isadore Soloman, 1109 
E. 52nd St., Chicago, IIl. 


CALIFORNIA PREFERRED. Young 
woman counselor, Israeli background. 
Experienced American organizational 
and private camping. Hebrew teach- 
ing, Israeli dances, songs. Third year 
Columbia University (Psychology, occ. 
Therapey). Write Box 960, Camping 
_. 705 Park Ave., Plainfield, 
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LEATHERCRAFT 
SUPPLIES 


Complete Line of 
Link Belts - Tools -Leathers- Books 
Carving Stamps-Lace- Accessories 


Prepunched Leathercraft Kits With 
Tipped Lace From 10¢ to $3.25 


IMMEDIATE DELIVERIES— 
WRITE FOR FREE CATALOG 


ART HANDICRAFTS CO. 


26 FRANKFORT STREET 
NEW YORK 38, NEW YORK 











A Lifetime of Beauty 
For Natural Wood 
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WOOD PRESERVATIVE AND FINISH 


to keep cabins, floors, and walls 


in their natural beauty. 
Write to us on camp letterhead for free 
samples, prices, and literature. 


PHILLIP J. HARVEY INC. 
430 EAST WOODBRIDGE 











DETROIT 26, MICHIGAN 








Sap PELLENT! 


The Most 
Effective 
Insect 
Repellent 
Ever Made! . 





Pellent is a powerful, long lasting repellent that 
keeps mosquitoes, chiggers and other insects 
away for as long as 12 hours — with each use. 
it’s not a liquid, but an easy-to-use cream that 
resists perspiration, high humidity and is harm- 
fess to nylon and outdoor equipment. Enough 
for 80 uses in each ounce —- comes in one and 
two ounce tubes at your druggist or sporting 
goods counter. Accept no substitute! If he can’? 
supply, send one dollar for two ounce tube — 
@ season's supply! SATISFACTION GUARANTEED! 





THE ANDY. LOTSHAW CO., 126 N. Clinton, Chicago, Ill. 





FOR SALE OR RENT 


FOR SALE: 1934 Chevrolet Bus. Ex- 
cellent condition—6 new tires, 28 pass- 
engers. $300.00. Write Mr. A. Monsein, 
46 Claymoss Rd. Brighton 35, Mass. 


WELL KNOWN SUMMER CAMP for 
boys and/or girls, capacity 100, fully 
equipped, on beautiful lake in Colora- 
do Rock‘es, easy terms to right pur- 
chaser. Has had large Texas clientele 
for twenty-eight years. Will also lease. 
Write E. S. Foster, 131 S. Professor 
t., Oberlin, Ohio. 
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Originally written more than 17 years ago for parental 
reading, this article by Dr. Mason remains today a high 
challenge to all camp people as they plan their 1952 season. 
The material originally appeared under the ttle “Camping 
As Essential Education” in the March 1935 Redbook Maga- 


zine, to whom we are indebted for reprint permission. 


IFE is activity—the primary need is the need to be 
L doing. Man is a dynamic, moving creature, and youth 
is doubly so. Youth seeks adventure, new adventure, high 
adventure. And he should have these—it is his youthful 
right—and your task and mine as adults is to see that he 
gets them without harm, physically and emotionally. 

Whatever the near and familiar may be, to the youthful 
mind it seems inadequate. He looks beyond and away to 
other and newer and changing experiences. And when the 
wild geese clang their way northward, trumpeting forth 
their clarion call of Spring and life and hope, the youthful 
heart grows restless—he longs to be up and away—with 
Kipling he must “go, go, go away from here—on the 
other side of the world he’s overdue.” 

To study-weary youth, therefore, the call to camp is the 
call to life and conquest and adventure—to boundless for- 
ests, trackless wilds, and lonely hidden lakes—to wind and 
water and sky and sun. The wild free self awakens again 
in a life rich in simple and colorful things. In glorious 
revolt from the drabness of city surroundings, the camper 
drinks in the wine of the sunset, lays his head close to fresh 
and smelly earth-things, and is lulled to sleep by that sweet- 
est symphony in all the world, the patter of rain drops on 
the tent roof. From the prose of school and city, youth 
turns to the poetry of the wilds. | 

Here, then, is the first contribution that the summer 
camp makes to a boy or girl—joy. And if I were in the 
position of a parent selecting a camp, I would make very 
sure that the camp of my selection is one that can bring 
this joy to my particular child. In beauty of setting and 
richness of program, I would make sure that the camp 
htted my child. I would make certain that a wide variety 
of activities are provided so that every interest can be 
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The Camp Director’s Challenge 


By BerNarD S. Mason 





AFTER TAPS 





.. . the time when directors, leaders, and 


counselors recall the successes and failures 
of the day, plan to make tomorrow a bet- 
ter day, and think about the opportunities 


— seized and missed — of this wonderful 
thing called camping. 





satisfied; that the program is not too rigid and formal, 
realizing that the child wants escape from formality, and 
learns more readily in an interest-motivated situation. 

In addition to the happiest possible summer, I would 
anticipate that a season in camp would mean health and 
strong physique. The summer camp with its outdoor living 
and regularity of schedule is the ideal health-building situa- 
tion. But paradoxically, there are dangers to health here. 
I would make sure that the camp of my selection does not 
rely upon the tonic of outdoor life alone, but has specialized 
leadership for protection against too much hurry, too much 
burning up of energy, too little sleep, and more positively, 
for the development of my child’s physical ability to the 
fullest possible extent. 

Third, camping leads to social adjustment. A summer in 
the right camp means the development of habits, attitudes, 
ways that lead to successful, happy, wholesome living with 
other people. In the intimate give and take of camp life, 
habits and attitudes are affected profoundly. But here again 
there are dangers. I would be sure that the counselors in 
the camp of my selection are all that I want my child to 
become, knowing that they are his heroes, that he has an 
ardent sympathy for them, and living with and admiring 
them, he tends to become like them. To spend the summer 
in close association with worthy counselors of refinement 
and idealism is sociologically one of the finest experiences 
that can come into the life of a boy or girl. 

Fourth, camping is education in skills—not supplanting 
the school and home, but supplementing them; not solely 
for earning a living, but for enjoying leisure, for living life. 
The skills learned in camp are just as important to success- 
ful living as those learned in school, and in some respects, 
more so. The camp-trained child has a distinct advantage 
over the child who is denied this experience, in the many- 
ness and richness of the skills he possesses, skills which 
equip him for an abundant life in leisure hours. 

Lastly, if my child went to the right camp, I would fee! 
confident that he would return to me with an increasec 
appreciation of finer things—in nature, art, music, litera 
ture, and human personality. : 
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